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TOM LEE 


selects STUDIO FASHIONED 


Neal monde manikins 


for Bergdorf Goodman 
Fifth Avenue, New York City 


A new concept in fashion figures were premiered 
by Bergdorf Goodman on 5th Avenue in 
New York City on Wednesday September 3rd. 
This series of Beau Monde manikins are the result 

of a careful study of the latest fashion and 

merchandising trends in this country and abroad. 
The manikins were selected by Tom Lee, 

famous style consultant and industrial designer, 

who is internationally noted for bringing to 


his clients the finest in original display techniques. 


7 < Premiere Showing in Chicago 
TUESDAY SEPT. 23rd 
ee The BATH 


varmonde iia Hb 


studio fashioned manikins 


CREATED BY THE KORRECT-WAY DIVISION OF 
American Fixture & Mfg. Co. St. Louis 3, Mo. 





imart Showmanship in Selling 


Window and departmental display today MUST be more attractive than ever 
- more competitive than ever... more attention compelling than ever... 

to do a better selling job. 

Showmanship in displays tells the public the character of your store and 

causes more people to Look... to Stop... to Buy. R ber... sh 

ship in display is an i not an 




















K-959 OLD FASHIONED CARVED PLAQUES. These Christmas designs ore 

truly dramatic and traditional in theme. Beautifully carved in exquisite detail in deep 

half-relief of glistening white WLS Crystafoam and mounted on a Christmas red velv covered 

masonite panel, which is framed in a gold finished beveled Wood frame. Light in weight 
simple to install easy to handle 

Per Pair, $110.00 5 or more Pairs, $105.00 Individual Units, $57.50 ea 


X-964 OLD FASHIONED CARVED PLAQUES. Corved in deep half relief 
of glistening white WLS Crystafoam, mounted on a Christmas red velv 
covered masonite panel, framed in a gold finished beveled wood frame 
Snow-like base of Crystafoam mokes it self-standing. Also available in 
Blue, Silver and White. Size: 33’ high, 15” wide, 4” deep 

Set of 2, $38.50 5 or more Sets $35.95 Individual Price $19.75 each 


FOR YEAR ‘ROUND 
NEW MODERN 


LARGE UNIT 
48 in. high. ..18 in. wide X-965 OLD FASHIONED COMURAS. Smort decorative and 
reminiscent of the Gay Nineties are reproduced by silk screen process in a 
blend of off-whites and gold against a Christmas red background in flat and 
MINIATURE SET... % SCALE half-tone oil colors. Simulated frame and stars are gold. Size: 15 inches x 
90 inches $4.50 each 


9 in. deep 


X-966 


LEADING DISPLAY DIRECTORS TELL US... 


UL Goat tu... A Gpect Ca 


units is adaptable to any size window or interior 


SMART - DURABLE This set of 6 f ! 

display arrangement .. each unit may be used with other units or separately 

BEAUTIFULLY FINISHED This set spells Fashion Quolity Beauty. A truly magnificent manner of 
featuring fine merchandise. Order one or more sets today 





LARGE .. . $97.50 per set MINIATURE $18.75 per set 
per set $95.00, 3 or more sets per set $18.25, 3 or more sets 


ie tee 4 “oyu W. L. STENSGAARD AND ASSOCIATES, INC. 


Write Today! 346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 
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VOLUME 61 


Editor's Comment 

Ideas For Christmas ; , : 
Display At Neiman-Marcus By Fred Pass 
Special Yule Treatments 


New York Displays Make Bid For Autumn Business 
By Virginia Roehl 


Emporium's Stonestown Unit Engineered For Selling 
Christmas Within The Store . , ‘ : 
Los Angeles Display Scene By Eleanor Taylor 


Promotions Coming Up! By Louis Gehring 
Current Chicago Displays Use Varied Themes By Shirley Ware 
Easily Built Christmas Units For The Small Store 
Giant Carolers Symbolize The Season 

Display . . . On And Off The Record 

More Than Meets The Eye 

Anniversary Displays Get Fine Response 


Mary Joan Finley 


Charm's Program Builds Volume ; : ; . 
Showcase Lighting John W. Mollica . 
Mannequins Make Debut ‘ ; : 
Trade Personalities Jim Tupper . 
Display And TV Bert Levi 
NADI News John F. Bowman . 
The Display Parade Jim Tupper . 
Your Column 
Canadian Wins Medal . 
Reminiscing " . : : ‘ ; 
A Better Display ininnh To 5 Retail Selling By Harold K. Melnicove 
Display Ideas 
Sees 
PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI 1, OHIO 


OUR NEXT ISSUE 


Among the numerous articles sched- 
uled for the October issue will be one 
on "Christmas Ideas", by Kim Hoffmann 
and Stephen Heidrich; another will de- 
scribe the new display treatment of 
Cannon Mills’ showroom, with ideas 
adaptable to many store uses; another 
describes a major promotion at The 
White House, San Francisco . . . and 
there will be many other features of 
equal interest...In the mail October 15. 


THE COVER 


The big window of Herpolsheimer's, 
Grand Rapids, is especially suited to 
spectacular Christmas effects. Here is 
the colorful setting used last season by 
Richard Kester, who was display director 
for the store at that time. 


EASTERN OFFICE 


47 West 57th Street, New York City 19. 
Phone Plaza 3-5989. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the United 
States, Canada, Pan-American Countries, 
Philippine Islands and Spain; all other $5.00 
@ year. Canadian and foreign orders payable 
in U. S. funds by International money order 
or New York bank draft. Single copies 40 
cents. Send all subscription orders direct to 
the publication office at Cincinnati. Changes 
of address must be reported at least two 
weeks in advance of effective date; other- 
wise missed copies cannot be supplied 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 











the show window 


ale ded the store itself i is 


we Modern architecture calls for 
i Mary Brosnan and Durabelle Plastic 
ee % Mannequins displayed throughout store 


interiors as well as in windows. 


Ask your Williams rep for complete 
information, or write us direct. 


Dot Williams, president 
498 Seventh Avenue, New York 18 





The Idea The Display World 
Has Been Waiting Gor... 


The magical Display Unit that takes minutes to trim, seconds to 
assemble. The versatile block that does justice to any and all type 
stores. The wonder display that makes a perfect background — a clever 
spot unit — or an inside trim unbelievably professional — the econom- 
ical display that can be used over and over again in hundreds of 
different ways — so easy to tear down and asse mble to meet any type 
of merchandise needs — the Block display you must have. 


FOR ANY AND ALL 
F E G - 0 - B L 0 C K TYPE MERCHANDISING 


PEG-O-BLOCK 

Comes in a kit of 

six blocks, 1-foot 

square. 

2—hases 

2 inch pegs 
inch pegs 

8 inch pegs 


inside pegs 


Jobbers 
Inquiries 
Invited 


LIMED OAK 
Complete Kit — 
$45.00 


COLORS: 
Flat black — white — 
green—yellow. 
Complete kit — 


$36.00 


_CAMCO COMPANY 


Manufacturers of fine displays UHRICHSVILLE, OHIO 


DISPLAY Wek tO 











Signs Sell More! 


On a recent survey in a *medium size retail store a test was 
made of (I) a sign with price only against (2) a sign with com- 
plete information, four lines of copy and price ... The results 


were amazing . . . 33.4% increase in sales. 


The type of sign that sells the most merchandise can be 


printed on both sides in less than 5 minutes on a Line-O-Scribe 


. .. Can any merchant afford to be without this selling medium? 





. . » May we send you samples of the kind of Line-O-Scribe signs 


that sell more? 


Store name furnished upon request 





Your request will bring sample signs and the system of good 
signing along with our new Catalog M53 on Line-O-Scribe ma- 


chines. 
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CHRISTMAS BALLS AND METALLIC FOIL PAPERS 


METALLIC FOIL PAPERS 
Red... Dk. Green... Dk. Blue... Cerise... 
Gold ... Silver... Lt. Blue . . . Chartreuse 


26" WIDTH 


Pink 


25° #t. 


rolls 


278 yd. roll (ream) 


86 Fancy Patterns Available ... 
PRICES ON BALLS 


Diameter 
\" 
2" 
2%," 
258" 
2%" 
314" 


$ 3.00 Gross 


9.00 Gross 
12.00 Gross 
15.00 Gross 
18.00 Gross 
24.00 Gross 


$ 1.40 
$34.50 


Write for Sample Booklet 


CHOICE OF COLORS ON BALLS 


e@ Dk. Blue 
@ Dk. Green 
@ Gold 

@ Red 

@ Silver 


@ Cerise 

@ Pink 

@ Chartreuse 
@ Purple 

@ Turquoise 


OnE au 


Everything a store could want to decorate smartly and 
beautifully for Christmas. From tiny balls and gaily colored 
ribbons to dazzling wreaths and metallic papers of every 
New England Decorators are recog- 
nized as headquarters for leading decorators throughout 
the country who require something original in display ideas 
at exciting, low prices! 


size and description. 


LYCOPODIUM 
WREATHS 
Trimmed with Red 
Berries 
Flameproof 


Per Doz. 


Order Nou 


and Save! 


LYCOPODIUM ROPING 
Trimmed with Red Berries .. . 
Diamoter—5-Yd. Piece 
' Diameter—5-Yd. Piece 
' Diameter—5-Yd. Piece 


Flame Proof 


$ .48 per yd. 
-57 per yd. 
1.25 per yd. 


SATIN RIBBONS 
For Gift Wrapping 
and Display 
100 Yd. 
Width Roll 
7/16" $1.00 
vg 1.35 
% 1.75 
1'/2 3.00 
50 Yd 
Roll 
40 2%" 
120 4!/, 
Colors to Match and 
Harmonize with Metallic 
Foil Papers 


HOLLY WREATHS 
Green Painted—Trimmed 
with Red Berries 
Flameproof 














NEW ENGLAND DECORATORS’ 
SUPPLY CO. 


122 KINGSTON STREET 
BOSTON, MASS. 

















DFS PEAY 


WORLD 





a the new series of 


CAN MONG smanitine 


selected by TOM LEE 
for Bergdorf Goodman 


Fifth Avenue, New York City 


MIDWEST PREMIERE 
SEPTEMBER 25 


HECHT FIXTURE CO. 


211 S. MARKET ST. CHICAGO, ILL. 


IT’S NEW! 


RELATED MERCHANDISE 
GARMENT DISPLAY RACK 


Featuring Korrect-Way’s new Wood grain plastic coated 
Marvaloid perforated display board! 





Another Korrect-Way “First” in Garment Rack Design. The first 
garment rack ever designed to show garments with related acces- 
sories. Increases sales by suggesting compiete ensembles to custo- 
mers. Perforated panels receive all types of display tops to 
feature any type of merchandise. 


No. WS153 


Rack is 72” long and has 37” chrome plated hanging rail. 63” 
high to hanging rail. Rack has two perforated double faced 
panels 122” wide x 512" high. Finished in plastic coated limed 
oak to match other wood parts. Heavy wood base is equipped 
with easy rolling casters. Metal display tops extra. 


$9500 


No. CF4—Card Holder $5.95 extra 





All Korrect-Way standard metal display tops can be used on 
Marveloid perforated board. Write for literature. 


Always see the newest Firat at Wechts™ 
Write for complete Korrect-Way Garment Rack Catalog < a 


HECHT FIXTURE CO. Ghicaco 6 ittinots 
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; Puff Magic 
for Elegant (Ritsinias Displays 


Magical, snowy-white, flameproof Dream Puff of radiant 
spun glass to transform your store or your windows 
into a Christmas fairyland where elegance and distinctive- 

‘ss rei >me rei aking Dream Puff Units 
ness reign supreme. Breath-taking Dream Pu ee 
accented with Christmas color and glowing with Christmas 
light... to enhance ... to beautify ... to sell... your 
finest seasonal merchandise. 


X-510—Four Candle White 
Dream Puff Post Unit. 
Size 3 ft. high. 
Price. without bulbs $22.50 
Genuine Zem displays . .. your guarantee of creative 
originality . . . distinctive design . . . quality craftsman- 
ship are exclusively yours in your city to build luxurious 
interiors or dreamy window settings that compliment 
smart, high-fashion merchandise. All Dream Puff Units 
are sold only on an exclusive basis in each city. Never- 
theless, original Zem Displays are very reasonable. 
Present your Christmas finery in an elegant Dream 


Puff setting. See your G-W salesman when he calls. Or 
wire or phone your order today. 


oll visileeiieial y by 


if ga 
Arrison - agner oO. 


Unit. Sise 5 ft. high. 2018 washington ave. st, louis 3, mo. 


X-685—Four Candle White 
Dream Puff Post or Wall 


Price, without bulbs 

, . No. 1I5B—C-91%4 Cande- 
X-525—Eight Candle Red ‘ wl eae Bulbs i 
and Gold Dream Puff Post “es an ae 
Unit. Size 6 ft. high. ; Dream Puff 
Price, without bulbs $49.50 F Units shown. 
X-745—Four Candle Unit a Pha 
in matching design. Size . 
42 in. high. 
Price, without bulbs $27.50 


eral Excise 
Tax. 


gn, 


X-680—-White Dream Puff 

Wreath with Candle. Dream Puff Garland with 20 mm Ball Trim. Garl: a X-570—Dream Puff Snow 
Wreath 42 in. diameter. made of Dream Puff similar to that used on X-680 xs Catieat with 20 mn 
Price, without bulbs $43.50 ite Dream Puff Wreath at left. Ball Trim. Size 6 in. dia- 


. F s ¢ ? 2° 
Wreath only. Price $21.00 nds Size 4 in. in diameter. Per foot meter. Per ft. $1.80 
Size 6 in. in diameter. Per foot a 
Size 4 in. in diameter. Per foot 


DISPLAY WORLD 





Xmas . ie 
fatt promotion 
business with 


VELVA- 
GLO 


FLUORESCENT 
COLORS 


Now, with VELVA-GLO, you can offer customers and 
prospects new, extra-vivid colors . . . new, attention- 
getting effects... to pull in customers for special pro- 
motions. VELVA-GLO offers the widest variety of 
fluorescent colors on the market. 


8 Paper and Cardboard Colors 


to Catch Customers 
Ideal for hand lettering and spraying. Takes 
screen process and printing beautifully. 


7 Silk Screen Colors to Grab the Eyes 


For hand and machine operation. Most jobs require 
only | scrape through No. 6, 8, or 10 silk. 

6 Brushing and Spraying Colors 
—for Scintillating Cards 


Fine for layouts, black light demonstrations, and for 
selling neon. Use like ordinary poster paints. 


3 Sign Cloth Colors 
—Real Traffic-Stoppers 


Blazing cloth for banners, streamers, flags, 
pennants, backdrops and displays. 
7 ee Trademark Reg. Pot Pending 
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Handy Check List for Buildin 
Sales with VELVA-GLO 
Fluorescent Products 





iF YOU WANT THE 
WORLD TO KNOW 


Cardboards 
Silk Screen 
Colors 
Brushing & 
Spraying 
Colors 





Magazine covers, ad inserts 





Folders 





Post cards 





Business cards 





Menu covers 





Posters 








Signs & show cards 





Streetcar cards 





Counter cards 





Box & package wraps 





Shelf strips 





Greeting cards 





Window displays 





Price tags 





Streamers & pennants 





Labels 





Bottle collars 





Cut-out letters 





Safety bulletins x 


























Letterheads x 





Use this handy chart and VELVA-GLO’s extra-vivid colors 
to make extra sales for you and your customers NOW 
Call your paper merchant, sign supply house, or art 
supply dealer TODAY... or write us. 


RADIANT COLOR CO. 


Dept. 9L + 830 Isabella Street - Oakland 7, California 


Manufacturers of VELVA-GLO* Fluorescent Papers * Cardboards * Sign- 
cloth * Brushing & Spraying Colors * Silk Screen Colors * Whitekote® 
Fluoro-reactive Papers & Cardboards. 








has a flair for 


Quickly and easily FLARE puts grace into 
displays — shows bouffants to full 


advantage, gives body, contour and 3 


Mannequins, Wall Displays, Floor and Counter 
= a by display men for display mei 


FLARE on Bust Form 


FLARE showing dress to ad- 
vantage on Bust Form. May 
also be used on Hip Forms. 


skirt counter 


DISPLAY WORLD 





My 24 inches 


Will show the right way... 


Has some pixies who say... 


I'm shorter, but 
cute and in 
cases I'll pay... 


I'm down on one knee your thoughts to engage. 
to consider our prices before turning the page... 


We're good for all uses, from soft goods 
to rings...We show them, we 
push them, we do all 
kinds of things... 


Colors... 
chartreuse, white, 
red and green... 


large $22.50 each... 


small $7.95 each... 
Sieilly 


ART MFG. CO + SALES AND HOME OFFICE + 1147 WEST OHIO STREET - CHICAGO 22 ILLINOIS 
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Papier Mache Displays 
Can Be Used OUTDOORS 


IF COVERED WITH # 


Rain, Snow, Sleet or Scorching Sun 
—Don't Give It a Thought If It's “Celasticized” 


COLLOID TREATED FABRIC 


APPLY “CELASTIC” OVER PAPIER MACHE 





Photo Courtesy Silvestri Art Mfg Photo Courtesy Ringling Bros., Barnum & Bailey Photo Courtesy Tirone Studio 
Chicago, III Sarasota, Florida Boston, Mass. 


APPLY “CELASTIC” OVER CHICKEN WIRE OR WOOD ARMATURE 


en eo 
ee 


Photo Courtesy Diorama Studio Photo Courtesy Jeanette Klein Photo Courtesy Jeanette Klein Studio 
New York City, N. Y Studio, Kansas City, Mo Kansas City, 


Photo Courtesy Hall Mark Cards Photo Courtesy Bliss Dispiay Photo Courtesy Tirone Studio 
Kansas City, Mo New York City, N. Y. Boston, Mass. 


DISPLAY WORLD 





COLLOID TREATED FABRIC 


the FANTASTIC PLASTIC 
Examples of the ‘‘Celastic’’ and Tinfoil Copy Method 


APPLY “CELASTIC” OVER PLASTER, PAPIER MACHE OR WOOD MODELS 
(When Dry Remove "Celastic" Shell) 


Photos Courtesy Pepsi-Cola Metropolitan Bottling Co., New York City, N. Y 


APPLY “CELASTIC” OVER CLAY OR PLASTILENE 
(When Dry Remove "Celastic” Shell) 


Pnoro Courtesy Paradise Fiag & Decorating Co Photo Courtesy Circus Supply & Photo Courtesy Tirone Studio 
enver, Colorado Hardware Co., Sarasota, Fla. Boston, Mass 


METHOD: CELASTIC AND TINFOIL PROCESS 


Completely cover object with Parting Agent No. 737. into softener and apply over surface. When thoroughly 
Apply Tinfoil over the entire surface (Parting Agent dry remove Celastic shell. If full round, generally one 
holds tinfoil in place. Tinfoil and Parting Agent act as slit along the side is enough to remove Celastic shell 
a separator.) Apply "Celastic’ after tearing it in from object because of its flexibility. For the best results 
swatches (tearing gives a feather edge to Celastic.) Dip use the No. 45 Medium Weight “Celastic”. 


B {| (MS j NATIONAL DISTRIBUTORS—U.S.A. AND CANADA 
a DISPLAY AND ALLIED INDUSTRIES 
en alters IMC. 125 WEST 26TH STREET, NEW YORK CITY 1 


*Trade mark of The Celastic Corp 
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Create Old-Fashioned Christmas 
Cheer with 


DECORATIVE 
PROPS 


Distinctive, 
Original 


OMS-23 ORNAMENTAL 
MEDIUM SLEIGH 


/ 
/ 
/ 

All metal Xmas prop, cleverly de 

signed to show merchandise at its C j 1 

best Height 28 Width 16 


Length 30°. Depth 17 $19 50 


Each 


WAR 


EY oY 


OSS-9 ORNAMENTAL 
SMALL SLEIGH 
For counter or ledge use. Just 


the thing for Herr gift items 
Height I1'/2 dth 9 Length 


aaa $9.75 


SL-60. LARGE SLEIGH 
Overal n 
a ee ee 





\ ttt 


PRD-72. Prancing XCP-58. Christmas 
Reindeer Post Unit Carolers Post Unit 
This little fellow can be Gives a REAL Xmas 


strun th ornaments 
Height "72" ‘ Widest spirit. Overall height 58" 


width 32!/."' $23.50 Overall width $32.50 


Each 28 Each 


See Your Jobber or Write Us PCT-63. CHRISTMAS 


2-TC-47. TWO TIER 12U-0C : = Lf ‘tl cs ra TREE POST UNIT 
CANDLE CHANDELIER 12 UNIT CHANDELIER te arry onen oO. , 


A large display at a low 


Height 47 width 41°. Con- Overall height 42 Overall “TOP vi IN WIRE" price! Height 63'', tapers 
tains 12 cups and trays. Price width 35 Price (Ornaments o from 4"' at top to 33" at 
(does not include $37 50 not included) $39.50 5219 Center Ave. Pittsburgh 32, Pa. bottom. Each $15 


candles). Each (less ornaments) 


_—_9 


CV _ 





Each 
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th THE —_ MANUFACTURING CO., INC. 


FACTORIES PHILADELPHIA 32 PA. ROYERSFORD, PA. 
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in display . . 


BOTANICAL DECORATIVE SUPPLY 
Artificial Flowers and 
Foliage 


222 W. Monroe St. RAndolph 6-3144 


Christmas display in Chicago is\as traditional 
as the Street Carolers, and each year 

the result surpasses that of yesteryear. 

To be sure that your store has a traffic- 

stopping Christmas this year be sure to visit 

Chicago where you will see the finest 
. props that will shout ‘Merry 
Christmas'' throughout your entire store. 


ke 


. sae 





) 
s! bd 


SPANJER BROS. 
Display Letters 
MOhawk 4-2900 


THE MORGAN CO. 


Sign Printing Machines 


SPring 7 8811 1160 N. Howe St. 


3984 Avondale Ave. 








fofolo) Gt. aml 414. eum lon 
Designers and Manufacturers of 
Visual Merchandising Equipment 
159 N. Michigan Ave. ANdover 3-2662 


W. L. STENSGAARD & ASSOC., INC. 
Display Promotions and 
Decorations 
346 N. Justine St. 


SCHACK'S, INC. 
Artificial Flowers, Papier Mache, Wire, 
Wood and Rubber Decoratives 


2516 W. Armitage Ave. HUmboldt 9-2516 MOnroe 6-0418 





HARLAN FABRICS CORP. 


Window and Interior Display Fabrics, Arti- 
ficial Flowers, Novelties and Wire Units. 
OR ad’ St CEntral 6-0092 


2 


SHOWCARD MACHINE CO. 
Sign Machines 
1196 Merchandise Mart WHitehall 4-3829 


Pd eda iter \clomm fell] 3 


DISPLAY HEADQUARTERS 








THE RE COMPANY 


SILVESTRI ART MFG. CO. 
Display Promotions and 
Decorations 


MOnroe 6-1906 


ee as 


DURING 1952 


PROBLEM... To INDUCE MORE HOLIDAY 
SHOPPERS INTO OUR STORE 


SOLUTION .... A GHRISTMAS DISPLAY 10 FIT 
YOUR WINDOW & MERCHANDISE 


RESULT 





bi 4) 


VL 


A Frostee trimmed window is sure to catch the attention of 


shoppers. Frostee’s frigid appearance has the same effect as 
an animated display...IT WILL MAKE THEM STOP! 


BUY FROSTEE ee 


FROM YOUR JOBBER of f Cam 
bie “hist  OISPL ars” . ne cempany 


European Producer by Special License . 
FROSTEE SNO PRODUCTS nae naan  eahaememaennne 


“Blikkfang” Torget 8, Oslo, Norway ANTIOCH, ILLINOIS 


DISPLAY WORLD 





Xmas Guide 
to Bigger 
Profits ! 


RTOs é Shetmcers Fil- 


Zi yp play jis COLOR DISPLAY GUIDE 
CRAMMED WITH NEW, 

FAST-SELLING 

DISPLAY IDEAS! 


Sherman's CHRISTMAS and 

WINTER '52 DISPLAY GUIDE. Eight 

pages of display ideas, printed in rich, handsome 
full-color with suitable room for your imprint. 


$-712 Christmas Eve Panomural. 40 in. x 19 ft. Four 
Repeats. Four Colors. Corrugated Face....$5.50 per roll 


V-690 Winter Scene Valance. 24 in. x 25 ft. Three colors on White 
CorroDEK. Corrugated Face......... $3.95 per roll 


ORDER YOUR 
SHERMAN 
DISPLAY 
MATERIALS 
FROM YOUR 


V-687 Carollers Valance. 10 in. x 50 ft. Four Colors. Cor- LOCAL $-713 Snowland Panomural. 40 in. x 19 ft. Four 
rugated Face... sosssssennseenecaneessscanessneessecencte® $3.80 per roll DISPLAY JOBBER ! Repeats. Four Colors. Corrugated Face....$5.50 per roll 


ORDER YOUR CHRISTMAS DISPLAY GUIDE NOW! 


SHERMAN PAPER PRODUCTS CORPORATION D-9 7 
156 Oak Street, Newton Upper Falls 64, Mass. 5 


A ee Pee & free copy of your new full-color Christmas ond a 


NEWTON UPPER FALLS 64, MASS. 
CHICAGO LOS ANGELES NEW YORK 
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GIANT EVERGLEAM TREES... 


REINDEER TEAMS... 





ee i 
METAL GOODS CORPORATION 














1. Evergleam Gar- 
lands... sparkling, 
fringed aluminum 
...inlengths of 25’ 
with 4" and 8” 
diameters, various 
colors. 


2. Spiralock es 
twist... pull... 
it locks in place. 
Ten foot lengths... 
2” and 512" widths. 
Various colors. 


1, Lead Foil Ribbon 
Icicles in pounds. 


2. Plastic Snow, by 
the bushel. 


3. Display Fibre, 


beautiful colors. 


4, Aluminum Gar- 
lands, 2%," diam- 
eter. 


640 ROSEDALE AVENUE, ST. LOUIS, MISSOURI 


3. Chains . . . popu- 
lar favorites .. . 
selection of colors 
and sizes. 


4. Giant wreaths... 
of glistening alumi- 
num, the most un- 
usual wreath on the 
market today .. . 
variety of colors, 
24” and 30”. 


\ 


5. Fleurettes, 4” di- 


ameter. 


6. Ribbon-U-Twist 
Y%,” to 2°. 


7. Snowflake orna- 
ments — dimen- 


sional. 


8. Rosettes, 4” and 
6” diameters. 


5. Giant Evergleam 
Spray ... full 
branches, with glis- 
tening ball orna- 
ments, 26” and 32” 
lengths. 


6. Giant Rosette... 
adds sparkle to 
windows and dis- 
play cases. 12” 
diameter — choice 
of colors. 


9. Evergleam Sprays 
—10" and 17" long. 
Individually boxed. 


10. Evergleam 
Wreath—!0" diam. 
Individually boxed. 


1 1. Metal Confetti 


—vari-colored. 
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Display Sells... 





Today Better 


The street vendor of ancient times was depend- 
ent upon the display of his wares as the sole 
method of advertising his offerings to the public. 
Simply because of competition, this fundamen- 
tal of “You've got to show them to sell them” de- 
veloped the effectiveness of display through the 
years. Each merchant contributed to this de- 
velopment through his personal attempts to 
make his display more attractive—more sales 
compelling. And it was necessary for each 
merchant to construct or devise his own display 
to fit his own needs. Then in the middle of the 
last century display requirements be- 
came so specialized and the market for 
display and display material became so 


NATIONAL ASSOCIATION 


MERCHANDISE 
203 N. WABASH AVE. presentation CHICAGO, 








Than Ever! 


great that manufacturers specializing solely in 
displays for retail merchants began to develop. 

In 1942, the National Association of Display 
Industries was founded. By coordinating the 
efforts of the manufacturer and retailer without 
stifling competition or creative initiative, we 
have determined not only what makes display 
sell, but what makes display sell better. The 
acceleration of the effectiveness of display as 
a sales-tool has advanced farther in these 10 
years than in the previous 10 centuries. 

This is but one of the several achievements at- 


PROGRESSIVE tained through the National Association 


of Display Industries program for bet- 
ter visual presentation of your products. 


OF DISPLAY INDUSTRIES 


f{LLINOIS 


Obs Peay 





WORLD 


Peg-Board and Deca Poles 
Display Selling Aids to 
Executive Group 


Advertising Materials Mounted on Peg- Board 
for Presentation to Meeting of Sales and 
Company Executives at Anheuser-Busch, Inc. 


Once again Peg-Board and Deca Poles demonstrate their 
versatility and adaptability. |Recently the Merchandising 
— of —_ + prone 9 ig Peg-Board panels used to dis- Department of Anheuser-Busch, inc. was faced with the 
play the odd shaped point-of-sale pieces. Two Deca Poles hold problem of presenting its wide assortment of point-of-sale 
the 6 ft. by 16 ft. panel upright while three pieces of pipe are oy 5 4 : 
used for added support. Peg-Board fixtures support the shelves advertiging material to a meeting of sales and company execu- 
and other material displayed on the board. tives at its home office in St. Louis. The difficulty of 
effectively displaying such an assortment of odd sized and 
shaped promotional materials was obvious. The problem 
was solved through the use of Peg-Board and Deca Poles. 
By using Peg-Board and Deca Poles, they found they were 
able to erect several large display panels in an open area 
= across the meeting room in a position and at a height where 
Budweiser . the panels could be seen by everyone in attendance. The 
: various cartons, signs and miscellaneous display pieces were 
BIZ bean ciser then mounted to the board with Peg-Board Fixtures. The 
result was an attractive, eye-pleasing display — a display that 
more than adequately solved the problem of effective 
presentation. 
By using Peg-Board and Deca Poles, the company saved 
time, effort and added expense. Moreover, both the Peg- 
Board and Deca Poles used here can be used over again in 
In this illustration, four Deca Poles hold two large Peg-Board other displays, thus paying for themselves again and again in 
panels and another panel used as a movie screen. Notice how the terms of materials and labor costs saved. 
poles also support the combined weight of the electrical signs 
and overhead paneling. Every Deca Pole will support up to 400 
Ibs. with attachments. 


Only one pole was necessary to hold this 
6 ft. by 6 ft. corner section upright. All ma- 
terials are mounted to the board with Peg- 
Board Fixtures. Note how the electrical sign 


By incorporating Peg-Board and Deca Poles as regular equipment in ‘ 
cords pass through the holes in the board. 


your display department, you too, can take advantage of their many time, 
money and labor saving qualities. 


Displays utilizing Deca Poles as their main support and Peg-Board as a 
displayer-background offer these advantages: 


@ Peg-Board and Deca Poles know no merchandise limitations. They ef- 
fectively display all types of merchandise every season of the year. 


@ Peg-Board sheets and panels are quickly and easily mounted on Deca 
Poles and merchandise can be mounted anywhere on the Peg-Board — and 
it can be changed quickly and easily. 


@ The Peg-Board panels can be mounted at any desired height and the poles 
erected any place in the store. Moreover, when the display is taken down. 
the poles leave no unsightly marks on floor or ceiling. 


@ Most important of all, both the Peg-Board and Deca Poles can be used 
over again in other displays and thus pay for themselves again and again in 
terms of material and labor costs saved. 


Why not give Peg-Board and Deca Poles a trial in your display depart- 
ment now? 


For Complete Information, Write for Broadside No. 21-D. 


GARRISON-WAGNER (CO. 


2018 Washington Ave. St. Louis 3, Mo. 
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We often wonder why more store executives do not spend time 
regularly in wandering through super-markets, some of the grocery chain 
stores, and the local units of department store chains such as Sears, 
Roebuck & Co. There is a lot to learn from such sources in the way of 
merchandise presentation and self-service, for they don't rely on in- 
tuition or guesswork in store layout or in the way the goods are 
displayed. They have definite reasons why this department is located 
here and that one over there, and why this kind of merchandise is dis- 
played as it is and why a different technique is used for another line. 
A lot of time and money and thought have gone into the research back 
of these store layouts and display methods -- and the observant re- 
tailer can pick up plenty of good ideas, for free, simply by visiting 
the stores and using his eyes and brain.... 


And speaking of self-service, F. W. Woolworth Company is now 
experimenting with this method. Store No. 1050 on East 14th street in 
New York City has been converted into a super-market layout in which 
the sales girls stand before counters rather than behind them, small 
items are packaged in transparent containers marked with size and 
price, and the customers collect their selections in market baskets and 


bring them to a central station for check-out and payment. If the 
self-service trial proves successful the company may adopt it for part 
or all of its 1,960 stores in the United States and Canada.... 


In publishing a magazine such as DISPLAY WORLD where illustra- 
tions play such an important part, the editor is always faced with the 
horns of a dilemma because of space limitations: Is it better to use 
fewer pictures but to show them large, or use more illustrations and 
keep their size about as they are in DISPLAY WORLD at present? We 
follow the latter policy because display is so varied in its interpre- 
tation by the individual displayman and hence the more illustrations 
we show, the more ideas the reader may pick up. But there are good 
arguments on both sides and if any of you care to express your opinions 
on the subject we will be glad to have them.... — 


You may have noticed in the past several issues some changes of 
article layout here and there throughout the magazine, the use of more 
"bleed" photographs, differences in headline treatment, and so on. The 
reason, of course, is to make the appearance of the pages more attrac- 
tive to the reader, to give variety to the articles as one leafs 
through the magazine, and in general to produce a still finer publica- 
tion in line with our policy of seeking constantly for ways of improv- 
ing DISPLAY WORLD.... 


We mentioned super-markets and chain food stores a moment ago. 
Of course you have noticed that they are displaying and selling more 
and more non-food items. Now comes still another addition -- packaged 
slacks for boys and girls. Carteret Clothes has tested the sales of 
this merchandise in such stores when shown on an especially designed 
displayer and found the results so good that the firm plans to go 
ahead with the idea on a nation-wide basis. Again the emphasis is on 
pre-testing and proper display: Carteret found (Continued on page 70) 





Most display men are aware of this fact — that sign 
printing machines are a ‘“‘must’’ in today’s 
merchandising picture. 

Our suggestion above has to do with getting the 
right machine for your needs. Before you buy, 
make it a point to get all the facts on all the differ- 
ent makes available. Compare them in terms of 
original cost, simplicity, speed and ease of opera- 
tion, flexibility, durability, lasting economy. 

Our motive in this is simple. When a complete 








Before you invest... 


INVESTIGATE 


See the one and only 
Showcard Machine 
before you buy 
sign-making equipment 
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analysis is made, we're satisfied you'll want 
Showcard Machine. 

Here are just a few Showcard Machine advan- 
tages — low first cost; complete flexibility of type, 
layout and colors; performance assured by the 
only guarantee of its kind in the field. Let us give 
you the facts and we'll rest our case. 

A letter or a post card is all it takes. Why not 
write today — before you buy any sign printing 
machine. 


Showcard Machine Model A, 
one of several models which 


answer all requirements. 








Ideas For 


RESENTED in this article is a series of 
P 16 window displays for various types of 

merchandise, each display having proved 
its selling power in actual use 

First is a window by Russell C. Kehrt, 
Jenny’s, Cincinnati, in which the Christmas 
angel floated down from the upper center to 
light the tiny lights that sparkled on the small 
moss-green tree atop the piano in the same hue 
Piano and bench were made of wallboard, 
covered with papier mache, and then flocked. 
On the sides and overhead were drapes of 
beige netting sprinkled with gold flittered stars 
aid chartreuse ornaments. The floor was 
covered with green metallic paper sprinkled 
with pale green crystals. Green was used for 
the background. “The Christmas Tree Angel” 
song was played softly as background music. 

The home of display department of Sears, 
Roebuck & Co., Chicago, under the direction of 
Findley Williams, can be dependend on to show 
a considerable quantity of merchandise with- 
out any appearance of over-crowding. An 
example is this display “For a Man’s Christ- 
mas.” A white shelf unit supported by white 
dowels holds gift merchandise, while the large, 
colorful illustration is enclosed by a bright red 
wreath with white plastic ornaments. The 
title of the display is on acetate, applied 
directly to the glass. 

At the lower left is a window presenting 
Arrow shirts as gift suggestions. It is by 
George Allen, Castner-Knott Company, Nash- 
ville. 

The appeal of Christmas to a child is mutely 
expressed by the display of Emile Alline, 
Maison Blanche Company, New Orleans, with 
the small boy gazing up at the toys. At the 
right of this display was a large window full 
of dolls, flanked by another display similar 


—Upper left, by Russell Kehrt, Jenny's, Cincin- 
nati . . . Center, by Sears, Roebuck & Co., 
Chicago . . . Left, by George Allen, Castner- 
Knott, Nashville . . . Above, by Emile Alline, 
Maison Blanche, New Orleans— 
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Christmas 


to the one pictured here, but with a girl 
instead of a boy 

Many stores find that setting aside a special 
evening during which suggested Christmas 
gifts are displayed before a “men only” 
audience is a very profitable idea. The 
display pictured here shows how George 
Bengel, Parsons-Souders Company, Clarks 
burg, W. Va., announced the date and program 
for such an evening. “Stag Night” was let- 
tered across simulated wood, while the show- 
card mentioned that door prizes, refresh 
ments, smokes, music and gift wrapping would 
be available. ' 

“A Heavenly Gift” was the theme of the 
display for Coro pearls, and the motif was 
carried out by billows of angel’s hair, three- 
dimensional stars on the walls and background, 
and cherubs playing the harp or _ holding 
strings of pea George T. Robey created 
the display for Arthur A. Everts Company, 
Dallas. 

Gifts for the outdoor girl were suggested 
by Del LeSage in this display for The 
Crescent Department Store, Spokane. The 
entire window was ‘masked by wallboard cut 


away in the form of a shield and set back 


from the glass several inches; in the space 
between the glass and shield the floor was 
piled high with snow. 

Practically standard display equipment is 
the shelf-type displayer seen in the next photo 
graph, and its possibilities of showing a 
variety of gifts are made good use of by 
Emile Alline Framing the window were 
garlands of leaves through which twinkling 
lights appeared. At the lower left appears 
an open book in which one of the adventures 
of “Mr. Bingle,” the store’s Christmas char- 
acter, is seen in three dimensional form 


—Above, by George Bengel, Parsons-Souders, 
Clarksburg, W. Va. . . . Upper right, by 
George T. Robey, Arthur A. Everts Company, 
Dallas . . . Center, by Del LeSage for The 
Crescent, Spokane . .. Right, by Emile Alline— 
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he appearance of the exterior of an actual 
house was obtained by Reed Schlademan, The 
Fair Store, Chicago, in the display showing 
a gift-laden man approaching the door of his 
home. Through the window could be seen 
i Christmas tree heavy with gifts. Strict 
realism was sacrificed, however, in order to 
place a doll and several gift packages beneath 
the boughs of the pine tree outside the house 


Handkerchiefs for gifts were shown by 


D. H. Holmes Company, Ltd., New Orleans, 
before a background of swagged fabric. 
Gaily painted flower pots held the bare white 
branches from which the handkerchiefs were 
suspended, still others being shown on the 
Christmas tree in the center of the window 
Leonard Pons is display director for the store 

The Fifth avenue windows of Lord & 
Taylor, New York City, are equipped with 
elevators which not only permit installing 
displays in the basement and then raising them 
into place, but enable Henry Callahan, window 
display director, to obtain novel effects by 
varying the levels at which the displays are 
seen from the sidewalk. In the window pic- 
tured here, two different levels are seen, the 
upper one consisting of a bridge covered with 
branches and bee-lights, flanked on either side 
by larger branches from which bottles of 
perfume were suspended by ribbons. A por- 
tion of a room was revealed in the lower 
section. The lighting and decorative treat- 
ments used here lend themselves to a variety 
of Christmas themes 

As mentioned above, the shelf-type display- 
er takes numerous forms and is capable of 
combining many kinds of merchandise into a 
unified display, especially if gift suggestions 
are in order. Here, at the top of the page, 
is the way Charles Merrill, S. Kann Sons 
Company, Washington, made use of this kind 
of displayer for Christmas gifts. An enor- 
mous garland of heavily flocked pine, tied with 
a big red bow and decked out with ornaments 
of various colors, added the festive touch to 
the unit 


—Upper left, by Reed Schlademan, The Fair 

Store, Chicago . . . Center, by Leonard Pons, 

D. H. Holmes Company, New Orleans 

Left, by Henry Callahan, Lord & Taylor, New 

York City . . . Above, by Charles Merrill, S. 
Kann Sons Company, Washington— 
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“Make this her dreamiest Christmas” read 
the card copy in the display where the central 
figure is seen behind a giant wreath. The 
mannequin holds fine lingerie, and other gift 
ideas are grouped in the foreground. Guy 
Malloy did the display for Neiman-Marcus, 
Dallas. 

Display Director Norman Blake designed 
an effective unit to show gift merchandise in 
the windows of B. F. Dewees, Philadelphia 
The overall appearance of the displayer was 
that of an early American Colonial low-boy 
with mullion type windows flanked with 
slatted shutters and topped with the typical 
finial and split pediment design of that era 
3ut this design was not simply decorative, 
for the deft arrangement of the white, 
beaded-edge partitions allowed quantities of 
merchandise to be displayed without an effect 
of over-crowding. Background of the win- 
dow was covered with a Christmas red seam- 
less paper. To offset the starkness of the 
white unit against the red background, Blake 
used a brush pine spray, 16 feet long, garnished 
with gold sugar-pine cones and a large red 
bow; this was draped diagonally from the 
ceiling to the floor immediately behind the 
unit. The green and gold brush pine was 
also used successfully throughout the store 
interior. (Photograph by courtesy of Duplex 
Display Mfg. Company, Philadelphia. ) 

\ humorous touch was used by Otto H. 
Pearsall, Pennsylvania Power Company, New 
Castle, Pa., in a battery of windows urging 
major appliances as gifts. In this display 
Santa is seen delivering a new refrigerator 
to a home 

Automobile showrooms usually are rather 
lax when it comes to displaying cars, but this 
is not the case with Stewart Motor Company, 
Phoenix. A featured automobile is shown on 
a large turntable, with appropriate seasona! 


decorations as pictured. This display was by 
Harold Hokanson 


—Above, by Guy Malloy, Neiman-Marcus 

Company, Dallas .. . Upper right, by Norman 

Blake, B. F. Dewees, Philadelphia . . . Center, 

by Otto H. Pearsall, Pennsylvania Power 

Company, New Castle, Pa. . . . Right, by 

Harold Hokanson, Stewart Motor Company, 
Phoenix— 
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Any list of the world's great stores 
would have to include the name 
of Neiman-Marcus, known inter- 
nationally for its fine merchandise, 
its fashion presentations, and for 
so many other attributes that it 
is impossible to record them here. 
This is the story of how display is 
handled at Neiman-Marcus, from 
rough idea to the finished setting. 


VERY Saturday morning the curtain 
E rises in Dallas on a new fashion show 
For on that day at 9:30 new window 
lisplays are presented to Texans at Neiman 
Marcus 
The producers and directors of these ex 
travaganzas are Guy Malloy and his wife, 
Thelma 
The store has chosen Saturday as_ the 
day when new window displays are unveiled 
to the public because it has found that they 
stimulate business on Saturday, a big shopping 
day at the store 
And besides, Sunday drivers like to drive 
slowly around the Neiman-Marcus building 
and look at the new show. The Malloys say 
that Dallas shoppers are proportionately as 


Display At Neiman-Marcus 


By FRED PASS 





much of window shoppers as are those along 
Fifth avenue, and the local Sunday drivers 
are augmented by throngs of people from 
out of town who drive many miles to get a 
look at the window displays. Throughout 
Texas the word has gotten around among 
housewives that Neiman’s changes its win- 
dows on week-ends; by seeing them on Sun- 
days, the women get the latest fashion picture. 

This Sunday window shopping pays off on 
Mondays and Tuesdays. On those days the 
mail is full of orders from Texas towns, with 
such requests as “Send me that wool jersey 
dress | saw in your window Sunday, size 14.” 

This constantly changing show has come to 
be expected by the Texas public just as much 
as they expect their State Fair or Cotton 


Bowl football games. 







—The two displays shown on this page are 





7 , fe 
. r = =e =. Pi both by Guy Malloy, display director. Neiman- 
Pe we “ae | a et se oe hoe. Marcus’ eee are always en- 

= —) ~ - — 


y eo DISPLAY WORLD 


So the pressure falls on this man and wife 
team and their staff of assistants to keep the 
show gaing 

To see how they do it, let’s take a look at 
their operation 

The display store’s 


division is under the 


promotion department. Also under promotion 


are the advertising and style show depart 
ments. 

Guy Malloy is head of display, but he will 
tell you immediately that the brains—the idea 
“man”—is his wife. He devotes most of his 
time to planning the props and getting them 
built once the idea has been developed and 
approved. 

Actually the planning of a window display 
before 

start 
when a message from the store’s buyers and 


at Neiman’s may months 


it is presented to the public. It 


come many 
may 


—At the upper right of the page is a display 
by Thelma Malloy, who also did the one at the 
upper left in the group of four... The 
luggage display is by Emery Gregory .. . 
Lower left, by Joan Bane . . . Lower right, 
by Harry Lewis . Simplicity characterizes 
display at Neiman-Marcus, and the Malloys 
make it a cardinal rule never to let the mer- 
chandise be over-shadowed by the properties 
used— 
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lands on 


New York City 
describing 


promotion staff in 
Malloy’s desk, 


bought and the promotional qualities of the 


what has been 
merchandise. 

Two months before the merchandise is to be 
displayed the promotion department sends out 
a promotion sheet which is tentative, and 
more often than not will be changed. But it 
gives Mrs. Malloy more detailed information 
and something to think about 

Mrs. Malloy stores this information in t 
back of her mind and waits for an 
strike. It strikes most any time and place 


in a movie, or 


idea 


when she reads a news item, 
or sees a particular person walking down the 
street Anything may spark the idea that ‘will 
suggest a window display 

Mrs. Malloy meets 
with representatives of the promotion, adver 
They 


Every Tuesday at 2 p.m 
departments 

their 
this 
they 


tising and style show 


campaign for two 
they 
come to a 


In most cases she 


gather to map out 
hence At 
around the 


weeks conference toss 


ideas have and 
decision on a definite plan 
and the advertising director correlate the ad 
vertising and display 

If the display is to contain props that re 
talk 


works out the de 


time to build, she and Guy 


Chen he 


quire some 


over the idea 


signs for the props and takes them to a 
display manufacturer 

Incidentally, Neiman Marcus does not have 
its own shop for building props. It has 
them constructed 

Merchandise for the windows is selected on 
the Monday preceding the Saturday showing 
At times of 
shop is tied in closely with the promotion 

Around 4:30 on 
before the store closes, all curtains to the win 
Behind these curtains 


\ girl 


color promotion, the accessory 


Friday afternooons, just 


dows are drawn shut 
the Malloys and five assistants work 
attends to the girl’s shep displays; a man is 
assigned to the men’s shop windows ; the other 
three assistants work with the Malloys in in 
stalling the main windows 


The window curtains open on Saturday 


mornings, and usually on Sundays the two 
Dallas 


space on the 


newspapers heavy advertising 


featured 


carry 
merchandise. Twice 
during the week advertisements in both papers 
reiterate the message. And a style show on 
Wednesday completes the promotion picture 


The Malloys have found that Dallas shop- 


pers are very quick to notify the store when 
They 


something goes wrong in the windows 
catch an overturned prop or a dropped hand- 
bag as quickly as they find a typographical 
error in their morning newspaper. The Mal- 
loys appreciate this notice from their public 
because it keeps them alert. To make 
windows are in good order, they check them 


sure 


and again in the 
time a member 


mid-morning 
late afternoon. Also 
of the display staff goes out of the building 
for lunch or any other reason he is expected 
to look 


well 


regularly at 
each 


over the windows to see that all is 

The store is proud of the loyalty of its 
employes, and none are more loyal than those 
of the display staff. That often has been 
proved, but Malloy tells this story as an 
example 

A girl who is a member of the display 
staff had started her vacation at the end of 
work on a Saturday. She had gone home to 
pack, and was to catch a night plane on which 
reservation. But her telephone 
[Continued on page 73) 


she had a 











Special 
Yule 


Treatments 





Te first branch unit of S. Kann Sons — tide effect. Charles Merrill, display director, plus a small group of evergreens at the left 


Company, Washington, was opened at wisely undertook to keep the special marquee end of the marquee. 

the beginning of the holiday season last display simple and direct, in keeping with the During the past several years there has 
year at Clairington, Va., just in time for the modern lines of the building itself. Only been a marked trend toward the use of more 
first display treatments to be given a Yule Santa’s sleigh and his reindeer were used, religious themes in American display, rather 


than straight commercial windows. This was 
true especially in 1951, and a survey by the 
National Retail Dry Goods Association this 
year indicates that the coming season will 
see religious motifs even more prominently to 





the fore. The public itself is largely re 
sponsible for this trend, many stores report 
ing increasing demand from their clients that 
commercial holiday displays be minimized in 
favor of those dealing with the sacred aspect 
of the season. In some cities various organi- 
zations have taken it on themselves to en 
courage this trend 

Among such organizations is St. Eliza 
beth’s Post No. 716, Catholic War Veterans 
of America, in Baltimore, which in 1951 
sponsored a “Keep Christ in Christmas” dis 
play contest and awarded an engraved plaque 
to the display manager whose efforts in this 
respect were judged best Last year the 
plaque went to Randolph Irwin, Sears, Roe- 
buck & Co., whose display is seen in the 
second illustration 

This religious scene — in the world’s largest 
display window, incidentally, three full stories 
high and 45 feet in width by 27 feet in depth 

featured a non-denominational church 
theme, with altar boys in the vestibule singing 
Christmas carols. Arranged overhead in a 
shallow are under the words “O Come All 
Ye Faithful” were the customary figures 
from the Nativity The report of the 
selections committee chairman had the fol 
lowing to say regarding the purpose back of 
the local contest: “Alarmed by the fact that 
callous commercialism and modern paganism 
appear determined to eliminate Christ from 
Christmas, the St. Elizabeth's Post, CWV, 
instituted this contest to encourage a more 
reverent observance of the birth of Christ 
More and more was the Christ-Child resem 
bling a forlorn displaced person at the cele 
bration of His Nativity 


—Above, by Charles Merrill, S. Kann Sons 
Company, Clairington, Va... . Left, by Ran- 
dolph Irwin, Sears, Roebuck Co., Baltimore— 
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—Right, by Harry Eastham, Burdine's, Miami. 

. . « Center, by Tom Comerford, Lit Brothers, 

Philadelphio . . . Below, by J. L. Kaehler, 
Neville'’s, Winona, Minn.— 


“The campaign was established to reward 
those commercial enterprises which recog 
nized the deep religious significance of the 
occasion by paying humble tribute in their 
advertising or displays to the Babe of Beth 
lehem whose divine birth made this holiday 
possible It is felt that Sears has blazed 
a path to a return to a religious celebration 
of Christmas by dedicating the world’s larg 
est window and approximately one third of 
its total window display space to God. The 
committee deems it a privilege to select this 
company as the first recipient of the ‘Keep 
Christ in Christmas’ plaque which will be 
conferred annually henceforth.” 

One of the biggest Santa Clauses on record 
is that used each year by Harry Eastham, 
display director of Burdine’s, Miami. This 
is a temporary display of course, erected on 
Thanksgiving and removed immediately after 
the holidays. The location of Santa and the 
giant Christmas tree beside him is on the 
pedestrian bridge across Miami avenue, con 
necting the two Burdine buildings. The 
Christmas tree gradually lights up, from bot 
tom to top, the lighting being synchronized 
to start with the beginning of a broadcast 
Christmas carol and to be completely lighted 
when the song ends. Santa is animated so 
that he can produce the traditional quivering 
laugh 

Some of the statistics concerning this dis 
play are interesting here are inter 
locking, removable panels involved, 36 by 120 
inches each in size; 150 sheets of galvanized 
iron; 1% miles of multi-colored neon tubing; 
134 miles of electric wiring, and 150 high 
voltage transformers. Santa Claus is 65 feet 
high (six and one-half stories), and the 
height of the Christmas tree is 70 feet 

Tom Comerford, Lit Brothers, Philadel 
phia, selected an old-fashioned Christmas as 
his theme last year, and the traditional sleigh, 
Santa and evergreens across the marquee tied 
in with the slogan 

For a Christmas battery of windows, J. I 
Kaehler, Neville’s, Winona, Minn., used 
miniature settings leading up to a Nativit 
scene. In the final display pictured here is 
seen a quiet countryside and church, typical 
of the careful way in which each scene was 
done. Kaehler reports: “The windows were 
unveiled December 14 and the response was 
immediate. About 700 to 800 people braved 
below zero weather to see these displays 
The windows remained in until January 
Although there was no merchandise in our 
windows for two weeks prior to Christmas 
the Christmas business was ahead of a year 
ago.” 

As mentioned above, this year’s holiday 
shoppers will unquestionably witness great 
ly increased use of religious themes in the 


windows of all types of stores. When han 
dled with quiet good taste, a primary re- 
quirement of such windows, there is no 
question that these displays will receive 
the approbation of the public and do just 
that much more toward building up good 


will for the stores involved 
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New York Displays Make Bid 


stand 


antalizing roadside where the 


shelves were arranged with countless 


cider realistically 
Director Luke Mak 
window of Gimbels 


apple 
Display 
tich in the large 


jugs of was 
depicted by 
cornet! 
thus served to 

“Blonde a 
Canvas painted dark 
folds made the 
the stand, which also held many 
filled with 
others significantly empty 

One who had 
a tempting basket of the 
peared to be walking off the scene, while her 
were completing their choices 
from the apples and the cider. The floor 
of the windows with wood 
shavings 


The tawny tones of the cider 


point up the fashion story 


color for this season.” 
brown with beige weathered 
canopy tor 
baskets 


apples, 


-some amply rich red 


mannequin already chosen 


red apples ap- 
companions 


was covered 


On one of the warmest days in August 
the Fifth avenue windows of McCutcheon’s 
presented eye-catching displays of 


tresses suspended before cool 


mat 
back 


white 


32 


grounds, this event timed in concert with 


the store’s summet sale 


One of the 


turniture 


appealing aspects of these 
windows was the manner 
Direct Robert 


merchandise as 


in which Display 
Browning relied on the 
factual White satin 
made the suggested supports for 
the suspended set, while yards of ticking, 
repeating the pattern of the 
ering, was carried in before the 
backwall — the ticking held at points on the 
backwall by white papier mache 
The mattress was centered with a cluster of 
velvet and a detailed 
White brick paper was used as finish 


props. 
ribbons 


mattress COV 
swags 


doves. 


bronze leaves copy 


card 


—Upper left, by Luke Maletich, Gimbels . . . 

Upper right, by Robert Browning, McCutch- 

eon's Lower left, by Henry Callahan, 

Lord & Taylor Lower right, by Walter 

Harzeltine, McCreery's . (All photographs 

by courtesy of Virginia Roehl Studio, New 
York City)— 


for the backwall and the floor was laid in 
black and white tile 

Definitely Empire in feeling were the win- 
dows at Lord & Taylor's when the fashion 
read: “Pale Silks with a full 
awareness of Fall—- Molly Parnis’s collec 
tion the hint of parties to come.” 

In developing the theme Display Director 


message 


Henry Callahan incorporated as floor cov- 
ering an elaborate mosaic pattern made with 
and patterned marbelized 
papers, the papers also continued for finish 
on the uprights of the screen. 

A very heavy scrim was stretched tightly 
resemble 


various colored 


on the frames and decorated to 
marble. A curtain of sheer pale green silk 
was hung at the doorway, where the hat 
rack showed an interesting assortment of 
hats. This group included a French 
officer's hat, a Western, a Homburg, the 
hat of a bull fighter, another of a Gay 90's 
and even a_ medieval metal 
with ostrich feathers. 


men’s 


policeman, 
casque 
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For Autumn Business 


McCreery’s fur coat windows posed perti 
three 


nent “Give me good reasons 
why I 
1. August sale 
coat is the key 


Styles are 


copy 
now ? 
Your 


ward 


should buy my winter coat 


values are tops. 2 


whole winter 


to vour 
robe. 3 fresh and interesting 
planned to stay smart 


The wintry touch given by Display Di 
rector Walter 
tion highly 

quins from head to toe were flocked in white 


and flittered; hat 


Hazeltine in presenta 


was entertaining The manne 
g, umbrella 
flocked treat 
black 


Nair, scart, 


and shoes all got the 
The 
paper 
suggest j M t and the 


and flitter 


gloves 


ment backwall was covered in 


with occasio dashes of 


seamless 
white to 
floor with sprin 


was black 


—Upper left, by Walter Hazeltine . . . Upper 
right, by Louis Villela, B. Altman's . . . Lower 
left, by John Robert Cobb, Henri Bendel's . . . 
Lower right, by Henry Callahan ... At the 
right, by Gene Moore, Bonwit Teller— 
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feet of the 
stretched 


kled 
White 


the entire 


around the mannequins 


seamless paper was across 


with the 
On the right a 


also 


window center area torn 


out to form a frame second 


and smaller area was torn away and 


niche for accessories 


turned back to form a 


Also at MeCreerv's, a 


effective resentation Was 


surprisingly sim 
and 
by Display Director Hazelti 
and fh 1 


seamless pap it intervals tl 


were covered in t gray 
backwall 
lor LY 


mannequins 


1] 
Wall 


covering 1d down to provide 


strips about 61 hes wide the 
holding these papet n their hands 
Pages frot ] al | were pasted 


together and in the open spaces tht 


made by o cavered 


with calend: | 1 used for the 
read 
Fall 


rather 


grouping 
uur Looks 


Cotton Tweeds Fluid 


[Continued on page 89] 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 








—The handling of four different departments 
in the new Stonestown unit of The Emporium, 
San Francisco, is indicated by the photo- 
graphs with this article . . . The exterior has 
wide sections of open-front, as well as smaller 
shadow-box display windows— 


ofheial 


ULY loth marked the 


the new Stonestown unit of The Emporium 


opening of 
of San Francisco. It is the first complete 
department store to be built in the San Fran 
war and one of the first 


cisco area since the 


to be “traffic-engineered” for customer con 
venience and merchandising efficiency 

The new three-level Emporium, which with 
parking five 


of the huge Lakeside district development and 


its extensive areas covers acres 
contains more than a quarter million square 
feet of floor 


firm of 


was designed by the archi 
Welton Becket Asso 


following the specifications of E. ¢ 


space, 
tectural and 
clates, 
Lipman, Emporium president, and store plan 
director O. W. Litsinger As the first 
San Francisco department 


ning 
major 
built 
the focal point for one of the largest (35-acre ) 
shopping West 
community of better than 300,000 people living 


unit of a 


store to be outside the area it provides 


centers in the serving a 


within a four-mile radius, and represents a 


pioneering experiment im store planning and 


design 

The exterior of the new Emporium is of 
corrugated concrete, fieldstone and hand-made 
ruffle glass 


to the 


brick, with wide expanses of 


exposing large sections of the interior 


view of passersby as well as smaller shadow 
box windows for the display of specific mer 
concrete 


chandise Of flat-slab, reinforced 


construction, the three-level structure is sur 
tower of 
feet 
emblazoned in red the big 
Emporium “E’ Apart from the 
distinction it lends to the design of the build 
fulfills the practical 
shaft 


penthouse, the ventilating fans, and other me 


cuneiform 


thar 100 


mounted by a soaring 


vhite porcelain enamel, more 


high, on which is 


dramatic 


ing, this “flying wedge” 


function of housing the elevator and 


chanical equipment Cantilevered arcades 


provide covered pedestrian passageways along 


Emporium's Stonestown Unit 


of its design has been scientifically engineered 
to save both customer and employee unneces- 


most of the building's circumference, and the 
differential in grade of the site itself permits 
shoppers to park and enter the store directly 
from either the lower or mall level 

Ihe interior design of the Emporium rep 
resents an interesting approach to the plan 
Long 


Weltor 


working 


ning of a modern department store 


before actual plans were drawn up, 
Becket and his staff of 


in close collaboration with President Lipmar 


specialists, 


intensive research determit 


flow 


store personnel and customer 


spent months of 


ing the most efticient patterns for mer 


trathc 


chandise 


34 


with the purpose of reducing to an absolute 
minimum the time and effort required to com 
ete the merchandising cycle, from the de 
at the unloading dock to the 


moment a shopper leaves the store with his 


ivery of goods 


Che result of this research, in the 


purchase 


of complex colored charts, provided the 


basis for the blue-prints of the store, deter 


mining the layout of departments, positioning 


location of exits, elevators and esca 


of aisles 
lators, and even the 
consequence Th 


only store of its 


placement of fixtures. In 
Emporium is said to be the 


kind in which every detail 


sary steps, even to the distance a shopper must 
walk from his car to the nearest entrance 
Oriented near the center of the Stonestown 
center, at the north end of a mall lined with 
smaller shops and specialty stores, The Em- 
porium provides the services of a complete 
with its level de- 
voted to a store, including furniture, 
home furnishings of all kinds, housewares and 


department store, lower 


home 


appliances, as well as a colorful “Buffet”, with 


Load- 


tables seating more than 200 persons 
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Engineered For Selling 


the men’s store and the women’s ready-to-wear 


ing, marking and wrapping areas, administra- 
tive offices and employee locker rooms are 
also on this level. 

The mall level incorporates a 
and all sections related to women’s ready-to 
wear, including not only 
but all accessories and intimate apparel, so 


men’s store 


dresses and coats 
that shoppers can outfit themselves entirely on 
this floor. Departments devoted to cosmetics, 
jewelry, silverware, stationery, 
and the store’s travel bureau are located on 


notions, etc., 


the mall level as well, with the tailor shop and 


alteration rooms strategically placed between 
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sections 

The Emporium’s upper level contains the 
children’s departments, including not only 
furniture, 
toys, piece goods, sporting goods, maternity 
and layette. Also on the upper level are 
the beauty salon, class-rooms for sewing and 
needlecraft courses, a photographic studio, and 
fin de 


clothes from infants to teens but 


the fabulous siecle ladies’ lounge, evo 
catively decorated in the style of a Victorian 
parlor \ 300-seat auditorium for special 


store and community events, an employes’ club 


—Layout of departments, positioning of aisles, 

location of exits, elevators and escalators, and 

even the placement of fixtures was determined 

after months of research to establish the most 

efficient flow patterns for merchandise, em- 
ployes and shoppers— 


The 
carnival 


where 
children’s 


room, and a large roof terrace, 


Emporium’s celebrated 
will be annually presented, are 


other features of the upper 


among the 
level 

Like many of the other department stores 
and buildings executed by Welton Becket and 
Associates, The Emporium has been designed 


inside as well as out by the architectural 
firm, who planned all details of interior fur 
nishings, 
of the 


of the 


fixtures and decor, from the pattern 
hand-blocked wallpapers to the 
buttet 


spe cially 


shape 
plates in the Every rack, case 
fulfill 


purpose in its department, and the 


and counter was designed to 


a specific 


use of semi-modular fixtures and demountable 


panels permit seasonal changes of floor-plan 


arrangement with a minimum of alteration 


and delay Fixtures, moreover, were designed 


to facilitate self-selection, and wherever pos 


sible to provide their own decorative display, 
“beehive’ 


yarn department and the 


as in the dramatic in the skein 


“hairpin 


case 


spe cial rack 


for the display of piece goods 


In general, open-floor planning has beet 


observed throughout the store, with semi-par 


titions and low fixtures to provide separation 
of sections without the imterruption of full 
alls \ basic color 


terra-cotta and 


plaster scheme of gold 


a deep, grayed green is em 
levels, with yellow and 


joyed on all three 


] 
rust as accent colors and all fixtures executed 


Woods, such 


as pecky cypress in the boys’ section and sand 


in gray-stained oak or maple 
blasted redwood in the Buffet, are occasionally 
utilized as wall surfacings, with specially de 
signed, hand-blocked wallpapers in the men’s 
store, knitting imstruction room, women's al 
Travertine 
elevators, 
brick, 


and a 


teration room, and bridal shop 
marble is used as facing for the 
floor include 


terrazzo 


and 
and rubber 


coverings 
tile, 


asphalt 
variety of 
carpetings 


To expedite service on all levels, combina 
tion cashier and wrapping desks are scientifi- 
cally spotted throughout the that 
shoppers can with a 
Purchases that are to he 


floors, so 
receive their packages 
minimum of delay 


delivered or mailed are dropped from the 


cashier stations through chutes 


built in 


onto a con 


between the first and 
which delivers the merchandise 
central wrapping desk on the 
Delivery trucks service the store 
dock at the 
[Continued on page 86) 


veyor system, 
second levels, 
directly to a 
lower level 

underground 


from an terminus 








Christmas Within The Store 


»w seven 


al advertiser 


were 
Freezy holding gi ickages 

W. Court Filene’s 
\t the upp ig! unusual setting 

Mills, New 

Virginia 


for the 
Be dtord 


Hopkins 


products utta 
Mass 


direct 


firm 


ign 


this display 
Allied 


this and 


adaptable to a 
used by Wamsutta at the 
and Domestics Show. (Incidentally, 
Wamsutta exhibit was 
the show tor 


retail store, 


was Linens 


the remainder of the 
awarded first drama 


gitt 


prize at 


tization of selling for this type of mer 
seen from the photo 
flocked 


joined 
outlined with flocked 


chandise.) As can b 


two heavily right-angle 


graph, 
triangle panels were together to 
form a Christmas tree, 
baby’s breath 

\t the Philadelphia 


Collins, 


store of Oppenheim 


Display Director Edward Cranston 


ad an effective elevator front treatment, 


—Upper left, by Lee W. Court, Filene's, Bos- 

ton . . . Upper right, by Virginia Hopkins, 

Wamsutta Mills, New Bedford, Mass... . 

Lower left, by Edward Cranston, Oppenheim 

Collins, Philadelphia Lower right, by 

Gordon Haug, Olwin Angell Store, Aberdeen, 
South Dakota— 


the 
and 
were 


much the general theme of 
Flanking the 
running the length of the bank 
great flowing scrolls of natural huckleberry 


following 


interior doors 


entire 
entire 
white with silver ac- 
generously bedecked with crystal 
balls. To this 
P 2 


branching, finished in 


cents and 


prisms and silver Was added 
the glowing light of 
throughout the branching 
the antiqued mirror paneling of the elevator 
bank, this made a lovely natural frame for 
the mannequin in the middle of the display 
The three counter headers in the 
main like 
manner, with the attired in a 
sheer white gown and wearing an antler-like 
of white branches sparkling with 


3 white candles spotted 
Combined with 


center 
were done in a 


mannequin 


store’s aisle 


headdress 
tiny bee-lights. (Photograph by courtesy 
of Duplex Display & Mfg. Company, Phila 
delphia.) 

An unusual Christmas theme was 
out last year by Gordon Haug for the Olwin 


worked 





Angell Store, Aberdeen, S. Dak In his own 
words: “The photograph shows what a small 
store can do to dress itself up for Christ 
mas (our store is located in a city of 22,000) 
Every year, along with almost every store, 
we decorate the posts; this year I thought 
we should do something else, so I decided to 
‘decorate the aisles’. This is nothing new 
in larger stores where their budget permits 
metal arches especially built by some out- 
side concern. Unfortunately, our budget 
doesn't allow such work, so I built these 
arches by hand and a cutting machine 
“In case anyone should want to do some 
thing like it, this is the way the problem 
was mastered. We have six posts on our 
main floor, and we spanned the store both 
ways to the walls so it made 12 complete 
and separate’ bridges Our posts are 8 
in diameter, so 1-by-8-inch pine 
Out 


inches 
boards were used as the solid parts 
of wallboard I cut the fancy parts in three 
8-foot sections for each bridge. We chose 
a lacy wrought iron design because it would 
lighten the effect 

“For on top of the bridges I made some 
horses and carriages in different colors and 
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—Upper left, by Emile Alline, Maison Blanche, 
Upper right, by Del Le 
Sage, The Crescent, Spokane 
from T. Eaton & Cy., 

right, Hale's, San Francisco— 


scattered gaily colored Christmas packages 


using for the window backgrounds 


the compliments we received made 


animated and waved to th 


Spokane, last year. The photograph shows 
their application in detail, as well as the 
use of ornament-laden wire Christmas trees 
over the elevator bank on the first floor 
Del Le Sage was display director for the 
store at that time 

For a toyland attraction, T. Eaton & Co., 
Toronto, used a_ setting taken from the 
Canadian Northwest. Totem poles ended 
in sprays of bare white branches hung with 
ornaments in various colors. Within the open 
cabin sata cowboy guitarist with his feet on 
I l-fashioned stove; another cowboy 


the old 


jumped his pony over a rail fence in_ the 


foreground The floor, fence and cabin 


} 


were heaped with artificial snow 
One ie most beautiful settings of the 
1951 holiday season was that of Hale's new 
ly remodeled store in downtown San Fran 
cisco, as seen in the final illustration. Giant 
gnarled branches were used to form trees 
with a multitude of ornaments. The 
raised display area located in the center 
iisle is a feature of Hale’s philosophy of 
dramatizing merchandise; it is used, in con 
junction with the window displays, for 


selling 














Los Angeles Display Scene 


tour down the shopping row of Los middy-minded. Most are modified with tucks The sweater look is still quite popular 

Angeles and its environs would show ind cutting to show an indetitation at the Many have cardigan necklines, ribbed collars, 

irom the displays exhibited that fall is — waist This seasonal emphasis on youth is — cuffs, and hems on jersey blouses. Even knit 

officially here, in stores at least. However, shown by the marked trend toward the turtle-neck dickies are shown. This youthful 

a great deal of the change of season trend still jumper, skirts with self-suspenders, matching emphasis is continued in many of the new 

prevails, with summery cottons and other shoes, ascots, bows, or matching ties full blouses, many of which have choir boy 
materials often displayed because for some And speaking of suspenders, some are collars which stand up in back 

veeks it would not be muc ooler in this shown in velvet, in all colors and black and One outstanding thing about this season 

| These can be worn with cocktail is that coordination is more important than 

nd of the season” and clearance sale ts and separates. Because of the color ever before. Everything “goes with” some- 


load | lispli windows with 


hot 1 the fabric of these feminine galluses. thing else It would seem that separates will 


r merchandise. both in furniture anc h not much chance of anvone thinking be as extensively used for fall and winter 


wre is, of course, considerable a woman has borrowed them from her hus wear as they have been during the warmer 
] 


showing of new fall garments, as the minds band. Although suspenders have been used as — seasons 

of shoppers, women in particular, turn to the accessory fashion before, it was chiefly Many of these new fall fabrics have a 

thought of the colder months ahead for casual wear at home Now it looks as if definite pattern interest, with many stripes, 
Back to school is a theme often seen ; they will sweep in as a touch for after-five dots, checks, and patterns woven in light 

this particular writing in many displays | hours. weight wool 

younger fry come in for their share of \ blaze of color flashes through the new 

tion, but many windows concentrate or ‘ outfits for fall wear. Frequently seen are a 

ments, luggage, and sports wear tl i ‘ —Upper left, by E. J. Nardini, The Broadway- warm mustard yellow, pumpkin orange, and 


to the high school or college Crenshaw ... Upper right and below, by Stan- an emerald blue-green. However, black is still 
Clothes for the younger a nitel ley E. Thompson, The May Company— extensively shown in display windows, often 
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advertised as a color which gracefully merzes 
\ certain shad 
quently seen, contrasting well 


summer into fall and winter 
of charcoal is fr 
with tomato red, dulled royal blue, and Kelly 
green 

All told, it 


original fall season is well on its 


looks as if a colorful and ai 
way 

White 
Broad 


shown 


\n interesting promotion of th 
sewing machine was displayed at The 
way-Crenshaw In the 


Ernest J. Nardini killed 


Sewing-minded 


photograph 


several bir with 


one stone women were rc 


minded that fall was here, and that it was tim: 
busy on one’s new wardrobe his 
the 


fabrics, which were lavishly used in 


to get 
mind 
this 


brought prospective shopper's 
dis 
wasn't interested in 


buy 


lady 
home-sewing she could 
to that of the sleek 
was gowned in a smart new 


play. In case the 
similar 
mannequins. This 
fall suit of light 
weight wool, a rich tan in shade, cocoa brown 
small hat \ 
choker and earrings added a touch of color 
The the the 
display, was prominently placed in the front 
of the 
“So 


apoarel 


hgure 


gloves and matching gold 


sewing machine main idea of 


the beguiling sign read, 
White 
Smart 
the 


window, and 
So Sewing 


Fall 
floor 


Easy, Economical! 


Machines, he Answer To a 


Wardrobe.” A second sign was on 
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the machine In 





the merits of 


display the 


right, outlining 
this 


t the extreme 


attention 


was also caught by the rich fall fabrics, draped 


from the 
rigl 
wool of a 


t} 


various small feminine items 


I 


web Phe 


b 


several accessories place 


Ww 


lraped beside 


gray 


ray back wall and extending to the 
wall \ 


l 
rich 


hand fashionable patterned 


and cream was 
a pearl-gray material. On the 


pattern, 


burgundy 


oor were sewing manuals, a an 


The large cut 


completed the display 
Stanley | 


ay director of The May Com 


ut word 


“White 
il downtown Los Angeles, 
hompson, « 
windows en 
rhe 


silver 


four accessory 
Pale Glitter.” 
yarn with 


any, displayed 
tled 
yunid 


back 
thread 
and shaped into a spider 


tlashes of 
was made of 
g through it, 
single form wore a 


pale pi k 


louse, smas pink hat, and was posed facing 
on or about a Jong 
color of the floors and walls, 
the the 
rround tied in 


block, the 


hich extended length of window 


e gray b treatment well 


—Upper left, by Paul C. Smith, J. W. Robin- 
. Upper right, by T. W. Floers, W. & 
J. Sloane, Beverly Hills Lower left, by 
William C. Lambert, Barker Brothers 

Lower right, by Warren F. Clark, Milliron's— 


son's... 





with the silver thread running through the 
web 

Iwo interesting windows of masculine ap 
rhe first 


represented a man’s den and served as a back 


peal were also used by Thompson 
ground for sporting goods, fishing equipment, 
A stand- 
ing figure in tan sports clothes held a fishing 
On the back wall there 
was a panel of greenish-beige grass cloth as 
small table 
near the chair held a lighted lamp and a golf 
\ second oblong maple table near 


guns, golf, and tennis paraphernalia 
rod and landing net 


background for three guns A 
magazine 
the figure was loaded with masculine items 
books dealing with sports, a creel, a cap, and 
fishing reel The rug was a deep bottle-green 
For the the background 
treatment was an of-white in color 
the back 


panel before which stood a bamboo bar and 


second window 
Against 
wall there was a match-stick bamboo 
stools \ chair and two small tables carrying 
drinking equipment were also of bamboo. On 

squares. A 
cocktail 
lounged comfortably on 
and the 


everything 


rush 
clothes, 


the floor were mannequin 
glass in hand, 
The 
two tables held glasses, shakers, and 
that the 


in casual 


one stool bar 


would interest convivial 


shopper 
page 78) 
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by fay ehring 


Display Designer and Consultant 
New York 


Arrangement: This series of sketches is planned with 
Christmas in mind. The first one is a festive shoe 


display consisting of two definite units. 


Properties: A huge, decorative Christmas bell 
uspended from the ceiling and from it dangle gay 
evening shoes. A limited number appear on the 
floor of the window. A card bearing the si 
caption "NOEL" makes up the second unit. 


thetic snowflakes complete the effect. 





Arrangement: Two definite units make up this ladies 
ee “i ; Sey 
ngerie w ndow. ine Two units are combined ana 


arrangement is neat and pleasing. 


Properties: The soft, sn »wy garland draped over the 


c 
made oT $s 


re is spun alass and studded with gay 
tmas baubles. The lingerie boxed and 


the feet of the figure. One package 


the figure. Copy card is placed 





Arrangement: 


y Ct Mma 


r seware 


Properties: || 
EEA 

Ab 

wora 

house. 


right. 
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COMING UP 


Arrangement: Several elements are cambined in a 
single unit in this men's Christmas shop window. 


Neatness is stressed. 


Properties: The cut-out tree unit serves to 
the shirts displayed on plaques. A 


open background will bring out the ou 
tree. Ties and tie cli e displayed with the 
shirts. Copy card is 


ower riaht corner 


an a 


Tan 
i) A 
Mh 
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Arrangement: This men's shop window consists of 


three units in pleasing arrangement. 


Properties: A riser in the background supports a 
pyramidal- or tree-shaped unit consisting of brilliant 
Christmas balls. Before it the stockings are hung 
(socks in this case) with care. Men's shoes are dis- 
played on floor of the window. Copy card is placed 
in center foreground. 


Arrangement: This eye-cc ing boys’ knit gift set 


window is made > elements combined in 


Properties: The faces of the three boys singing 
Chri Tmas carc are cardboard cutouts mounted 
on wooden dowels. Knitted caps, gloves, and 
scarfs complete the picture. The setting is placed 
against a wood-grained panel decorated with fir 


branches. Copy card is placed in lower center. 


—E7~ 


SRO SRE ane RET ERE mS 








—Upper left, by John Moss, Marshall Field 

& Co. . . Lower left, by Reed Schlademan, 

The Fair Store . . . Below, by J. Boghosse, 
Goldblatt Brothers— 


XAMSON, with shops in Oak Park, 

Evanston and Palm Beach, recently 

opened a new store at 700 North Michi 
gan avenue which is claimed to present “A 
b.t of the French Riviera . . . a bit of the 
modern world a new thinking in fashion.” 
The imaginative setting for imports and 
American designs is a scene from the elegant 
Cote D'Azur of Southern France. The decor 
was inspired by the villas of Cap D’ Antibes 
and includes a reflection pool, caged birds, and 
hangings of gunmetal wood laced together 


with shimmering metallic threads rhese 








textiles are made into hanging lanterns that 





diffuse a scintillating glow over an island of 
jewelry that confronts customers at the en- 
trance-way. Full vision windows are defined 
by a 2-inch rise in the softly carpeted floor, 
in the center of which is a stone pool with 
floating fresh gardenias For the opening, 
seven mannequins modeled high-fashion black 
dresses in the open windows, accompanied by 
shocking pink poodles \ curving row of 
eight mannequins against the backwall of the 
salon can be seen from the street, giving shop- 
pers a comprehensive idea of the merchandise 
stocked. The new shop is a welcome addition 
to Chicago's “Magnificent Mile.” Photographs 
of it will appear in DISPLAY WORLD soon 
At Marshall Field & Co. a “Winter Snow 
Carnival” was presented in the big Washing- 
ton and State street window. (First photo- 
graph.) A crew of acrobats, a_ tightrope 
e e walker, and a white canvas curtain announcing 

“Field's Premiere Performance of Incoming 

Uu r re Nn | Ca g O | S p a Ys Colors an incomparable exhibition for 

your enjoyment the blonde dress with 

special added attraction the green bronze 


s 
V rl | H mM es hat” were the circus features. The characters 
were no ordinary circus performers, for they 
were made of chicken wire with black mus- 


By SHIRLEY WARE taches and wore mink scarves about their 
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—Both displays at the top of this page are 
by J. Boghosse . . . Below, by John Moss— 


necks. To interpret the winter fantasy John 
Moss, director of design, laid the scene on a 
floor of white sand and interspersed it with 
snowballs 

The annual off-season promotion at The 
Fair of dolls for Christmas on a lay-away 
plan which has had so much customer re 
sponse in the past, included a few toys this 
year Reed Schlademan, display manage 


omitted the tinselled glitter associated with the 


gift-giving season but substituted make-believe 
chairs and tables and a hall clock for the 
fairyland mocd. The fixtures were cut from 
plywood and painted and upholstered to re 
semble a page from a story book The win 
dow was divided into two scenes by a natrow 
wall installed from the glass, a panel of which 
was sketched to represent a door = ajar 
Through the open door a child caught a pre 
view of its father ascending a ladder to the 
attic in the adjoining room. The father was 
laying away his purchases in the attic visible 
at the top of the window. The setting not only 
reminded customers that it was none too early 
to buy dolls and toys for Christmas but hinted 
at the lay-away angle, which is important u 
this type of an off-season promotion 

\ preview of ashion interest for fall” 
occupied a lone window at Goldblatt Brothers 
(third illustration ) J. Boghosse, display 
manager, introduced suits with a light touch 
of fall in the center display The unit was 
comprised of a cholla tree, ferns in fall colors, 
and cattail stalks entwined with gold ropi 
Ferns with yellow wood chips spread color 
over the floor 
Ivet 


chantingly trimmed with a touch of 


ate summer velours and ve 
received drama from two free-standi 
with cut-out sections which provided shadow 
boxes for six modeled hats, also at Goldblatt’s 
Sprays of old leaves, dry-brushed with white 
growing out of a container where the feature 
} 


card rested were duplicated as decoration tor 


the panels. Boghosse used giant light buibs 


to represent floweri millinery heads bloom 





as seen directly above 


caught the eye of parents interested in prepar 


ay department and the students’ desks 


came from the Chicago Board of Education 


For 100 years Marshall Field & Co. has 
been sending girls off to college. Its “Campus 
Centennial 195 is directed to the college 
girl of today who chooses apparel that is 
“smart but not smart-alecky, practical but not 
prudist a reflection of [00 ye: of 
fashion.” To celebrate the first century of 


{Continued on page 68) 
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... For The Small Store 


ANY 


plays in 


stores plan their Christmas dis 


July and August, or even 
the 


example in 


and small store retailer 


their 
early as 


before, 
follow 


plans as 


should formulating 


possible Oo as to install 
outstanding displays this year 

gift booths on 
banks of counters in various key departments, 
so that “Gifts for Her” and “Gifts for Him” 


can be grouped and displayed together 


\ good idea is to create 


This sketch shows such a booth, and it can 
Phe n 


after the Christmas season is over the various 


be built easily and installed at low cost 


sections can be taken apart and stored 


refinished for 


away 


for future use Easter, or any 
other promotions 

The 
tubes purchased 
materials jobbers, and a length of 1 by 2-inch 
lumber 
tube to brace and strengthen them 


candy-striped card 


from 


3-inch diameter 


can be most display 


should be nailed on the inside of each 

First, cut out circular pieces of pine board 
and nail into both ends of the tubes 
Note the small detail sketch showing 
6-inch or 8-inch squares of pine board should 
both the they 
screwed to counter and to 


them 
how 
ends of tubes so 
the 


wooden frame canopy 


be nailed to 
can be 
hold the 

This canopy can be covered with Christmas 


tops 


design corrugated display paper and then cut- 
other suitable Christ 
tacked in 
the 


out letters, wreaths, or 


mas decorations can be 
Note the letters 
the canopy are all square in design; this en 
ables one to draw sheet of 
eard or wallboard and then cut them out wit! 
the “Cut-Awl” machine or with a sharp mat 
knife. Coat them with ordinary 
glue, and while still wet sprinkle them with 


position 


how shown on face of 


them on a show 


carpenter's 


a handful of silver tinsel 

Use dark for 
gated paper the 
provide contrast for the glittering tinsel finish 


the 
canopy to 


Christmas green corru 


background on 


on these letters 


Christmas wreaths make ideal decorations 


for booths, 
umn displays 


window, ledge, and col 
them 
the 


make up 


interior, 
Get 


source, or 


from your favorite 


display following instructions 


will enable you to any required 
number yourself 
shop cut 


Have your local display or sign 


out the rings (D) from heavy card or wall 
roll of foil 
with an extra 
feet 
sample holly leaf on a piece of card and cut 
Chen the 
with a pencil onto the foil 
cut out the required number of leaves 


board green the 


kind 


26 inches 


Buy a paper, 


which comes heavy back, 


long Draw a 


wide by 25 


out with shears trace leaf design 


green paper and 

Paint the ring green with poster color and 
when dry, holly 
with any brand of quick-drying china cement 
Use hold the foil 
and to prevent the ends from curling up until 


cement on the foil leaves 


leaves in positiot 


pins to 
the cement is dry. Later pull out all the pins 


have a number of beautiful, 


Cut a few 


and you will 


glistening wreaths holly berries 
out of red foil and cement on as required 

\ fe Ww 
cut out of this foil paper and pasted or tacked 


bank 


Christmas tree designs can also be 


on the front or sides of the of counters 


as indicated 
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Phe 


the counters 


displayed ot 
| 


gift items to be 


under the 


various 


canopy can be stepped 
up on one or more '4-inch plate glass shelves 


supported on plastic or glass half-round cylin 
initial investment in the 


will be 
put 


ders as showt Phe 


shelves and cylinders found a wortl 


while as they can be to good use 


one 


year ‘round; they are excellent for a mas 


display of aluminum wear, gift shop items, ete 
(B) 


many 


Lamps make useful display props for 


interior and window settings, and this 


sketch shows how any man handy with ordi 


tools 


eye-catching units 


nary carpenter can easily build any 


sie -agidlie~ Pisne- vg 
Use 
post, 


a length of 2 by 3-inch lumber for the 


and cut the window section out of a 


, Paste in multi 
then 


an ordinary 


piece of inch plywood 


colored opaque and nail on the 


shelf to 
To protect the 


paper 
hold 


colored 


small lamp outlet 
the 
of the light bulb and to prevent a fire hazard, 
sheet of to the inside 
This glass can be held 
lengths of 


paper from heat 


attach a window glass 
section of the lamp 
in position with small brads or 
wood moulding 

used for the 


assembled and wired unit should 


\ cutout of pine board can be 
sign, and the 
be painted 
An additional 
flasher in the 
will flash on and off 

(E) Cut the 
design out of a sheet of green foil paper, paste 
the 


in red and green Christmas colors 
insert a 25c 


the bulb 


would be to 
that 


idea 
lamp socket so 
Christmas tree 


easy to follow 


on heavy card and tack up around ledge 
Small sprays of 
branches coated with white flock 
front of the 
effective 


tree 
then 
trees 


in your store natural 
should 


foil 
le dge dec- 


be tacked up in green 


and a very and colorful 
oration is the result. Gift-wrapped stock boxes 
then be 


these units to complete the decoration 


can placed on the ledges in front of 


This ledge treatment will add much to the 
over-all Christmas atmosphere of the store, so 
necessary for a successful holiday selling sea 
Note 1 
paper can be tacked or pasted to the front of 


the the 


son how a length of Christmas desi 


wall section under ledge, as shown 


(hr) Giant 
ful display props, and you can make up these 
obtained 


size Christmas candles make use 


candles from locally linoleum rug 


cores or from tubes purchased from your 


jobber Cut out board circular 


both 


display pine 
Tack in a 


the 


sections and nail in ends 


ordinary straight 


to hold plaster of 


number of 
of the 


position 


top 


pins at 


end candle Paris in 


until dry This will make an excel 


simulation of from the 


the 


lent tallow dripping 
candle Paint the 


red and tack on 


top of assembled unit 


large foil holly 


bulb 


down 


two green 


leaves Screw a outlet on the top, 


through the tube 


add 


window 


and ' Wire 
, 
much 
Here ag 
socket so 


vill flash on 


units Will 
Christmas interior ot 
nside the 


the candle 


be used 


© identify at ss up all your fea 
counters on main aisles and othet 
locations, have your local sign 
card cut 
Attach easels 


72] 
4 


in a number of these 
s painted in brilliant colors 


[Continued on page 
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| 
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Hundreds of Uses for 


this new improved 
MIDGET MOTOR! 


“TURNS AND KEEPS TURNING” 
® With Multi-Purpose Gear Train 


MODEL OP-525: 
Open Motor 
without bracket. 


lowest Price 
for Comparable 
Characteristics ! 


24 Hou! 
Delivery 
From 
stock! 


MODEL BR-525: 
With Surface 
Mounting Bracket. 


Here’s a mighty practical midget motor with 
gear train designed for a wide variety of 
applications. It's dependable, economical 
and sturdy . . . Engineered to last for years. 
Available with pulleys and a set of shaft 
attachments if desired. 

Three shafts permit use of any one or 
combination of three speeds: 1-5-25 RPM. 
The motor itself is the shaded pole type— 
an adaptation of that incorporated in the 
famous Kasson ROTO-SHO Electric Display 
Turntables. Capable of lifting dead weight 
from start of about 25 Ibs. 110 volts A.C. 
50/60 cycles only. 

If you have a problem in animation, this 
powerful, inexpensive motor may be the 
answer. Write us today, including blueprint 
and sample of your product or display if 
possible. 


GENERAL DIE AND STAMPING CO. 


tegrity Since 1919 


ly 


Dept. A-8. 264 Mott Street, New York 12, N.Y 








Giant Carolers Symbolize The Season 
"Ts evant scale in Kansas 


when a group of three 


| 


dimensions went ot 


of large 
1114 
mindful of an 


Grand avenue 


chosen as being particularly 


goodwill and = friendliness 
season 


The fig 
Hallmark 


ires originated 
(hrist 

lar number of the 
the greeting card 


entire tront store 
greeting of 


of the 


a Christmas 


priate to the spirit seasol 

Phe 
pounds each and extended three 
the 


town 


display figures weighed 


marquee of the store located 


shopping 


46 


ushered 
City 
children carolers 
1 display at Hall's, 
children 


old-fashioned — erz 


district The thr 


j 


last 


were 


and 


year 


re 


were 


probably were the largest ever to be given 


finished they 
fully clothed in 
Was set off by a 
around the 
make-believe 


such treatment, as 
full-round and 
The 


bough 


were con 


structed were 


velvet display frame 


front of 
snowdrift 


of pine garlands 
the 


atop the marquee 


building, with a 


—Upper left, the completed setting .. . Upper 
right, sign hangers putting the hat on the boy; 
the man on the ladder (by boy's head) gives a 
comparison for the size of the figures 

Lower left, holding a face just taken from the 
plaster mold; left to right, Bill Philyaw, artist 
of Hall's display department; Norman Tan- 
querry, Displays, and John 
McMahon, head of Hall's display department 
and designer of the project... 


Manncraft 


Lower right, 
McMahon putting finishing touches on a face— 


The designing and constructing of the dis 
play were directed by John McMahon, head 
of Hall's display department, working with 
Fred Yaeger of the creative department. The 
process of transferring the figures from the 
flat enlargements of the card drawings to the 
three full-round and then of 
mounting them and finishing the artwork re- 
nearly a month Mounting of the 
figures on the marquee took three days. 
were first molded 


dimensional or 
quired 


The faces of the 
in clay from which 
Ihe rough faces were made from the plaster 
“Celastic.” The finished 
armatures, or 


figures 
a plaster cast was made 
faces 


cast in were 


mounted on frames, of steel, 
wire and wood, and the realistic clothing and 
painted faces were then added 

The figures were the largest ever made or 
displayed in City. They were 


{Continued on page 85] 


Kansas espe- 
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LOW COST =415 
REGULATION SIZE 


Exact duplicate of the Giant except 4” deep 
—Has all the same wonderful features with 
one-third less capacity, Pair with Giant to 
get maximum use of shelf space. 


#45 
15” long 
11” wide 
4" deep 
Ve" thick 


ee 
95 
$2 each 
Less than 12, $3.20 each 
100 % 
appearing pull 


Clear Transparent Plastic, Dis- 


handles. True-Fit Lid. 


Here is visual merchandising plus dust 
proof protection of stock at the lowest 
cost, for the greatest merchandising idea 
in retailing history. No matter what your 
shelf height, it can be filled to capacity 
with fresh, gleaming merchandise. Simply 
mix and match our plastic box twins. 
Luxurious! Indispensable! 


Low Cost! 


Life - Lasting ! 


Red Wing lroducls 


FS2 


DOUBLE YOUR SELLING SPACE 


falueo! 


DOUBLE YOUR PROFITS! 





GIANT SIZE 
15” long, 11” wide, 
6” deep, 1/8” thick. 


Tissue wrapped. Individually pack- 
aged. Arrives factory fresh. 


+615 
LOW, LOW PRICED 


each 


Less than 12, $3.50 ea. 


© SHOWS MERCHANDISE WITH MAXIMUM 
© ELIMINATES DUST, DIRT AND DAMAGES 
® KEEPS SHELVES AND STOCK NEAT & ORDERLY 


APPEAL 


REPRINTED by PER 


yts Markdown 


4 xes 
with Plastic Stock st 


in 
poxes contal 'nelping 
LASTIC sock and women re par 
is for men a m rchan ny a 
ker Read Co- in Bride! 


Store C 


ORDER NOW FOR IMMEDIATE DELIVERY 


FREE! Write for complete 1952 Catalog! 


BELLEROSE, N. Y. 











DISPLAY 


...on and off the record 


‘ 








—Presentation of national awards to four Ohio Edison Com- 
pany displaymen in Frigidaire's window display contest. 
Left to right, William H. Stuntz, Lorain division, fourth prize; 
Clifford M. Griffin, Youngstown division, first and third 
prizes. Harold L. Brant, Warren division, second and 
Cleveland branch prizes; Spence Meilstrup, sales manager, 
Frigidaire Cleveland branch; Joe W. Hoogerhyde, Akron 
division, first prize; Paul V. Sprout, manager, Frigidaire 
Cleveland branch— 





Photographs for 

this page are al- 

ways welcome. 

Simply address 

them to DISPLAY 

WORLD, Cincin- 
nati |. 














—At a cocktail party given by Syl Rieser, Korrect-Way 
Displays distributor division sales manager, St. Louis, in 
honor of Tom Lee, display director of Bergdorf Goodman, 
New York City. Left to right, Richard O'Brien, Carlyle Dress 
Corporation; Tom Lee; Orville Liston, Jaccard's; Milton 
Larson, advertising director, Mrs. Peter Schott, Jr., and 
Peter Schott, Jr., vice-president, American Fixture & Mfg. 
Company; all except Lee are of St. Lovis— 





—Thelma and Guy Malloy, heads of 

the display department of Neiman- 

Marcus, Dallas, give explicit direc- 

tions to Max Frank in the showrooms 

of Decorative Plant Corporation, 

New York City, while attending Dis- 
play Market Week— 


ean 


Sa arr 


—E. Netzer, displayman of 
Caracas, poses with his 
family against an impres- 
sive background of Vene- 
zuelan mountains— 





—The annual stag golf tournament and 
outing of the L. A. Darling Company, 
Bronson, Mich., brought out a record 
crowd as shown in the photograph of 
those at the dinner which concluded 


the event— 
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make 

holiday sales 
a shining 
success 


with 


MIRRO-BRITE 


metallic acetates & polystyrenes 





Holiday display utilizing Mirro-Brite manufactured by Benel Products, Inc. 


M* display people are using brilliant Mirro-Brite with phenomenal 








) success. You, too, can do an inspiring job this holiday season, as well i 
/MIARG- aniTe Slates ne as all-year round, creating attention-attracting displays from this versatile, F 
f colorful, material. Experiment with the thrilling interplay of shining i 
3 metallic finishes against chalk tones. Choose from a brilliant range of i 
— fee colors and embossed effects. They're dazzling—and they sell! 
Sign of Quality 
yg COATING PRODUCTS 
for FREE color chart 
and sample booklet, 
‘What You —Should/™ e 
Know Fal Coating 4, Dept. DW? 136 West 21 Street New York 11, New York 





yo bot” before you buy... COMPARE - 


Ag” Bullston SEAMLESS 
IS WORTH THE DIFFERENCE 





INSPECT BULKLEY DUNTON & CO., Inc. 


Your Deliveries 


FOR YOUR 


Bulkton DISPLAY DIVISION sear pntsantat 


each carton of 


. OFFICE AND CONVERTING PLANT Bulkton Seamless 


is sealed with 


cure ian 9 Pennsylvania Ave., C 0 R « Y ' y 3 N NA. pxeaenicser 


Substitute TELEPHONE CORRY 2-5201 
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aaa 


were 


More 
Than Meets 
The Eye 


By MARY JOAN FINLEY,* 
Merchandise Editor, 
Glamour, New York City 


—Strawbridge & Clothier, Philadelphia, used 
o tie-up with Glamour as the basis for a 
most successful promotion. Here is one of 
the window displays, while the other two 
photographs show how both the main floor 
and ready-to-wear floor were used for display 
purposes. Mannequins above the cases were 
backed with blow-ups of the magazine's cover, 
as were those used for floor display— 


'M delighted to have an opportunity to 
speak to you this afternoon for both 
you as retailers, and I as a magazine 


fashion in ultimate terms 
sell it fast! Both of us 
impression quickly and 
and again 
picture means a thou 
both know, that con- 


sell 
and 


person must 
of dollars 
make our 
You've all 
that one 
but we 


must 


deeply heard again 


and again 
sand words 


picture doesn’t mean 
We must catch the eye, 
intrigue the 
the magazines, 
We're both 


contains 


versely, one poor 
good word 


the 


even 
reader, customer, 


the 


intrigue 


lure her into 
doors of 


pages ot 
store 
that 


Retail 


into the the 


volved in a business 


emotional tactor and publishing 


fall on the tides of emo 
laid 
parapl rase 
underestimate 


After al 


empires rise and 


(despite best plans of comp 


tion 


trollers to another 


magazine s never 


the power 


always righ 


lo both of our businesses, however, there 


is lar more than meets the eve 


merchandise editor of ir, I feel very 


close to blem of visual presentation 


let me say, t he displayman has 


the pr 


and : 


often solved many problems in work 


often, in planning 


motion with ¢ iil store, I 


ing with retailers oO 
have 
per 


recalcitrant in 


idea 


a pr 
merchandise man being 


trifle 


izer 


found a 
haps, shall I say, a 


realizing ill possibilities of an 


that 
potential 


promotional 
the 


we l ht S 1 ot 
been display 
neon sign and 


I'd 


director wil 


quickly what been 


to his 


translated 
store 
surface, both 


little ephemeral 


trying to say 
the 


seem a 


On of our businesses 


and sometimes 
Merchandis 


Associatior 


"Address delivered before the Visual 
National Retail Dry 


City 


Group Goods 


York 


ing 


New 


50 


a 
Sometimes 
meet 


ness 


it 


at 


little 


some 
they 
must be 


explain 


a dinner party 


one total 
will 


to work 


Say 


ly 


to me 
ona 


apart 


to the 
wh 
irom 


‘How 


fashion 


layman 


en 
my 


will 
busi- 


glamorous 


magazine 


to look at beautiful clothes all day long 


fashion 


shows 


and 


to 


lunch 


for 


three 


hours at ‘21°. trying 


young 


given up 


the 


I've almost 


to disabuse the lady lawyer, 
matron, the school teacher, the ballet dancer, 
really big busi- 
know, 
that 


business is 


the 


that 


ness. 


magazine 
Most of 
“putting it 

LContinued on page 81) 


fun, as you well 


across.” I'm sure 


lies in 
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the first ments 
sock displayer 
in display 







1 inet: AGE AP REDRESS A NEMA, A 


dramatic punch 


Pt Eliminates markdowns because j 

socks retainoriginal shape! Pays ; 

~_ ~ © for itself each time it’s used! F 
& Tacking holes allow displayer 

to be used on walls, strips and 


Pan Laas ech de ueiboe ARs": 


panels! 


. : : aha Complete range of colors can be : 
Now...sock displays with real dramatic punch...at low cost... shown in small space! ; 

with no markdowns because of damaged merchandise! (ea: tctietaieiadii’ | 
Designed by a display man, the plastic SAV-A-SOCK is the a) 


first real step forward in the field of men’s hosiery display! on or nylon! 


S hk Practically indestructible. ..eas- 
only is per dozen 


ily stored in small space! 
F. 0. B. SAN FRANCISCO | 


| JOHN DELAMATER & ASSOCIATES 
821 Market Street 
San Francisco 3, California 


types of hose—wool, cotton, ray- 


Please send_____...dozen SAV-A-SOCK disployers 
at $18.00 per dozen. 


JOHN DELAMATER & ASSOCIATES 


Firm 





821 MARKET STREET - SAN FRANCISCO 3, CALIFORNIA 


Address 





City State 
| Ordered by 











If your local display dealer does not have 


° Ship vi 
in stock then use this handy order blank pmo 
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Spectacular GE Display 
Weighs More Than Ton 
An unusual 


1 
eral I-lectric ( 


} 


display has been prepared by 


ompany to introduce the 
television line which features 


part of the ex 


new 
vision Principal 
de 1 to 


spite of 


ig show graphically the 
large size 

a ton the 
that 
assembled in 


mak- 


space 


i ne 
nstructior In 


shipping weight runs well over 


lispla constructed in such a way 
( 


‘ 
it can be easily and quickly 


any one of two dozen combinations, 


ing it adaptable to a variety of 
limitations 

sign is carried out in solid 
accented by 


in the 


The modern de 
steel, further 
d, black 

Illumination is provided by 
fluorescent 


Hidden 


specific 


and chrome 
the use and chartreuse 


olor scheme 


or re 


“Slim Line” 


ceiling 


two 8-foot GE 
crate 


spotlights are used to 


lights in an egg 
pinpoint 
features 

display is iden- 
flanked by two 
forming back- 
port 


The main panel of the 
bot] and is 


tical on b sides 
match-stick bamboo panels 


drops for featured receivers Iwo 


in the panel display two of 


features 


hole windows 
of the new GE re 
revolves slowly, 
spectators trom 
either side of the The second 
ns an animated chart which 

eased black and white 


ilting from the “ultra 


the outstanding 
ceivers. In one, a chassis 
affording a clear view to 


1 display 


island is an integral part of 


valuable in highlighting spe 
receivers 
inerant displays are in use 


dealer-distributor 


the it 
suntry at 


ind at public exhibitions 


Story Of General Aviation 
Told Through Displays 
Displa 
tion and its expanding uses have 
pared by the Office of Aviation Information, 
Department of Commerce, il Ac 
Ad istration hingtor ne 
borrowe« 


s telling the stor { general avia- 


been pre 


ronautics 


be 


form and 


t high and © feet 


when opened are eC 1 
will be loaned to libraries as 


wide They 
p to 
J 


1 backd displays of books on aero- 
jects and will also be furnished 
eee 
nal mandate to 


the deve 


ica 
H lance 
nm accoraance 
the CAA 


lopment 


1 request 


unit mav be made 
s or to the Office of 
CAA. Washington 25 


to regional 
Aviation Inforn 


Purvis Joins Aldens 
As Display Head 
Aldens, In Terre Haute, anne 


appointment of Willia | Purvis, Jr.. as 
manage ucceeds A. | Pie- 


penbrink, who has been promo 


suunces the 


display 

ted to mer 

manager Former Purvis 
Avres & Co, Ih 


Davisor 


chandis« Was 
with L. S 
Rich’s, Inc 
of Atlanta 


dianapolis, and 


and Paxon Company, 


32 


four New York 


Allied Display Materials, Inc. 
65 Medison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


Fer Windows and Interior Store Display 


BUYING GUIDE] 


A. Lutz 
3 West 18th St. CH 2-6264 
REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


Moharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113S. Los Angeles 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


Messmore & Damen, Inc. 
1461 Park Ave. TR 6-3530 
MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits end Dierames 





Bois Smith Studios 
228 West 39th St. LA 4-4492 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Disploys & Mannequins. 

MECHANICAL BOOKS 


50 West 22nd St., New York Or-5-1280 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Natural Creatiens, Inc. 
233 Fifth Ave LE 2-2377 


FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Disolays — “It's a Natural” 





L. J. Charrot Ce. 
36 West 27th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


Thomas Pace Co., Inc. 
506 West Broadway GRamercy 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 
Sell to Jebbers Only 





Colonial Decerative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decerative Display Units, Novelties and Decorations 


Result Displays, Inc. 
350 West 31st St LO 4.8440 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Creation & 
Art Flower Ceo., Inc. 
13 West 27th St. MU 60-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Louis Schneider Corp. 
6 East Second St. OR 4-3723 
ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Decorative Plant Corp. 
136 West 24th Si. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8465 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


Walter E. Spaeth Displays 
57 West 30th St. MU 3-2749 
NATURAL FOLIAGE DISPLAYS 


Factory — Corona, N. Y. 





Frankel Associates, Inc. 

218 West 47th St. Cl 7-0060 
DISPLAY FABRICS & ACCESSORIES 
127 N. Dearborn St., Chicago; 

424 Book Bldg., Detroit; 819 Santee St., Los Angeles 


D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 





Victor Haida Displeys, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Lergest Showroem in the Country 


% Ben Walters, Inc. 
125 West 26th St. AL 5-2308 
DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


. 
Trade mark of See it demonstrated 


Celastic Corp. 








David Hamberger, Inc. 

115 West 3tst St. E 6-0464 
MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





SAVE TIME — DO YOUR 
DISPLAY BUYING IN 
NEW YORK 


It’s Always MARKET WEEK in New York| 





Tinsel and glitter, stars and bells — they all 
add up to Christmas, the busiest and most 
important season of the year. In New York you 
will find everything you need to have your store 
"shimmer" with Season's Greetings to make 
passers-by come in and buy. Remember, 
for a scintillating Christmas in your store, you 

_. will do better in New York. 





, K in 


NEW Yo RK 























Anniversary Displays 
Get Fine Response 


“If you don’t make a point of seeing this delightful dip into 
the past, you'll be sorry,” —so wrote one newspaper columnist 
of the displays with which Woodward Stores, Ltd., Vancouver, 
B. C., observed the company’s sixtieth anniversary. The win- 
dows drew an overwhelming response from public and news- 
papers alike. 

The columnist for The Vancouver Sun continued: “These 
windows are authentic reproductions of those shown by this 
enterprising store 60 years ago. The two men directly re- 
sponsible for the displays, Bill Whitehead, director of adver- 
tising, and H. Aiken, display manager, have been working for 
many months past, delving into the store’s fascinating history 
and conjuring up long-forgotten items of merchandise —i 
cluding an old recording of ‘On a Sunday Afternoon in ! 
which is resting on an old-style gramophone with a horn 
style loud-speaker. 

“Apart from the fashions of the "90s, the greatest contrast 
between then and modern times seems to be seen in the big 
window showing a couple of women shopping for groceries. 

“Other windows show intimate bedroom accessories ‘ 
elaborate shoes with the grotesque Louis heel ... the tandem 
by which Grandpa set such store . .. the pill-making box in 
the pharmacy ... the jar of ipecac ... the antiquated type- 
writer that stands almost 2 feet high, the candles, the lamps, 
the loaves of twisted, crusty bread 

“You have to see these displays to believe them.” 


DISPLAY WORLD 





For their magnificent store at Shoppers’ World 


DISPLAY 
BOXES 
and TRAYS 


More than 700 dozen Paulson Trays and Boxes 
enhance the ultra modern Jordan Marsh Co. 


oven sine te Shoppers’ World in Framingham, Mass. Give your store or 


department this look of modern smartness 
with Paulson all-purpose display units! 
© crystal clear, heaviest gauge plastic! ® save time for sales clerks! 
, © for ready-to-wear, domestics, notions! 


® insure orderly counter and 
#125 UTILITY BOX 


showcase displays! 
® keep stock fresh — reduce markdowns! wcase displays 


> & 


#100 SHIRT TRAY #150 UTILITY TRAY #50 SOCK, #35 TIE TRAY #75 HOSE TRAY 
GLOVE TRAY 


... write for the name of your nearest distributor 


paulson company 


DEPARTMENT 5 , 585 BOYLSTON ST., BOSTON 16, MASS. 
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SANTAS 


from the studios of 


display originals 


Right: 5° Santas — 
choice of 3 angen 
painted rubber, red 


and white, $18. 00 


per dozen 

Right: 20" Rubber 
fully costumed — red 
satin with white fur 
cloth trim-real whis- 
kers. Complete with 


base. $18.75 


Each 


Same figure with painted rubber, oo with base. 


Each 


SEE YOUR JOBBER OR WRITE: 


$3.75 


display originals 


incorporated 


1515 N. Cahuenga Blvd., Hollywood 28, Calif. 


(Creators of Manikin Flexi-Shoes) 











Ugly Duckling Windows 
Changed With Curvo 


Store windows with old-style 
paneling or cracked and peeling walls 
are poor places to display and sell 
merchandise. Don’t despair, modern- 
ize your windows with versatile Curvo 
Wallboard. Transform them over- 
night from ugly ducklings to beautiful, 
yet forceful display areas. 


wood 


You don’t have to be an expert to use 
8-ft. high Curvo. What’s more, you'll 
be pleasantly surprised at how eco- 
nomical a Curvo installation can be. 


10 vears of 

© satisfied users. Write 
today for illustrated 
folder and price list. 


Proven by 





JOBBERS and DISPLAY 
SALESMEN: Write for 
special information. You 
O don’t need samples to sell 
Curvo; it sells itself! 


GREGGORY PRODUCTS CO. 


203 N. WABASH AVENUE 
CHICAGO 1, ILL. 

















| Gor Xmas Display 
New 60ii 
—GIMBALITE 


The COOLEST SPOT in Town 
May be painted on the job 
to blend with the display. 

U. S. Pat. D1234595 
See Distributor — Write for folder 


Alexander-Tagg Industries 





DEPT. AB, HATBORO, PA. 








Late Developments 
In Point-Of-Sale 
New on the point-of-sale display scene is 
a unit created as one of 
Chapman, industrial designer, for 
Pen; it dramatizes the company’s 


a series by 
Parker 


tamous 


56 


Dave 


World's Most 
pen and pencil set is 
plastic vacuum 
processed in two halves from sheet acetate, 
with latitude 


advertising claim, “The 
Wanted Pen.” The 
held within a hollow globe, 
lines of and longitude im- 
pressed by the mould to create an embossed 





| bond writing paper. 
| 18-inch test desk led to the development of 
| a full-color 
| size 


| if they are 


| New 
| Highway, 


| the company 
| the same 
| turn to its 

| repairs have 





effect. Inside the globe the box is sup- 
ported by an almost invisible plastic rod 
rising from the wood base, where a con- 
cealed clock-like motor keeps the globe re- 
volving at two revolutions per minute. 

Sight of a “Kingsbeer” bottle deeply im- 
bedded in a realistic cake of ice has been 
responsible for many beer drinkers order- 
ing this particular brand recently. The ice 
block is a die-formed plastic unit, the in- 
terior of which contains several planes of 
vinylite to give it a well frosted, melting 
ice effect. Development of the basic idea 
and all production of the display was done 
by International Advertising Products Com- 
pany, Montreal, for the Dow Kingsbeer 
3rewery, of the same city. As a point-of- 
sale item for Quebec this display is con- 
sidered especially fine because the province 
is bi-lingual and the display clearly trans- 
mits the message without words, thus elimi- 
nating the necessity of having both French 
and English texts. 

Another point-of-sale device for the sale 
of pens is that of David Kahn, Inc., North 
3ergen, N. J. It permits prospective pur- 
chasers to try out different type pens in 
the popular price line by means of a com- 
pact little “test desk” for the dealer's 
counter. A rack at the back carries “Wear- 
ever” pens with the five most commonly 
used nibs. A large writing area in the 
center of the desk is stocked with white 
Success of this 18- by 


window display with a life 
test desk designed to pull window 
shoppers in off the street to make their own 
selection inside. The display is by Einson- 
Freeman, Long Island City, N. Y. 


Also by Einson-Freeman is a new four- 


| panel window display showing 27 full-color 
| gift 


Coty for the Christmas sea- 
son coming up. Few in the cosmetic in- 
dustry are more aware than Coty that more 
people will spend more on Christmas gifts 
given a hand in helping them 
to decide what to give and how much to 
pay for it. Hence Coty’s “see at a glance” 
display, and its plainly printed prices. 
Dealers have shown particular interest 
in the display because they feel that it will 
help speed up cosmetic gift counter traffic 
increasing cosmetic sales in 


items by 


as well as 
general 


New Jersey Display Service 


| Completely Burned Out 


A recent fire completely destroyed the 
Jersey Display Service, 969 McCarter 
Newark 2, according to Frank 
D. Ritchie of the firm. Now operating in 
a temporary office in the same _ building, 
will continue in business with 
personnel as before and will re- 
former quarters as soon as 
been made. 
Display Contest Planned 
For Handkerchief Promotion 

Prizes will be awarded for the best dis- 
plays entered in a contest planned by 
Handkerchief Promotions, Inc., New York 
City, during “Give Handkerchiefs Week,” 
November 8-15. Full details will be an- 
nounced later. 


DISPLAY WORLD 








Charm’s Program | Colorful, Realistic Papier Mache Displays 
> | a om 


Builds Volume 


HE Charm magazine showroom at 1384 


Sroadway, New York City, is an ex- 

tension of the magazine’s merchandising 
concept. The showroom projects a plan for 
building volume for every department in a 
store by cultivating the working woman as 
a multiple-purchase consumer. For fall, 
Charm’s editors sifted the fashions available 


in the country’s ten regional markets and | 


featured them in two tandem issues, August 


and September, titled “The Best Dressed | 


Woman in the World.” To help buyers 
make selections that will build unit sales, 
the magazine previews dresses, coats, suits 
and accessories that working women will 
want to buy in multiples. In addition, a 
basic outline of store services, advertising 
and display is suggested which further en- 
courages the working woman to spend more, 
to buy more, once she is in the store. 

The fundamental thinking behind this 
showroom presentation is based on store 
recognition of the importance of promo- 
tions based on depth of stock—of full 
color, size and style range. In an effort 
to convince merchandisers of the effective- 
ness and multiple-selling value of this 
principle, Charm, with Tom Lee Associates, 
Ltd., has developed a series of window and 
interior display suggestions rising from 
store stock. 

Using the selling copy-line “So much that 
is Choice to Choose From,” the displays 
dramatize a broad range of merchandise 
Since all displays reflect the depth of buy- 
ing for each department, they can be used 
by busy customers as self-selection show- 
cases. Two windows, one featuring dresses, 
the other suits, further encourage the cus- 
tomer to buy more than one at a time by 


saying “So Much that is Choice to Choose } 


From You'll Want to Buy Several.” In- 
terior displays reveal the store’s broad 
range of merchandise by displaying many 
styles of gloves, belts, shoes and hats and 
encouraging the customer to buy a ward- 
robe of accessories. The selling copy-line 
has been rephrased for individual depart- 
ments; for the hat department it reads: 
“So Much that is Choice to Choose From 


You'll Wish You Had Two Heads;” for | 


the shoe department: “So Much that is 
Choice to Choose From You'll Wish You 
Were a Centipede.” 

All interior displays have been planned 
for simple projection of store stock and 
can be reproduced at minimum cost. In 
addition to selling merchandise visually, 
these displays have been constructed so 
that buyers or salespeople can change fea- 
tured merchandise without assistance from 
the display department For stores who 
feel their mannequins are outdated and in- 
sufficient for their needs, but do not want 
to buy new ones at this time, Charm has 
conceived a special form. A flexible, head- 
less form, it has a ball-bearing swivel at 
the waist and a lastex waist-band which 
provides for great mobility. 


[Continued on page 64] 
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NEW GIANT PAPIER MACHE POINSETTIA — Size 7/2 Feet Long 
Striking new 714 ft. papier mache poinsettia in brilliant, realistic colors makes a complete 


display in itself. Heavily embossed green painted leaves, 37 in. by 22 in. and $45. 00 


red flocked petals, 22 in. by 9 in. Price, complete 


Write for FREE 
96 Page Christmas 
Catalog No. 244-D 
showing a _com- 
plete line of foli- 
age, displays and 
decorations and 
Broadside No. 32-D 
featuring new 


Christmas displays. 


FULL-ROUND OR THREE-QUARTER ROUND STAR 
Full-round 18 point star with white sparkling diamond dust finish. 
Complete with wire for hanging. Use also with glass $9. 95 
shelf as displayer. Size 24 in. diameter. Each 
Same as above, but three-quarter round 13 point star to be used 
against wall. Size 24 in. wide by 14 in. deep. Each $7.50 


 HHALF-ROUND SANTA 


PAPIER MACHE FORMAL SANTAS Red painted suit with white 
i ° poodle cloth. Angel hair 
Self-standing, full-round figures. Black coats, gray trousers beard. Size 32 in. by 18 in 
and angel hair beards. Figure at right will hold shelf. by 6 in. deep. 95 ‘0 
Size approx. 18 in. by 12 in. Specify pose 19 95 count on F aba 
desired. 10% discount on dozen lots. Ea. e $19.5 


lots. Each 


WRITE, WIRE OR PHONE 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. Phone: CHestnut 9010 ST. LOUIS 3, MO. 
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ALBERN A 
SALESMAN 
creates 


Customer Sales 


This turntable because of 
its superior qualities has 
found acceptance with 
many national users. 


Standard Model 
with 11/2" 
plate, steel con- 
struction, felt 
covered base 
and plate 


a Showcase Lighting 


By JOHN W. MOLLICA 
YQ President, Mobeco, Inc., Boston 
Flex glass 


pe ye we ie OW can | light my showeases prop-  Ughting. The proper answer to this problem 

mounted on H erly?” can be found only in the use of a cool light 

That question is one which con- — source plus a ribbed lamp reflector rail which 

ee amet q tinually confronts thousands upon thousands — radiates heat out of and not into the case 

ard model of displaymen throughout the country. They This type of lighting installation protects the 

ey know that lighted showcases do a better delicate colors of all types of fabrics and 

selling job for them. But experience has reduces fading of colored merchandise. It 

proved to them that just any kind of light- also protects the carefully developed and costly 

SPECIAL DISPLAYS ing won't suffice scents which the cosmetic and perfume manu- 
We will design and create superstructure For example, retailers have discovered  facturers put into their products 

displays suitable for any product. that their showcase lighting must be color- Retailers — particularly those that have a 

A turntable with a reputation for de- corrected. That means that the lighting large number of illuminated showcases — need 

pendability. It requires no maintenance. must show the merchandise in the cases in a type of lamp in their showcase which gives 

its true color. If Mrs. Consumer selects a them many long hours of trouble-free service 

turquoise sweater— displayed in the case Since they can obtain lamps that will burn 

color-corrected lighting insures that it for 15,000 to 25,000 hours regardless of the 

SPECIFICATI ONS will be the same hue and shade when she number of times they are turned on and off, 

examines it outside under natural lighting they should certainly insist upon lamps cov 


t 142” in diameter, 9” ; - oa 
Standard table top 1112” in diamete conditions. Her husband will find that the ered by a guarantee to give them 15,000 hours 


base. Stands 42" high. Operates on A.C. 
current only — 115 volts 60 cycles — turns 
2 revolutions per minute. 

The Motor meets the No. 1 standard of the illuminated with color-corrected lighting. possible disarrangements of carefully laid out 
American Institute of Electrical Engineers. oe ’ 

It will not overheat and is permanently 
lubricated. Noiseless operation. 


necktie he has bought from a showcase dis- of useful light Long-burning lamps bring 
play is exactly the color he wants, if the the retailer significant savings in replacement 
case in which he first saw the tie was and maintenance costs plus the elimination of 


other words, one of the first laws of merchandise displays 
good showcase lighting demands that the Eventually even the best of lamps will burn 
lighting show the merchandise in a light as out. When that occurs the retailer will save 
Will carry a centre balanced load of 75 closely approximating natural light as pos- labor costs, time and trouble if his cases are 
pounds. Current consumed 2 watts. Oper- sible. Some retailers have found that flat- lighted with showcase units that feature a 
ating costs less than five cents per month. tering — but unnatural — lighting has helped method of easy lamp replacement. It takes 
Shipping weight, 5 Ib. Individually pack- them sell colored fabrics or cosmetics to only a few seconds for lamp replacements 
aged. Guaranteed for one year against customers who were soon disappointed to when the retailer has specified the proper 
faulty material and workmanship. discover that the colors they selected were type of showcase lighting 
not the colors they wanted. And customer The reflector rail that houses the showcase 
dissatisfaction is, of course, highly unde- lamp should definitely be one which is com 
A i B E R N M FG. co. sirable in today’s competitive retailing pic pletely smudge-proof. That is, the displayman 
INCORPORATED ture must insist upon having reflector rails which 
62 CHESTNUT ST. Another major bugaboo in showcase light- will not soil the gloves or clothing of Mrs 
NEW BRITAIN, CONN. ing lies in the fact that perfumes, cosmetics Consumer in any degree The safest way to 


and colored fabrics deteriorate because of the insure this is to specify aluminum reflector 
extremely high heat built up by most types of — rails that have been anodized 


DIS PLAY. WOuRt) 





SANTA CLAUS Wit t Hy) ARV sels 


made of 100% Du Pont N YL oO N 


1 


* FLAMEPROOF 
* WASHABLE 
* COMBABLE 


Get Your SANTA 
Ready for XMAS 


ORDER NOW! 


These superbly styled Santa Claus 
wig and beard sets are made of 
100% DuPont Nylon hair which gives 
them the most attractive Yuletide 
appearance possible. They are soft, 
absolutely non-inflammable and can 
be washed, recombed and recurled. 


The wigs are the purest white ever 
made and will not fade with use or 
time. Nylon hair is twice as strong 
as natural hair. 


\ 


The beard is approximately 15 inches in waved length, and the complete 
set is available at the low price of only 


$16.50 ros ny. 


MAKE CHILDREN BELIEVE IN YOUR SANTA — GIVE HIM THAT "REAL" LOOK 


MEYER JACOBY CORPORATION 


34 WEST 20th STREET 
NEW YORK tt, N. Y. 
CREATORS AND MANUFACTURERS OF AMERICA’S MOST BEAUTIFUL DOLL, DISPLAY, AND COSTUME WIGS 
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BUTLER SUNFAST SEAMLESS——— 


FADE PROOF 





Full Yardage Guaranteed! 
No Charge for Drop Shipments! 
No Minimum Quantity! 
“PRIMITIVE WOODGRAINS" 


BUTLER SUNFAST SEAMLESS— 
SSJIWV3S LSV4NNS U3II1LNG 


Mannequins Make Debut 


NEW line of fashion figures was Elegance is the key-note of the new figures, 
given its premiere showing by Berg- specifically designed to complement the 
dorf Goodman, New York City, on ‘elegant’ look prescribed by Dior, Balen- 
September 2. The mannequins were selected ciaga, Fath, Castillo and other famous 
by Tom Lee, style consultant, industrial fashion designers. This new theme of ele- 
designer, and display director for Berg-  gance is executed in the figures down to 
dort’s; Lee worked closely with staff de- the most minute details of form and color- 
signers and artists of the Korrect-Way Di- ing. 

vision of American Fixture & Mfg. Com- “The torsos are longer, slimmer, with 
pany, St. Louis, who originally conceived the bosoms moulded higher to display to 
the idea for the new series of high-fashion better advantage the important new fuller 
figures based on a careful study of new blouse effects and long-necked lines. Hips 
fashion trends. and waistlines are moulded to the ‘lean 
“The figures have been styled to give the look’ proving equally adaptable for the 
retailer an effective means of presenting the billowy-full skirts or the smart but reveal- 
new fashion trends,” states a spokesman ing new figure-hugging sheath and middy 

for the company. “The radical changes in effects. 
women’s clothing have created an entirely “Above all else, the figures achieve a 
new silhouette which presents new problems natural look. Gone are the padded-effect 
in the continued use of old-type mannequins. shoulders: shoulders slope gently and softly, 
conforming to the true silhouette designed 

by Dame Nature herself. 

“Lady-like apparel calls for lady-like 
makeup effect, and this is achieved by use 
of a new soft, powdery pastel skin tone, 
a foil for even the most intense reds, 
greens, and purples—shades which have 
often proven to be ‘trouble colors’ for use 
with window and floor display figures. 

“The mannequins’ eyes are executed in a 
way which gives them a life-like depth and 
glow. This eye accent is all part of the 
fashion trend and continues still further 


SS 
5344" wide x 8 yds., 
Order through Your Display Jobber 


“Permabrite" 
JEWEL PAPER 
107" Wide — 5 Yard Rolls 
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—SS3INV3S LISVINNS 4371LNa- 


Available through 
your favorite jobber 


BUTLER SUNFAST SEAMLESS 
SSJINV3S LSVANNS 431LN8 


Please send me . 
) FREE 1952 BUTLER CATALOG | 4 i the natural look of the figures while retain- 

FREE SAMPLE of | ing the dramatic qualities which make for 
] “PERMABRITE" JEWEL PAPER compelling display art. 


“Great care ¢ ski ave been e / 
C] “PRIMITIVE WOODGRAINS" reat care and kill have been employed 
to assure a suitable hair-do. The hair is 


NAME TITLE i styled close to the head in the aristocratic 
FIRM manner, especially designed for the little 
cloches and the tiny bejeweled hats being 
ADDRESS | worn this year. The final touch is a grace- 
CITY ZONE STATE ful one — supple, flexible hands and ears 


MY DISPLAY JOBBER IS to display this season’s gloves and elegant 
costume jewelry.” 


DISPLAY WORLD 








VA YOU! 


... for your very wonderful response to our Christmas line this year and 





for the many fine orders we have received from old and new friends in 
display during the past weeks. Thanks to all of you, our plant is busy 
preparing holiday trims for shipment throughout the nation. 


SEE YOU IN OCTOBER 


for your early 


1953 PROMOTIONS! 


Ssiwce 4éE&E 
. . and while we're making up our Christmas displays, Schack's Sh 

designers and photographers are turning out scores of sales- 

packed new designs for an immediate follow-up to the holiday 

season. We'll see you soon with a complete line of post- 

Christmas decorations and merchandisers designed to spark your 

windows and interiors from Tropical and Cotton promotions to 

Valentine presentations in January and February. 

INECORPORATED 

2516 ARMITAGE AVENUE CHICAGO 47, ILLINOIS PHONE: HUMBOLDT 9-2516 
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FOR 


Effective 
SPOTLIGHTING 
INTERIOR DISPLAYS 


PEE WEE 
SPOTLIGHT 


g 


Ss Small enough for cases. 
Big enough for windows. 
Ideal for short range 
white or color lighting 
from 12” spot to 36’ 
bracket. Three gelatin | spread at 3 feet. Hood 
colors and holder. Only | measures only 41,/y 
$9.45. 400 watt model | 5’’x 214”, Very light 
with bulb, $11.55. 1000 | weight. Fresnel lens, 
watt model, $13.50. polished mirror, univer- 
Automatic color chang- on ‘a ae tel 
i , e 
_ wheels also avail gelatin colors and hold- 
able. er. Beautifully finished. 


Only $8.45. With 100 
watt bulb, $9.55. 





Fine 4\/2’’ Fresnel lens, 
reflector, cord and plug. 
Universal mounting 





BEST AUT 

No. 155 
for G.E. R-40 Spot Lamps. 
Motor driven color wheel 


and universal mounting 


bracket. Complete with 
G.E. R-40 spot lamp, only 


$20.91. 


Write for tree literature 


THE BEST DEVICES CO.,INC. 


10921 BRIGGS ROAD CLEVELAND, OHIO 











USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
* 


$4.00 Per Column Inch— CASH WITH ORDER 








Hickok Declares War 
On "'Counter-Clutter" 

Marguerite Be advertising 
ager, Hickok Mig. Company, Rochester, has 


i antmear 
aeciare Wal 


vehmer, man 


on retail ‘counter-clut 
New displays Mrs 


merchandising of 


store 
Boehmer designed 
Hickok belts, 

Iry, accessories and gift ensembles all 
incorporate a compact, neat look and oc 
cupy minimum space 


Neatest 


volving sv 


touch has been given to a re 
ng display; 


hes of 


although it requires 


9 square inc counter space, It 


of the new Hickok elastic 


packaged in a new type ot 


holds three dozen 
belts, each one 
acetate tube. The triangular 
roco wood top of the 


set with 


transparent 
revolving swing is 
18 brass pegs, six on each side. 
at the slightest touch around a 


It revolves 
dark green pole that stands firmly on an 
al base of the 


OV same color. 


Two belts, hang on each 
visibility for 
Tubes have circular card- 
To the top is at 
tached a braided red cord loop. This tube 
designed by David Weiss, 
Clinwill Plastics, Buffalo, and replaces the 
former box with a cellophane 


each in its tube, 
peg, furnishing 
style, and size 


clear color, 


board tops and bottoms 
package was 


window 


No more than 12 by 16 inches is another 
new Hickok display 
clutter. It 
Lobby” line 


aimed against counter 
shows the firm’s new “Hobby 
of men’s tie-bars and cuff links 
The jewelry is displayed against dark sil 
houettes of the enlarged hobby motif of the 
jewelry pattern, an old-time engine for the 
model palette 
the amateur artist, and grace note and cleft 
for the man who goes for music 


railroad fan and brush for 
Despite 
its small size, the piece exposes in a decora 
tive manner eight tie-bars and eight pairs of 
cuff links 


TRAVE PERSONALITIES Noll3 4,—tapefer___ 





Born IN SAVANNAH , ILL., CARL 
MOVED TO IOWA AT AN EARLY 


COOK ® MEIER ,INC., 


Swe yt 
ys 
tH @ 
AGE AND GRADUATED FROM GRINNELL COLLEGE THERE. IN SCHOOL 
<aB AND AFTER GRADUATION, FOR 


HE WAS ACTIVE IN SPORTS, 


TWENTY-FIVE YEARS HE 
OFFICIATED FOR MANY BASKET- 





WEST FIRM IN 1919 AS BOOK- 
KEEPER AND SALESMAN. FOR 
32 YEARS HE HAS BEEN COVER- 
ING PRACTICALLY THE SAME 
MID-WEST AND SOUTH CENTRAL 
STATES, PLUS CITIES 1N TEXAS. 
CARL JOINED COOK & 

2 MEIER IN 1951. 

S GOLF USED To BE HIS HOBBY, 
BUT HE GAVE IT UP IN FAVOR OF 
RAISING ABERDEEN ANGUS 
CATTLE AND HYBRID HOGS ON 
THE LARGE FARM HE AND 
MRS. HEIDT OWN IN SOUTH- 


CHICAGO, ILLINOIS 








DISPLAY WOR1t0 








TSSAVE MONEY ! 


\ 
\ with Aeffua - Chem TRANSPARENT SHADES 


TRADE MARK 


Amazing INFRA-CHEM! The durable 
chemicalized material made with our 
exclusive formula @ Repels direct 

and reflected sunrays that cause fading 
damage ® Provides clear, colorful 

view of all merchandise in your 
windows ® No maintenance...no 
cleaning @ Learn the many other 
advantages. Mail coupon now! 














| 
FULL VISIBILITY HELPS YOU SELL WHEN THE SUN SHINES 
FREE SAMPLES ...NO OBLIGATION 


\ Rush free samples and information on Infra-Chem Transparent Shades 
RANSPARENT SHADE CO. NAME EEO sa 


501 No. Figueroa Street, Los Angeles 12 STORE NAME 


a d i : ADDRESS : = 
12 Years of Quality Service to More than 100,000 Retailers. . peg ees 
523 




















The elegance THE LATEST IN FAIRY FORMS: 


of beautiful | Pink Translucent 





stockings is in finishes of : 


retained when } z ‘3 4 , 4a warm fiesh shade with a high 
4 : Pink Glos glossy surface 
displayed on... 
: a warm flesh shade with a_ soft 
Pink Vel velvety surface. 


o 
RNY All Fairy Forms are easy-to-handle, durable and beautiful . . - 
designed for the proper display of hosiery. 





SEND IN COUPON TODAY FOR LATEST INFORMATION 
AND NEW PRICE LIST which you will find interesting. 


FOREIGN INQUIRIES — Please supply specific information 
regarding your type of business. 


SHOE FORM CO., INC., Auburn, N. Y. 
in Canada: UNITED LAST CO., LTD., Montreal 


made from FAIRYLITE 
PLASTIC. a product of 
SHOE FORM CO... INC. 


Please send catalog on: Shoe Forms Hosiery Forms Embossing 
Service 





Firm 
Stocking illustrated cour- 
tesy of LADD HOSIERY 
MILLS. INC., Reading, Pa. 


‘ 

' 

' 

' 

' 

' 
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' 
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' 

Signed Street ' 
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t 


City Zone State D5 
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As a single unit, or as 

@ store theme, these candles 
are easy to make out of 
Masonite Presdwood. 


Outstanding! That's the kind 
of displays you can build all 
year long with low-cost 
Masonite Presdwood. 





Write for free scaled patterns 
of Santa's sleigh and Christ- of e 
mas tree. 2 f 


faster...easier with 
MASONITE PRESDWOOD 


Tired of the humdrum in Christmas displays? Why not bring your 
own original ideas to life... with the help of Masonite Presdwood®? 
This dense, rigid panel material is easy to work with. Made of 
wood, it cuts and fits like wood. Takes all kinds of finishes. Can be 
bent, too. Won't split, splinter or crack. 23 types and thicknesses 
of Presdwood hardboard. See your building materials dealer now! 


BETTER HARDBOARDS FOR BETTER DISPLAYS 


an, MASONITE’ 


CORPORATION 


DEPT. DW-9, BOX 777, CHICAGO 99, ILL. 


" Masonite” signifies thot Masonite Corporation is the source of the product 








CHARM'S PROGRAM 
BUILDS VOLUME 


[Continued from page 57] 


Charm’s recognition of changes in con 
sumer shopping habits inspired a careful 
survey of the relationship between down- 
town = and suburban shopping centers 
throughout the country. Because of the 
magazine's realization that a store must 
keep pace with community demands and 
the requirements of the people it serves, 
Charm has prepared a blueprint for store 
operation which will help retailers gain 
maximum benefits from the services it per- 
forms. Noting that the single most im- 
portant development in retailing in the last 
10 years has been the introduction of night 
shopping hours, the magazine has prepared 
a suggested series of institutional ads 
which exploit fully the evening openings 
and cultivate the working woman consumer 
who must shop at night. Charm recognizes 
the trend toward the five-day week with the 
downtown shopping operation revolving 
around a_ two-nights-a-week opening and 
Saturday closing—and suburban two-nights- 
a-week opening with a Monday closing, 
and believes it is important for retailers 
to inform the consumer about their method 
of adjusting night openings and personnel 
problems in order to handle all shopping 
traffic. 

The magazine also discusses the im 
portance of helping the busy customer do 
as much shopping as possible in a limited 
amount of time, and the blueprint suggests 
placing clocks throughout the store in stra- 
tegic positions. Charm believes the cus 
tomer who knows just where merchandise 
can be found, how long it will take to make 
a purchase, and is assured of the store's 
effort to make her purchase simple, will 
use a maximum time shopping and be en 
couraged to buy more. 

Another integral part of the magazine's 
fall promotion is the highly successful “Buy 
it off the Runway” fashion show which has 
been tested by retailers in Philadelphia, 
Chicago, Richmond and Dallas. Making 
shows practical selling forces rather than 
entertainment, the plan features a presenta 
tion of merchandise in groups the way a 
consumer shops; suits, dresses and coats 
are presented together, to enable a consumer 
to survey what is available in the store’s 
stock quickly Accessories are included in 
the show, completely merchandised, and 
recorded in the definitive fashion program 
The program lists all fashions shown with 
complete information on color, sizes, price 
and fabric. In addition, as a form of sug 
gestion selling, an over-sized order blank 
is included in the program which can be 
utilized for shopping or for buying mer- 
chandise on the spot. After the show, dupli 
cate racks of merchandise and stands carry- 
ing accessories are rolled out to enable 
guests at the fashion show to place orders 
immediately. All merchandise is tagged 
with complete information as well as the 
location in the store where it is sold. A 
complete blueprint for a show featuring 
fall merchandise with settings, suggested 
script notes, directions for staging and 
props, is being distributed at the showroom 


DISPLAY WORLD 





WHAT DO 
ral MEAN 


TO YOU ? 


a | 
EY MEANS THE F/NEST IN MOLDED 
~ THREE DIMENSIONAL VINYL PLASTICS 








LITHOGRAPHED IN BRILLIANT COLOR! 


TURN THIS PAGE AND S&& ONE OF OUR ITEMS 


FOR INFORMATION 
ABOUT OUR COMPLETE LINE. 
* NON-BREAKABLE ORNAMENTS »* SANTA FACE 


* FULL FIGURE SANTA * HOLIDAY WREATH 
* REVOLVING TREE * CUT-OUT LETTERS 


WV Me Le cet tHE =BEST!/ 


HERBERT R. ELLIOTT COMPANY 


2241 Indiana Avenue, Chicago 16, Illinois CAlumet 5-7061 











STARTLING! "“viewce” 3 Dimensional Plastic! 


Get the Best! 


REAL 
SANTA 


Means 


rs “25 SALES 
For YOU! 


Check these features: 


No. .005 size 16” by 24” 
Molded depth {1/,” 
U : approved 


Inc ly pac ked in 200-Ib. test carto 


STANDARD DEALER DISCOUNTS sine ps emit ce ost ronra 
TERMS: 2/10 Net 30. FOB Chicago oe ee ree 
PROMPT DELIVERIES Also available in 6” and 12” size 


SUGGESTED RETAIL PRICE $3.79 EACH HERBERT R. ELLIOTT CO. 


» 2241 S. Indiana Avenue 
Chicago 16, Illinois 





Retailers Receive Kits From 
National Window Week Council 

The National Window Week Council, 2 
Park avenue, New York City 19, announces 
that more than 5,000 retailers from coast 
to coast have received the specially pre 
pared promotion kit containing material on 
National Window Week, Septe mber 21 
through September 27. The “windows” re 
ferred to are those in the home, rather than 
display windows 

In addition, the sponsors—the Curtain 
Manufacturers’ Guild, the Drapery Division 
of the Decorative Fabrics Institute, and the 
Venetian Blind Association of America 
comprising this Council, have prepared and 
sent more than 120,000 pieces of visual 
material on the special week 

The brochures consist of an attractive 
multi-colored packet folder in which are a 
series of sheets of special instruction and 
guidance data. Covered are such subjects 
as special events, publicity and advertising, 


sales training and display 


Own Business Opened 
By Ernest Young 

Ernest F. Young, for many years with The 
Bon Marche, Seattle, has opened his own 
business under the name of Visual Sell 
ing Service, at 2302 East 145th street, 
Seattle 55. Specialties will include display 
designing and remodeling consultation; 
custom-built fixtures and exhibits; promo- 
tional writing, and visual aids 

Young is also teaching a course called 
“Display Selling” at the University of 
Washington through the Adult Extension 
Service; the course is largely tor small 
business men who wish to improve the sales 
efficiency of their stores Young is. the 
author of numerous articles on display 
shop techniques which have appeared in 


DISPLAY WORLD. 


New Display Firm 
Is Organized 

Camco Company is the name \ 
firm organized by Charles A. Hilliker and 
Lee A. Watson, P. O. Box 70, Uhrichsville 
Ohio. The company will engage exclusively 
in the wood-working phase of display 
Both men are thoroughly experienced 
designing and creating fine displays. Theit 
first product, called “Peg-O-Block” 
versatile and functional unit const 
a l-foot square block with 40 
especially designed pegs which 
assembled in innumerable designs 

Watson was formerly assistant advertis 
ing director of Ellinor Village, one of Day 
tona Beach's finest resorts, and Hilliker 
the past 14 years has been a 
manutacturer 


Parallel Moves 
To New Quarters 

Parallel Mfg Corporation recently moved 
to new and larger quarters at 34 Beekman 
street, New York City 38. The firm is the 
creator of “Paraflex” glass mirrors, and has 
added to its line of flexible mirror col 
a design which simulates marble. A. Lionel 
Chute is president of the company 
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MACY'S N. Y. INSTALLS 





No longer a display man’s dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 

SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. 3 


41.80 


ng Toggles 50 each 
required for 3?’ x 6) 
requred for 4 « 8) 


ORDER TODAY 





460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 











sell more... 
with fresh new 


VARI-SHAPE 


Q 
, 


try 


Me eo aed 
a” 


No Measurements 


Needed 


Beautifully made with a spe- 
cial rubber base, these wigs 
fit perfectly and make your 
mannequins do a real selling 
job for you. Send clipping 
below for details. 

Children's 


available. Write for details. 


HERZBERG-ROBBINS, Inc. 


457 West Broadway, New York 12 


wig styles also 











USE THE 
OPPORTUNITY 
EXCHANGE 


WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 

FOR SALE 
REPRESENTATIVES 


For 


any 


WANTED 
+ 


$4.00 Per Column Inch 
CASH WITH ORDER 








Display 


And TV 


By BERT LEVI 


Display Director, Casa Tonsa, Buenos Aires 


NE of the highlights in the current 
C) merchandising season in Buenos 
Aires is the new series of television 
offered by 


Radio Belgrano’s station 


programs Casa Tonsa through 


Thus far we have television 
station in this 
first commercial firm of the 
this 


showing of 


only one 


country, and Tonsa is the 


Argentine Re 


public which employs wonderful pub 


licity medium for the its mer 


This is in line with our firm's 


in the 


chandise 


policy of always being vanguard in 
any form of advertising 
It will not be long until other T\ 


are established, and then additional oppor 


stations 


offered to our staff 
merchandising 


tunities will be of men 


who specialize in 
For it Is that television is so 
nearly akin to display that individuals 
thoroughly acquainted with the latter form 
suited to handle 


7: 


visual 


obvious 


of publicity are ideally 


the presentation of merchandise on 


—Extreme left, above, Mariano Mores, director 

of the orchestra featured on Tonsa's TV pro- 

gram; Miss Myrna Elena Tow, daughter of 

Irving A. Tow, Tonsa's president, who is next 

to her, and Bert Levi . . . Below, preparing 

for a television program; Bert Levi stands 
behind the desk at the rear— 
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Fe OO Ce re rr ~ _ 
— Reg RS. pies eas 


a 
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” 


easily, into any 

with plenty of “bend. 

is readily decorated by 
any painting or printing 


shape you wish. 
Beaver Board* and complete 


@ Cuts cleanly, 

@ Is exceptionally light, 

@ Comes in several 
nesses and lengths. 
information on how this ver- 
satile fiberboard can solve 
many of your problems. 
Write to Displays, care of 
Certain-teed Products 
Pennsylvania. 
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Certain-teed 
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CUT YOUR 
CHRISTMAS 


ECONOMICAL 
BEAVER 
BOARD! 
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the two media go hand-in-hand and require 
much the same technique 

Display settings can be easily adapted 
to television, or can be constructed for the 
camera along the lines followed in window 
and interior display. Display equipment 
and properties are naturally suited for use 
in TV; for example, we make frequent 
use of a conical, three-tiered display plat 
form which rests on a turntable and re 
volves before the camera for commercials 

\s DISPLAY WORLD has trequently 
pointed out, display and_ television are 
sisters under the skin We in the central 
display department of Casa Tonsa, wher 
the needs of our 56 stores in the interior 
are converged, are learning first hand just 
h 


tr 


ow true this statement really is 


CHICAGO DISPLAYS 


[Continued from page 43] 


giving the co-ed what she wants, Field’s 
lected a Model “T” Ford with bright re 
upholstered seats as a symbol to repre 
N everywhere prefer Hansen as their favorite tool for ut the old-time flavor of the present colleg 
et Sige ant "This ue in ART SCHACHTEL'S MEN SHOPS fashions 
was dressed with distinctive paper tacked on walls and floor with License plate fashions, high powered 
Hansen one-hand Tacker. Saves TIME, STEPS, MATERIALS! trals, self-starter accessories and fast mileag: 
With its rapid zip-zip action — driving slender two-pointed staples are the phrases Field’s employed to con pat 
fast as you grip — its ability to stay te the job ae ready portability the dash and verve of the 
— | -to-service take-up jaw feature — ansen With 
is Pvt sea tool for amie te windows that attract REQUEST AGIA Gk tain 
and sell. Install displays BETTER, FASTER with HANSEN. BOOKLET \ . 


bank of five windows supported 


automobile indust: 
their own impressive position 


SS opening he “Campus Centennial” linki 

A. | a HANSEN MFG. co. [HANSEN] ashic vith the arts of higher learning 
1CAGO 40, ILL. — studying jacket, line boxed” was dramatiz: 

ee i & by bookcases filled with scientific books : 


perimenting with shape-middy line” wit! 





tubes, represented a class in chemistry 








registration oftice registering favor’ 
picted the sweater influence; and “Sculptu 
posing no problem” stressed the tilled 
neckline rhe illustration from the serie 
Was a trathc-stopping exhibit in flaming red 
dramatized as a “starring night shade.” 
telescope in matching red was focused o 
e REED & RATTAN tar-studded, midnight blue backwall, flan! 
I il white side panels. The colleg 
going places in the 
Ford show1 
herever college fashions were pro 
hn Moss supervised all display ar 
design activities connected with the presenta 
IN FASCINATING tion of fall college wardrobes 


not illustrated 


’ TR EATMENTS aye leman used a Dearbor1 


reserved for major appliances 


virtues of a gleaming white refrig 


was also a double setting 
a stylized spray of white dais 
centers and leaves bearing 


FOR ATTENTION GETTING cilia ahaa al 


gerator Was an outstand 
ing buy n the other side a 10-foot dais 
WINDOWS & INTERIORS vas constructed with an actual refrigerator 
center, surrounded by white petal 
plete the flower 
ve toxes had treed a squirrel it 


branches spraved white which J. Bog 


} hosse at Goldblatt’s used for a center display 

| in the windows for an annual fur coat sale 

A fh The animals, with tails of marabou, wer: 
made of white lace. Over-all blue lighting 


reflected by a bank of plastic snow in whic! 
3 West I8th Street e New York II, e CHelsea 2-6264 the branches were planted, gave the scenes 
a wintry glow. 
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IMMEDIATE DELIVERY 


USE STRIPED TUBES & CANES FOR SMARTER 
CHRISTMAS SETTINGS 


METALLIC RED STRIPE & STARRED CANE 


DIAMETER 
i: 2% Ft. 
3 Ft. 


3% Ft. 


5 Ft. 
7 Ft. 
y 9 Ft 


LENGTH OVERALL 


PRICE EA. DOZ. 
$ 3.50 $39.90 
5.50 49.00 
6.50 69.00 
10.50 110.00 
15.50 165.00 
24.00 


CHRISTMAS RED STRIPED & STARRED CANE 


DIAMETER 
° 2% Ft. 

* 3 Ft. 

3% Ft. 

5 Ft. 

7 Ft. 

9 Ft. 


LENGTH OVERALL 


PRICE EA. DOZ. 
$ 3.25 $35.00 
5.00 45.00 
6.00 46.90 
9.75 104.90 
14.00 148.00 
22.00 


All complete with lightweight, sturdy crook top 
starred to match striped tube. 
PAPIE MACHE BOWS 
TO USE WITH CANES—PAINTED ANY COLOR 


SMALL (1"—2"—3" canes) 
MEDIUM (3"—4" canes) 
LARGE (6'—8" canes) 


$i. 
I. 
2. 


F.O.B. CLEVELAND, OHIO 


Tubes without cane tops available. 
See our display jobbers or write direct for circular 


MUTUAL DISPLAY MFG. CO. 


1101 Power Ave., Cleveland 14, Ohio 








Hat Dispiayer Produced 
For Point-Of-Sale 


Container Corporation of America has 


acquired sole rights to manufacgure and 
sell a new low cost, paperboard counter 
and window display for men’s and women’s 
hats. Rights were obtained from Ad Riens 
display, by 
the company’s specialty division. Distribu 
tion will be nation-wide to hat manufactur 


berg, Chicago, inventor of the 


ers and distributors 


The display consists of single sheet 


of paperboard whose ends are joined te 
form a vertical cylinder with a_ serrated 
edge at the top. A man’s or woman’s face, 
specially drawn to appear in perspective on 
the cylindrical shape, is printed on the sheet 
in one or more colors, and die-cut ears are 
pressed out to complete the three-dimen 
\ white panel at the bottom 


brand 


sional effect 
is reserved for the manufacturer's 
identification and special copy 


The Riensberg display enables hat 
manutacturers to provide point-of-sale ma 
terial for mass merchandising at a fraction 


ot the former cost 


Booklet Offers Information 
On Exhibit Use 


The Kaufmann Corporation, 17210 Gable. 
Detroit 12, has prepared a booklet designed 
to assist national dealers of the company in 
shows and 


staging exhibits at builders’ 


fairs Helpful suggestions are included 
on planning and building the exhibit, staffing 
it, and how the exhibit should be handled 


during the show 
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Friction drive allows display to be 
stopped purposely or accidently 
without damage to gearing or 
motor. Precision built throughout. 
Finest ball bearing. 


Model No. 500 (200-Ib. 
capacity) Complete. . 326” 


TURN TABLES 


THAT ARE TIME-TESTED 
DEPENDABLE PERFORMERS 


Ruggedly constructed, heat-treated 
steel gearing resists wear indefi- 
nitely under continuous operation. 
Use of spiral gear drive affords 
smooth, effortless transmission of 
power from motor to revolving turn 
table. Reduction gears sealed in 
oil for quietness and efficiency. 


With A.C. 18-watt current consumption 
motor of balanced load capacity of 200 
Ibs.; 12" diameter aluminum enclosure 
and 8 foot heavy duty UL approved cord 
and plug. Shipping weight 15 pounds. 
Speed 3 R.P.M. Overall height 5%”. 
Electrical contacts for illumination $16.50 
additional. 


Available in 75 and 500 Ib. 
Balanced Load Capacity. 
Prices on request. 


Member NADI 





=, (ORV R. CONEW CU 


Modern 
Display 
Equipment 





810 PENN AVE., PITTSBURGH 22, PA. 











EDITOR'S COMMENTS 
(Continued from page 22) 


that on an average sale 
of only 20 pairs a week 
the amount of space re- 
quired produced sales 
of $23.30 per square foot 
| as against an average of 
$2.51 per square foot of 
| selling space on food 
items..ce 
Undoubtedly the 
most closely guarded 
secret during World War 
II was that the United 
States was working on 
the atomic bomb. And 
yet did you know that 
long before it fell on 
Hiroshima every publica- 


IT’S AN OLD FASHIONED [Senet ee or 
CUSTOM AT DECORATIVE | the'governnent asking 


that no reference be 
There’s no substitute for the traditional Christmas spirit! |made to U-235, uranium, 
Yes, there’s the wonder and excitement of an old-fashioned or anything else that 
crowded with holiday | could possibly provide 
an inkling that the A- 
bomb was in preparation? 
Naturally the inference 
was obvious, but so far 
as we know not a single 
publication anywhere 
ignored the request or 
g yielded to the tempta- 
Latrt tion to hint at what 
could have been the 
CORPORATION “scoop” of a lifetime.... 
136 WEST 24th STREET. NEW YORK II, N.Y. Quite often we have 
WAtkins 4-4405 heard displaymen argue 
the point that window or 
interior displays should 
l be credited to their 
a rf H | creator by means of a 
4p Bewilipul (lo | card reading: "Display 


| by Joe Doakes," or some- 


Christmas at our spacious showroom 
displays that will soon attract and thrill millions of Christmas 
shoppers throughout the land. 

Be sure to visit us when in New York or have our representative 


show you our outstanding creations. 











| the past, but probably 
woo etter CO. none has gone to the 


avi ebOUUELTTOTITTEETOTHEUUSEESORU UTE TOOTUEER TPF 'NCORPORATESO : ' 
* GRIFFIN GRAPHIC ARTS a siete sintood — a 
Lo ett ene t | were ee eae 
Institution, one of the 
leading department 


© WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD @ stores of Salt Lake 


’ vor ee i thing of a similar 
GRIF-TEX PAPERS nature. Some stores 
y ive texturos < hy, Y wed have actually done so in 

















DESP LAY Woe eee 





City. Completely decor- 
ated rooms are featured 
in a special group of 
windows, each handled by 
one individual who is 
on his own in selecting 
the merchandise to be 
shown, method of han- 
dling the display, and 
so on. In each window a 
small easel gives the 
individual's name, 
photograph, and brief 
biographical data. 
Store officials say the 
idea pays off in in- 
creased shopper interest 
and in department 
morale.... 

Passing by one of 
this country's most im- 
portant department 
stores during its August 
furniture sale we spent 
some time studying the 
windows. Each was done 
with excellent taste and 
the use of properties 
was good, but in the 
main corner window four 
framed pictures hung to- 
gether had been tilted 
by the vibration from 
passing traffic so that 
they hung at four dif- 
ferent angles. Ina 
display including a 
beautifully laid table 
the plates and cups and 
saucers were heavily 
speckled with dust. 
In a number of stores 
the display manager 
takes it upon himself to 
make regular daily 
check-up inspections as 
a normal part of his 
job. And in at least 
one store every member 
of the display depart- 
ment is required to make 
an inspection of the 
windows every time he 
goes outside the build- 
ing -- not a bad idea. 


Ce |\=4 
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FREE copy of Night and Day Holiday Decorations 


Send NOW for your 


. wth Colorful Hluminated Night and Day Weather-Proof 


Catalogue . . 


Brackets 


Wreaths, 


along with Holders, 


Plastic Holiday Decorations ... 


in any way. 


and all needed accessories for use any place, 


BISHOP PUBLISHING COMPANY, 168 N. Clinton Street, Chicago 6, Illinois 








SANTA TOO, WILL ENJOY YOUR ee 
DISPLAY - POWERED WITH A [Continued from page 43) 


to the backs and place in position on counter 
MOTOR { tops to tell the “Gifts for Him” and “Gifts 
for Her” story 


Many attractive Christmas store decorations 


MOST POWERFUL SYNCHRONOUS _ “""" "lle! tow cost by using on-hand 


material. A number of small artificial Christ 


MOTOR FOR ITS SIZE mas trees, the type which fold up when not 


in use, can be used for ledge decoration 
FEATURES load them with colored Christmas tree balls 


48 in, ox. starting torque at | RPM. or candy canes 
40 iin, o2. synchronous torque at | RPM. In the toy department attach lengths of 1 


Voltages up to 550 (without resistors or acces yy 2-inch lumber up over the counters, con- 
sories.) a 

ect them with a length of thin wire, and 
Frequencies 25 to 60 cycles. x z 

wang dozens of Christmas tree ornaments on 
Interchangeable coils for different voltages. t] 

1 wire 
Exposed coil for greater heat radiation. ’ . 
Ornaments such as the finials used on the 
Rigid metal gear case. : 
Available in reversible type motor. tops of Christmas trees are hard items to 


Send for Bulletin O50 


lisplay, as they are so fragile. An answer to 
this problem is to use a suitably sized stock 
A EN SaUEAC TURING box, filled with sand. Into the sand insert a 
a PNC14a number of short length wood dowels, and 
COMPANY INC place a finial on the end of each. <A_ few 


colored pebbles can be used to hide the sand 








Christmas-wrap a few stock boxes, complete 
with large red ribbon bows, and hang them 





from screw-cyes inserted in the ceiling. Hung 
high over the heads of customers, they add to 
the atmosphere of the store. 

Visit your favorite display source if pos- 
sible, and look over the many Christmas ideas 
you will find there. Ask him or his salesmen 
to advise you on suitable settings for your 
own particular store. They will be able to 
work out display treatments adapted to your 
budget and special requirements. Some items, 
such as those described above, you can do for 
yourself but for others — or for a smart, pro 
fessional finish — you will need such guidance. 


Radiant Color Announces 
New Silk Screen Colors 
New fluorescent silk screen colors, made 
with a modified oil base, now are being 
marketed nationally by Radiant Color Com- 
pany, 830 Isabella street, Oakland 7, Calif. 
maker of “Velva-Glo” fluorescent products 
ee Colors are chartreuse, orange-yellow, 
orange, green, red, cerise, and orange-red 


» modified oil base 


RCS Photo Blow-Ups are a "natural" as an economic tie-in. For unusual The maker states these 
photo display ideas, write for our FREE "Giant Prints in Action." colors have an extremely smooth texture, 


contain no grits, and can be safely used 


with all types of screens. They have a 


7 CS STU D IOS ro ee Weeker Drive, Chicago ‘ tough, flexible film that is scuff resistant 
div. of rapid copy service, IMC. | and ideal for scoring and die cutting. They 


print sharp and clean, are fast drying. All 








seven colors are available in half pints, 


DEKADHESE]|| “Sxrscoring ron | os itn 


“The cement that grips before it sets” > Ft., 50 Ft. and 100 Ft. rolls. Also in Reams Al's Shop For Men 


for immediate delivery 


THE DECKER CORPORATION R. A. OHLHORST Adds To Staff 
P. O. Box 1605, Wilmington, Delaware 454 BROOME STREET, NEW YORK CITY 13 Wilfred Cameron and James Heller have 
been added to the display staff of Al's Shop 
for Men, El Paso, according to Display 
Director J Lowell Smith Cameron, 
a COVERS | wend _— formerly with Waisman’s, Brownwood, 
ripen oceans 8 sill Aecoage Opportunity Exchange Texas, will be Smith's assistant in charge 
censcingrliprinamacundneiiberuaats For any WANT AD purpose: of display for the Lubbock and Amarillo 
CORONET MFG. CO. gh nn ig My SD utente Son oA stores Setier, a pone 
BOX 35 YARDVILLE, N. J. $4.00 Per Column Inch— CASH WITH ORDER vears army service, WI! serve in 1€ ome 

















store in El Paso 
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DISPLAY AT NEIMAN-MARCUS 


[Continued from page 29) 
rang. An official of the store was calling to 
say that a woman from out of town had asked 
to buy a certain dress from a window He 
had gone down, unlocked the store and _ re 
moved the dress from the window for her 
Now the window needed re-doing and he had 
been unable to locate any 
the display staff 


other member of 
The girl said she would attend to it. First 
she called the airline, cancelled her flight, and 
made reservation on a later one. She grabbed 
her electric iron, for she knew that steam for 
pressing would be shut off in the store At 
the store she another irom 
stock to replace the one that had been sold 
She pressed it, put it in the window, then re 

turned home to resume her packing 


chose dress 


rhe store, by the way, sells much merchan 
When a cus 


tomer sees something in the window she wants, 


dise directly from the windows 


and her size is not in the store but is in the 
window, it is sold to her \ girl is on page 
throughout the day just to pull items from the 
windows for sale, and a member of the display 
statf immediately replaces the sold mercha 
dise 

in planning their window displays, the Mal 
loys are sticklers for the simplified method 
of display presentation 

“Let the merchandise be predominant,” says 


Malloy 
terest in props and _ the 


“Some displays create too much in 


people never see th 
merchandise. Preparing a good display is like 
painting a good picture—you've got to know 
when to stop.” 

One of the toughest assignmen 
careers came to the Malloys just as they wer 
going into the Christmas season last year 

rhe store had started a remodeling prograt 
and barricades had been placed all arouid tl 
building, as prescribed by city ordinance 

Usually people walked around the barricad 
or on the other side of the 
This worried Mrs. Malloy. She wanted people 
to see the Christmas displays they had planned 
for the 


Tuesday 


street to avoid it 


windows. Sitting in conference one 
with other store officials, includ 
Marcus, she 


decorate that ug 


President Stanley remarked 


1 


ly barricad 


“Couldn't we 
some way to attract people instead of drivi 
them away ?” 

Mr. Marcus thought that would be a fin 
“Think it over,” he told her 


She came up with the idea of covering the 


thing 


ceiling of the barricade with stylized branches 
plastic snow flakes and twinkling lights 

It upset his work in getting Christmas prop 
together, but Guy went before the City Counc 
such decorations to be 
No, said the Coun 
cil. The ordinance provided that no material 


to get approval for 
made of fireproof wood 


that is inflammable in its natural state could 
be used 
“Would you 


made of iron 


approve them if they wer 


Yes, the councilmen said 
And that’s happened. Mrs 


flew to Chicago to get an iron 


Malloy 


foundry to 


what 


make of wrought iron the stylized trees that 
she and Guy had designed. They were mad 
and installed at the height of the Christmas 
buying season 


Compliments started pouring into the stor 
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FRESH NEW DISPLAYS 


For An Old-Fashioned 
Christmas 


FULL-ROUND LIFE-LIKE SANTA 


\ right jolly old elf, this beautiful, life 
like Santa. Shows off 
Wears a 


suit, trimmed in white fur 


well from any 


angle rich-lustre, red velvet 
Mittens and 
boots are of black leatherette, whiskers 
This realistic Santa comes 
Write for 
6371XD and specifiy size desired 
iss See 

- $14.90 


of pure wool , 


in two heights, 36” and 24” 


Large 36” Size 
Small 24" Size 


‘ y 
rt 
WHITE PINE AND 
MANZANITA LEDGE PIEC 


| 
Especially 


suited for interior ledges Ideal also 


attractive window piece Fits right into your 


stmas theme Ba manzanita 


wood. Long surrounds 
two candles al y sno arge pine cones 
las trim 

Short candle 

th candles 3” 

| from three 
lake impressive 


6370XD 


pieces back 
re \ 


\ t 
avec! VV rite 


Price only $18.90 


WHITE PINE BRACKET 


adapte d to any 


Easily interior Carries through 


old-tashioned Christmas 


Made ot 


Heavily 


motil 


en, durable, long needle white pine 


snowed with white flocking Has large 6” pine 


cones and 30 mm glass balls for 


Red metally 


extra lustre 


electric candle is 409” high and 3” 


in diameter Comes in 


face. Write for 6368XD 


both ingle and double 


Single Face 
Double Face 


$14.90 
- « $16.90 


Write for NEW 1952 Christmas Catalog! 
@ 


9 Designs by 


lloyd 


Designers and Makers of Distinctive 
Display Materials for Over 49 Years 
422b EAST GRAND, DES MOINES 9, IOWA 











| and nobody avoided the windows because of 
the barricade. 

The unique display has remained as the 
store remodeling continues. And as the sea 
sons change, so do the trees. They flower, leaf 
and change color to conform to the season 
And judging by photographs taken of  side- 
walks around the store before the barricades 
went up, and afterward, more people walk by 
the store now than they did before. 

Such is the power of display at Neiman- 
Marcus in Dallas, and such is the way in 
which the Malloys deal with the display 
problems that constantly arise at this world- 
famous store. 


Arizona Attractions Adds 
Hokanson To Staff 
Harold R. Hokanson has resigned his 
position with Stewart Motor Company, 
Phoenix, in order to become sales manager 
of Arizona Attractions, Inc., 2116 West En- 
canto boulevard, of the same city The 
company specializes in floats, decorations 
e for rodeos and the like, exhibits, displays, 
; 4 = i ; and related work, including the sale of 
= display materials and equipment Arizona 
FF Attractions is desirous of hearing from dis- 
ru 5-557 TG apg play firms wishing representation in the 
Southwest 


Matting of pure white with glistening interwoven cellophane highlights. A practical display material used —— ee 
extensively for Flooring—Panels—Platforms—Showcases. Available at your local jobber or write direct to 


Display Originals Buys 
NEW YORK: 130 West 46th Street oT g Y 


The House of Service CHICAGO: 115 §. Wabash (Wurlitzer Al Halverson, Inc. 
Bidg.) Display Originals, Inc., Gilbert Laurence, 


ST. LOUIS: Century Bldg. 313 $ president, announces its purchase of the 
9th Street 


LOS ANGELES: [113 S. Los Angeles Sy 
Street \l Halverson, Inc., and located at 1515 


North Cahuenga boulevard, Hollywood 28, 


long-established display business known as 














THE FINEST 4-POST ADJUSTABLE RACK MADE | Sivi wit continoe’ co Spcrate tinder. it 
new ownership. In addition, Display Ori 
312 East 


id 
“ATLAS” + \ “ ginals will maintain its factory at 
|, spwaranse D the ATLAS | Third street, Los Angeles. 
— 2 > i The sale of the Halverson corporation 
was due to Al Halverson’s poor health. At 
No. R311-5 present his plans call for an extended rest 
This all purpose extra Display Originals, established about eight 
heavy duty adjustable months ago, is a manufacturer of rubber 
rack is 5’ long. Adjusts display products including the “Flexi-shoes” 
in a few seconds to 48", for mannequins 
54", 63" and 72" byan Gilbert and Florence Laurence will also 
exclusive spring lock continue their operation of the West Coast 
control. 23" between Madisonia, with factories in Los Angeles 
hanging rail. 1%''x 1” and San Francisco 


telescoping uprights. Ra : 
One piece welded base Homefurnishings Show Room 
made of 2” and 1%’ | Done By Hoffmann, Heidrich 
round solid steel bar Kim Hoffman and Stephen Heidrich, 
stock. New York City designers whose articles 
$9500 appear frequently in DISPLAY WORLD, 
have been asked to design one of the 18 
“Celebrity Rooms” which will be featured 
Ra at this year’s National Homefurnishings 
No. R311-6—Same rack, 6’ length, $102.50 Show, opening soon at Grand Central 
Palace. As celebrities around which to de- 
No. CF4—Card Holder, $5.95 extra sign the room they selected the Fitzgeralds, 
whose radio program “Breakfast with the 
Fitzgeralds” is well known. 











F.O.B. ST. LOUIS 








Write or call us for your copy of the new Korrect- Way 
Garment Rack Catalog showing every type of ; 
modern rack needed for modern merchandising. Daughter Born 
To Ackers 
A 34 T R O H | N Os O M +4 A N Y Robert Acker, display manager of Sachs 
% Frankford, Philadelphia, and Mrs. Acker 
a daughter on Aug- 


810 PENN AVENUE PITTSBURGH, PENNSYLVANIA yong ae toes cee Susanne Jane. 


ust 20 


DISPLAY WORLD 





Fluorescent Paints Offered 
Especially For Display 

Lawter Chemicals has announced a new 
line of “Day-Glo” daylight fluorescent 
paints for display All five colors are now 
to be had in a special formulation which 
can be thinned with turpentine for brush 
ing, or lacquer thinner for spraying. The 
manutacturer also reports that many users 
are roller coating the colors successfully 

Previously, “Day-Glo” has been applied 
almost exclusively by silk screen process, 
which has been a limiting factor in the 
use of these colors for individual displays 
Now any displayman who uses a_ paint 
brush, spray gun, or paint roller will have 
no difficulty in applying them. Unusual 
color effects can also be created by stippling 
the colors through the use of a sponge. 

All five colors come in quarter-pints and 
pints. In these sizes the user is not re- 
quired to, have a “Day-Glo” license and the 
royalty & prepaid by the manufacturer 
Further information on this No. 1300 series, 
plus a cglor card, can be obtained by writ 
ing the ‘manufacturer at 3550 Touhy ave 
nue, Chicago 45 


Schack's Designates 
Line's Top Sellers 

As an indication of display preferences 
for the holiday season ahead, Schack’s, Inc., 
ChicagG, has named several best sellers in 
the firm’s Christmas line Reporting an 
exceptionally fine response to the line, a 
spokesman for the company says that par 
ticularly good sellers have included a series 
of white and pastel flocked snow-star dec 
orations and displayer-merchandisers that 
encompass both window and interior fea 
tures, flocked artificial pine units that in 
clude full-round trees, wreaths, post and 
case displayers in both traditional green 
and white flock combinations and in high- 
fashion pastel flocked finishes 

Schack’s again plans to offer, this Ox 
tober, a new line of displays specifically 
designed for post-Christmas use, including 
set pieces, merchandisers and new decora 
tions for the promotions occurring between 
Christmas and Easter. 


Ohio Edison Displaymen 
Do Well In Contest 

During a luncheon in Akron, four Ohio 
Edison divisional displaymen were pre 
sented with national awards in the display 
contest sponsored by Frigidaire; the pre 
sentation was made by Paul V. Sprout, 
manager of the Cleveland branch of Frigid- 
aire Sales Corporation, and Spence Meil 
strup, sales manager. 

The Cleveland branch led the 44 Frigid 
aire branch offices nationally through hav- 
ing the greatest number of awards within 
their dealer area. Ohio Edison displaymen 
were awarded a total of $1,200, as follows 

Clifford M. Griffin, Youngstown division, 
first prize, $500 and third prize, $50. Joe 
W. Hoogerhyde, Akron division, first prize, 
$500. Harold L. Brant, Warren division, 
second prize, $100 and Cleveland branch 
prize, $25. William H. Stuntz, Lorain 
division, fourth prize, $25 
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Attract Attention to Your 
Christmas and Winter Displays 


with Glittering S99 -7EN 


Whenever you need a feeling of snowy white crispness in your displays, 
choose Sparkl-Tex for backgrounds, backdrops and floorings. For fall fur 
promotions, Christmas and winter displays, Sparkl-Tex combines a_freshly- 
fallen snow effect with eye-arresting glitter to set off your displays to best 
advantage. Economical in price, Sparkl-Tex is fireproofed for your protection. 

Shiny aluminum flakes in silver or silver-red-green combination are 
sprinkled on fireproofed white cotton wadding — then baked on by a special 
process. Sparkl-Tex has body for easy handling and accurate cutting. Its 
depth allows it to fall in soft, snow-blown contours. 


Sparkl-Tex is available in rolls 36 in. wide and either 12 or 48 yards long. 
Write today for a swateh sample and price list. Sparkl-Tex is manufactured 
by Union Wadding Company. 

Distributed by 


Garrison-Wagner Company 


2018 Washington Avenue St. Louis 3, Missouri 








Manufacturers of a Complete 
Line of Wreaths and Ropings 


e HOLLY WREATHS 
e LYCOPODIUM WREATHS 
e LYCOPODIUM ROPING 
Write for our catalog and if you need 


special Xmas decoration we are the ones 
who will make it. 


Jones, The Holly Wreath Man 


MILTON, DELAWARE 




















your partner in 
display production 


Recognized 
as the “stand- 
ard poster 
Tempera” by 
display stu- 
dios the world 
over 


TEMPERA 


Designed es- 
pecially for 
screening on 
any kind of 
cloth or fab- 
ric 


PRANG 
ACCO-FAB 
TEXTILE COLORS 





Adds that 
“extra spark” 
to ordinary 
Tempera ren 


derings 





DAY-GLO 
TEMPERA 


These three top quality products 
head the long list of PRANG mo- 
terials designed to make your display 
easier to create — better to look at 
and more profitable to do! 

Write today for color charts 


and complete information on all 
Prang products to Dept. DW-7 


} 


\MERICAN CRAYON company \ 


: ey 
cerns pel 





Y STUDY 
WINDOW DISP 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants 
women and beginners 
this course the f nest 
School founded 3 
Employers: Free to you 
Names of our Graduates. 
Write for literature. 


THE KOESTER SCHOOL 


3710-12 N.Cicero Ave., Chicago 41, Il. 





PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e 


NADI News 


By JOHN F. BOWMAN 
Managing Director, National Association of Display Industries 


ARKET WEEK — December, 1952: 
Forty-seven members have already 


applied for space at this event. An- 
nouncement of the Market Week was _ re 
ceived by most members on Monday, August 
18, and the first 37 requests for accommo 
dations were dated between 8:30 a.m. and 
10:00 p.m. of that day. This will require a 
lot of sorting and some arbitrary assign- 
ments, particularly where the time indicated 
is the same for members asking for the 


same room or rooms. Before any assign- 
ments are made the officers of the National 
Association of Display 


asked to determine 


Industries will be 
what disposition can 
be made where conflicts exist and each or 
several applicants are seeking the same lo 
cations. As in previous situations of a 
similar nature it may be necessary to call 
in impartial displaymen to make selections 
drawing of names for 


position on the precedence list or by taking 


either through a 


all members whose requests had the same 
date and time and assigning precedence on 
the basis of the best distribution relative 
attraction. In the 


probably interested 


to traffie and customer 
meantime, members are 
in who has indicated preferences and who 


Market Week in 


members whose ap 


will participate in the 
December \ list of 
plications for space and 
file with the NADI follows 


Capital 
pits 


deposits are on 


Brook 


Merchandising Company, 


ivi 


Plastic Fabricators, New York City 
Fawnfield Decorations, Georgetown, Conn 
Frederic Weinberg, Philadelphia 
Frankel Associates, Inc... New York City 
Leo Prager, Inc., New York Citys 
Brunn & Bertheim, New York City 
\dler-Jones Company, Chicago 
\llied Display Materials, Ine.. New York 
ity 
Schack’s, Inc., Chicago 
Austen Display, New York City 
\. Lutz, New York City 
Bulkley, Dunton & Co., Inc., New 
City 
Columbia 


York 


Display Materials Company, 
Brooklyn 
Ben Walters, Inc.. New York City 
Garrison-Wagner Company, St. Louis 
S. Liebmann Studios, New York City 
American Fixture & Mfg. Company, St 
Louis 
Showeard Machine Company, Chicago 


Radiant Glass Fibers Company, New 
York City 
Walter E. Spaeth Displays, Corona, N. Y 
The Reyburn Mtg 
erstord, Pa 
Favrex Designs, Lodi, N. J 
Earl W. Gasthoff Company, Danville, Il 
The Harry C. Cohen Company, 
William | Baer 
ork City 
Swivelier Company, Inc., New York City 


Textiles, Inc.. New York City 


Company, Ine., Roy 


Pittsburgh 
Company, Inec., New 


Kalmo 


Doerr & Associates, Portsmouth, Ohio 
New York City 
New York City. 


Company, Inc., 


Gustave Rubner, Inc., 
Scheuer Creations, Inc., 
Decorative Novelty 
Brooklyn 

Silvestri Art Mfg. Company, Inc., Chicago 

W. L. Stensgaard & 
Chicago. 

New Style Studio, New York City 

Arrow Display Associates, Philadelphia 

Madisonia, Inc., New York City 

Maharam Fabric Corporation, New York 
City. 

Zaria Displays, New York City 

Timely Service, Inc., Brooklyn. 

Staples-Smith, Inc., Brooklyn 

Kaytee Ribbon & Fabric Company, New 
York City. 

Natural Creations, Inc., New 

L. A 

Amplex Corporation, Brooklyn 

Dave Starkman, Los 

Butler Paper New 
New York City 

The above list is not in the order of final 


Associates, Inc., 


York City. 


Darling Company, Bronson, Mich 


Angeles 
York 


( orporation, 


assignment of space but it 
written 


precedence for 


does include all members whose 


requests for space are on file with the 
NADL office 
New Member: The National 


ot Display 


\ssociation 
Industries is happy to welcome 
display firm as a member of the 
Ribbon & 
Company, of New York City, was approved 


another 


association Kaytee Fabric 


for associate membership by the board of 
August. They 
December 


directors by a mail ballot in 
are listed = for space at the 
Market Week 
owner of the firm 

Business: 
quin and fixture field with pick-ups noted 


Kurt Tannhauser is the 


Reported good in the manne 


in artificial flowers, decoratives and novel- 
ties. Complete store promotions have been 
pretty well settled and orders placed but 
general spending for major units is below 


the 1951 season. Showroom business seems 


to have increased over 1951 figures with 
more buyers looking over individual lines 
Road sales have been reduced because ¢ 
this factor. In spite of local situations duc 
to dislocation by strikes, ete., the picture 
is good except in the East and Northeast 
where sales are down by a few percentage 
Middle West seems strongest in the 
picture 
Southwest and the West sections 
South and the 
slightly 
volume but unit 


points 
display from a buying standpoint, 
with the 
following closely The 
Southeast sections are 

1951 in dollar 


down and big ticket promotions have not 


ahead of 
sales are 
been accepted generally. Prestige retailers 
will again give consumers a big show but 
there will be a lot of refinishing on pre 
viously used display material which will cut 
While there is no proof, the 
suburban and rural stores 


new products 
development of 
by major retailers seems to have absorbed 


the slack in this latter field. In the overall 


DES PbAY WOR Ee 





figures for the [952 Christmas season dis 





play should increase dollar volume but with 
less unit sales on the books Accessories, 


decoratives and novelties, up slightly in 
price from 1951 — particularly on imported 
items — will account for the increase in _ 


dollar sales. 


People: During the last month many mem ° . . . . 
bers or their representatives have called at Another FIRST in Display Lighting Units 
the office or been seen in Chicago. And / o 

the long distance telephone has been busy 


Maa Misdeh en ok Selein Sand INTRODUCING the exclusive Noel Blinker® NOEL BLINKER*LITE 
Decorative Plant Corporation, stopped in Lite Streamer, which WITHOUT TRANS. sn STREAMER 
FORMER can be used with either small (12") 


oe se his erat back trom - trip to size bulbs or regular size candelabra bulbs. NO TRANSFORMER 
the coast which included most of the scenery 
New York City to San Each lite operates independently. The blinking REQUIRED! 


from Francisco and ! : 

is smooth, rhythmic, easy on the eyes. 
The unit continues to function if one or 
more bulbs burn out or loosen up. 


Los Angeles. He enters Princeton this fall 
as a student in the Naval Reserve Program 


George Silvestri and Bernard Gorman of 
Silvestri Art Mig. Company, Inc., will be Fool-proof construction, backed by Noel’s 


engineering “know-how” makes this unit 
inexpensive to operate. Low cost replacement 
of bulbs keeps maintenance at absolute 
minimum, 


in Europe during September on a business 
trip They left on September 9 for London 

Problems: Sometimes the writer disa- 
grees with large or small segments of the 
display industry. Complaints come by voice, Available in 10 or 20 lite units blinking or 
steady lites. AC or DC, 120 volts. Green or 
white wire. Furnished with clear or 
colored bulbs. 


by telephone, by letter and, it seems on 
occasion, by pony express because they hit 
this office so far behind the situations. But 
don't forget that this is not just a monthly . 

activity. Many times a letter sent immedi- ORDER TODAY 
ately upon receiving suggestions, comments 

or complaints has helped. The NADI wants 

to provide you with information, data 

records and recommendations. Let us know 


how we can help 


Versatile Display Unit 
For Drapes, Fabrics 
How to show drapery and upholstery 


} 
nas 


fabrics effectively to customers always 
been a department store problem. With the 
completion of an unusual display unit Moss 
Rose Mig. Company, Philadelphia, has of 
fered a solution to this problem, and at the 
same time has provided an excellent medium 
for sales personnel to give customers 
decorative advice by showing fabrics that 
can be successtully correlated 
The display unit resembles a_ large Announcing New 
shadow-box in appearance, and when closed Catalog and Price 


Kes ] oor spz oO ‘r, th 

takes up little floor space H wever, the Pa RP 

compact unit makes possible the display of ecaeaiiities 
80 different fabrics through the use ot ‘ rhe 


wight movable panels with Tabric swatches | fagufactuntag Go, Ine, 25 EAST 4th STREET, NEW YORK CITY 3 


on either side. Further latitude is possible 





by interchanging the individual swatch 
panels to create new combinations 
With the versatile unit the salesman 





able to show the customer the texture, de 


re oe : my a eae rar — bs T’S % 

Additions Made To Li °/; /. / 
itions Made To Line J 

Of Flower Firm ¢. WSIMNG . 


a ’ 

Included in new additions to the line of RUBNER 5 
California Artificial Flower Company ; 
such floral varieties as bird-of-paradis« Star-Studded JOBBERS! 

assion flo . redhot poker, and = euc: . 
= we : displ ; ceed aa Ss f Chri Li Buy direct from a reputable manufacturer for 
yptus, on display a ‘ m's showroot . e 
> AAP EST Ali RE NEES ristmas Line better profits and complete customer satisfaction. 
Boston, Chicago, Dallas, Denver, Los An *% Do Your Xmas “D> 
geles and Seattle. Other new numbers are Buying Early! C7 Aare 
in a velour texture which gives a velvety te Avoid disappoint- l ae U 83 nY t 5e Q 
effect to the various blooms. An illustrated ments — we are very AN 
catalogue of the line will be sent on re busy now! There's Always Something New 
quest to the New York City address 5925 Broadway, New York 63, N. Y 
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LOS ANGELES DISPLAY 


[Continued from page 30] 


\ striking late summer display was pre- 
sented by Paul C. Smith, display director of 
J. W. Robinson’s in downtown Los Angeles 
The window shown was completely decorated 
in black and white. A focal point of interest 
was a black oblong blackboard, framed in 
white and suspended by white silk ropes from 
the ceiling; the words “chalk white” were 
painted on this board. Chalk sticks in the 
window were giant reproductions of the chalk 
of school days. Several cream-white roses 
adorned this board. Two mannequins were 
gowned in white embroidered organdie. A 
few pure-white feminine accessories were 
placed in the front of the display rhe let- 
tering on a small sign, which simulated ar 
open book, was white against black 
r. W. Floers, display director of W. & J 
Sloane, Beverly Hills, had an_ interesting 
furniture display combining a living and din 
ing room, suitable for an apartment or small 
the fk he “ELIFT holds home. Spring-green walls blended with a 
oar . darker green carpet The studio couch, 
it neatly o 2A Ol I complete with large bolsters, was a_ bitter- 
sweet shade Chintz drapery had a white 
. : background with a green and coral pattern 
ladders to rel relocus Against the back wall a Welsh dresser of 
antique pine, holding several white, green, and 
. ; coral dishes of Italian pottery, carried out the 
the light down to you an pleasing color scheme he two larger chairs 


were coral, while near the dresser stood a 


the way . 


then push it ba 
smaller chair of black and gold lacquer. Near 
the LITELIFT a s all the the drop-leaf dining table of antique pine were 
work... shown wit} also two chairs of black and gold \cces 
: sories were of antique brass 
Century Fresnelite \ timely display by William J. Lambert 
of Barker Brothers celebrated the current 
season at the Hollywood Bowl (not illus 
trated The midnight blue background 
framed a large blow-up of the famous Bowl, 
together with a small model. White stars of 
YORK 18 different sizes attached against the walls 
bore the names of various artists and con- 
ductors. Natural foliage of split-leaf philo 
dendron gave a pleasing summer touch to the 
scene. On the right of the display white 
LOS ANGELES 46 chiffon material was draped from a_ black 
pillar he floor covering was midnight blue 


BOULEVARD, 


with silver flitter. Smaller pictures of the 
Bowl, photographs of the artists, and the 
distinctive musical score sign reading “Holly 
wood Bowl Starlight Notes” helped make 
this a most pleasing display 





Lambert also had several interesting win- 
dows for the summer sale at Barker's. The 
Ser mere electives — FY H aoe first was a display of table linen, platinum, 

custom tailored displays coral, green, and blue in color shown against 

rf L d beige walls, a rose-beige carpet and with sev- 

2b pe . eral pieces of mahogany furniture. Wedgwood 

Zea ° oar Napoleon ivory dishes adorned the large cabi- 

THE QUALITY abemberictssaons net, against which were draped several pieces 
@ Material—Tempered Mason- of linen 

PERFORATED HARDBOARD ite, Smooth 2 sides A second display by EF einhaet -coateaciad 


@ Size — 48"' x 96" Thickness ‘ 

GENUINE TEMPERED DUOLUX MASONITE of Board —'4" the modern w ith the traditional type of 
@ Diameter of Holes—3/i6" furniture (not pictured). The left-hand unit, 

$] + -60 PER PANEL—48"x96". Packed 6 per carton @ Hole Spacings —'/2"' or |" as seen from the street, was modern; the 
Note: On orders of less than 6 panels, add $2 on center right was 18th Century Strands of white 








Comprehensive Selection of WIRE DISPLAY FIXTURES. Orders Shipped Immediately! string, converging from floor to ceiling, di- 
Write for Catalog Jobbers’ Inquiries Invited. vided the two units. Both groups displayed 
bachelor chests of mahogany, which were 


LADON COMPAN ii vlan ee promoted in this display. 


In the modern unit, the chair was pumpkin, 











DISPLAY WORLD 





draped with material of beige, gray-green and 
light orange. On the floor against the chair 
Was a gray velvet pillow Che furniture stood 
against a background of loose fibre material | Chitstnas Chandelier 
against which were hung various modern 
scenes. This complete unit stood on a small 
rug of gray-green shag 

rhe 18th Century half of this display had 
a white louvre screen, an Oriental rug, and a 
chair upholstered in dark green the color 
used for the material draped on the 
screen. The lamp was beige 

Phe display of coats is by Warren F. Clark, 
Milliron’s, and his description of it is inter 
esting: “I received a special request from 
the merchandising office to display a recent 
purchase of a Stroock fabric coat. To show 
these coats with the thermometer pushing 90 
presented a challenge. We were furnished 
with a good price and a ‘No Money Down’ 
credit plan, but an attention-getting gimmick 
Was necessary 

“We decided to cover the heads of 
mannequins, using an elongated triangle 
from colored mat board in three colors of 
deep orange, yellow, and blue. These triangles 
carried the price and fabric message and were 
held together on the underside with masking 
tape. A large pyramid of yellow and_ black 


seamless paper on the back wall carried all 


pertinent copy. Across the lower front of 
the window were placed colored mat board 
triangles repeating the price and fabric 

“It was a very simple and direct approach, 
but a definite eye-catcher and also very eco 
nomical Needless to say, our merchandise 


office was very pleased with the results.” 


Sage Returns To Macy's, 
New York City 

Formerly a member of the display de 
R. H. Macy & Co., New York 


City, and for the past several years in 


partment ot 


charge of store planning and construction 
for Lasalle & Koch, Toledo, Frederick Sage 
has rejoined the New York City firm. It No. 2112 CHRISTMAS CHANDELIER 

A very ornate and attractive chandelier for 
will be his task to plan self-service met wiaiiens! ah taba... 2 tek ce ae 
chandise presertation for that store and its center post banded with mesh holds eight 
removable decorative wire arms supporting 
slender wood candles finished in sparkling 
white . topped with gold stardust flames 
graceful wood turnings ot top and 
base . finished in brilliant gold lacquers 


units 


Course In Display 

To Be Taught P size 52" high x 48" diameter. (Orno- 
James Seine, of the display department ments not included.) 

of L. Bamberger & Co., Newark, will be came $4250 


the instructor in a course dealing with re 





DISPLAY DESIGNERS AND MANUFACTURERS PORTSMOUTH, onio 





tail display techniques, sponsored by Rut 
gers university in conjunction with Bam 





j 


berger’s. Classes will begin the evening Electric Housewares Stressed rected toward helping the retailer attain 


of September 24 and will be held weekly fis Sik: Premaitin maximum Christmas gift sales, is the “C« 
for four months \ nominal tee is charged ordinated Plan of Action Theme—October 


| The fall-Christmas phase of the continu : . 
re Plan, November Promote, December Profit 


\ check list for carrying out the plan is 


for the course, details of which can 
ing electric housewares industry gift cam 


} 


obtained from James Gilligan, Rutgers uni 
paign will begin officially early in October 


versity, Newark division a j +] | 
y; P incorporated in th sales lann along 
with the distribution of an industry pre Sel hs ia Di , ~  oamied Pn 
with definite ideas and aids with which the 


} 


pared retail tie-in kit, it is announced by : ‘ 
local merchant can work 


Outdoor Christmas Units the Electric Housewares Section of the ae 

In New Circular Natiniiat’ Wiasedicnt Micmelattunees Aetnetn Suggestions for displays, both interior 
, j . / o ‘or 

General Plastics Corporation, 1400 North tion and window, are given in layout form with 


Washington street, Marion, Ind., has pro The kit will consist of an attractive six 


specific selling points 
duced a new circular describing the firm's page promotional sales planner illustrating Z 3 ag 
line of Christmas decorations for streets specific suggestions for dealer tie-ins; two Silvestri Principals 

buildings, homes and trees. Items included attractive three-color streamers and a three Now In Europe 

range from traditional themes to old-fash color poster reflecting the basic year-’round George Silvestri and Bernard Gorman, of 
ioned coach-and-horses sets, wreaths, canes, theme, “Give Electric Housewares First Silvestri Art Mfg. Company, Chicago, are 
and plaques. Copies of the circular will be Choice For Every Gift Occasion.” spending several weeks in England and 
mailed on request The highlight of the sales planner, di France on business 


SEPTEMBER, 1952 





LIKE-NEW MANNEQUINS 
LESS THAN $1 EACH! 


ana-skin Spray 


Saves hundreds of 
dollars, gives on the 


spot life-like finish! 


If you still crate up and return dirty, 
damaged or smeared mannequins for 
repair, YOU'RE WASTING MONEY! 
Available in light and dark flesh 
tones, new MANA-SKIN sprays di- 
rect from the can to give a factory 
like texture. No brush marks, no 
smears. It’s washable, durable and 
chip resistant, with one small can 
covering up to 4 full size mannequins 
in seconds! 


MANA-SKIN Sprays 


© Arms 
© Faces 
p @ Legs 
© Forms and 
full mannequins 


IN SECONDS! 
SEE YOUR JOBBER! 


° |LLINOIS BRONZE POWDER CO. 


2023 S. Clark Street 
Chicago 16, Illinois 


iA LBRONZe 


Red Wing Reports 

Increase In Box Sales 
Plastic 

per cent greater 


box sales during August were 48 
than the 
according to 
Wing Products, 
substantial 
principally 
personalized 


same period the 
Herb 


Bellerose, 


previous year, Coon, 
president, Red 
N. ¥Y. “this 
Wing is due 


new idea of 


increase for Red 
to the 
plastic 


company’s 
boxes, 
which met with instantaneous acceptance by 
retailers 


Red Wing 


regular 


staff duplicate the 
signature or create a new 


the store 


artists 
store's 
name, 


eye-capturing design of 


slogan, or special which is em- 
bodied in gold on black plastic plates which 
permanently attached to the face 


keeping the 


Message, 


are then 


of the plastic box, store name 


in view at the 
Complete 


point-of-sale 
personalized 
Red Wing 


shows a 


information about 
is contained in the 


which 


boxes 


plastic 
1952 fall-winter 


rt ataloguc 5 


of quality display 
It will be 
obligation upon requcst on company 


complete line equipment 
sent without 


letter- 


and store supplies 
head 


Alexander Smith Offers 
New Display Unit 

floor-ce window and 
displays is an 
Alexander Smith dealers 
specialist Arnold 
the entire 


Unusual for vering 


interior easily assembled 
unit designed for 
by floor-covering display 
Ward. Set up and ready for use, 
unit measures 9 feet 10 inches wide 
feet 4 high; it 
movable 


27- by 


and 6 


inches consists of thre« 


louvres and a mounting 


54-inch samples, 


ramp tor 
drapery fabric, and 
spotlighted ad shadow-box 
Through the use of 


and ad reprints, the display can be converted 


reprints in a 


interchangeable signs 


in a matter of minutes to feature a dit 


ferent quality 





Exmer IS A NATIVE OF MISSOURI, 
AND ATTENDED STATE TEACHERS 
COLLEGE AND KANSAS CITY ART 
INSTITUTE, DURING WHICH TIME 





display director 





BON MARCHE , SACRAMENTO, CALIFORNIA 


DRY? GARB No. 160... 4, Capper ___ 


HE BECAME INTERESTED IN STAGECRAFT AND DISPLAY, AS WELL 


AS FINE ART. 


SPENT THE NEXT FIVE 
YEARS IN SHOW BUSINESS, 
THEN ENTERED DISPLAY AS 
A FREE-LANCE. 


ib ELEN 


HE ENTERED THE NAVY 
IN 1942 AND SEAVED OVERSEAS 
22 MONTHS IN A NAVAL PHOTO 
LABORATORY. AFTER THE WAR, 
HE AETURNED TO DISPLAY WiTtn 
THE EMPORIUM, SAN FRANCISCO. 
HAS BEEN IN HIS PRESENT 
- POSITION WITH BON MARCHE 
FOUR YEARS. 
4 MAIN HOBBY: TTD 
AND EXHIBITING OILS. oo 


Vers 13 west 
y S SaercH! 








DISPLAY WORE ODO 





MORE THAN MEETS THE EYE 


ce on add sparkle to your displays 


few of the people you know realize just the 
mere physical labor involved in your busi- 
ness 
We plan a magazine as you plan a win 
dow so that he who runs may read. We 
think of each page in visual terms, trying 
to translate these into merchandise lf | 
may | would like to identify the reader of 
Glamour because she’s the girl I always 
have to keep in mind, and perhaps you 
will then understand how we think visually 
First of all, we know that our reader is 
girl vitally interested in fashion. She's 
presold on fashion. I used to be able to 
identify her as myself but | got past the 
age group, unfortunately. She is, taken in 
average terms, a career girl about 28 or 29 
yveats old. She is the girl with the job and 
more important, she is the girl with good 
taste. She spends her fashion dollar more 
regularly than any other single audience 
and she spends it wisely. You play to her 
as displaymen very regularly; sometimes I 
ieel you should play to her more directly 
She belongs to a large group. There were 
18,798,000 women employed in business in 
this country as of April, 1952. It's a group 
that influences other buying groups as well 
We talk constantly with and to the retail 
stores. We talk always in terms of this 
career with good tast What are we all 
talking about? How to get more business, Here’s a sparkling fresh idea for window, backdrop or 
5 calc reed counter display. Sparkl-Tex combines a feeling of snowy 
Your first step as retailers is exactly the . - : : a 
Ee Pia hancra Tir Alaina ager crispness with eye-arresting glitter ... sets off your display 
to best advantage. 


reader — you identify the customer. If you hs : P - F 
Shiny aluminum flakes in silver or a combination of 


have a regular career girl customer, you're 


lucky store. If you want them — thes silver-red-green are sprinkled on fireproofed cotton wadding 


a 
career girls —you can get them. And visual — then baked on by special process. Sparkl-Tex has body 
techniques are our most successful w: ‘ for easy handling, accurate cutting. Its depth allows it to 
get them fall in soft, snow-blown contours. 

This career girl hasn't much time. She's For store display, Sparkl-Tex is available in rolls 36 
working hard, playing hard, having tun, inches wide and 12 or 48 yards long. Smaller sheets are also 
looking for a husband, keeping him happy available attractively packaged for resale. For full infor- 


! she has him, having children, running : . ‘ 
ee ee i ae eo re mation, prices and sampls, write Dept. i» 
a successful home and/or job. She shops ~ 





at lunch time, on open evenings, on Satur 

days, or half Saturdays She's got the 

dollar to spend, but not much time in which 

to spend it. She wants to get the message 
fast —in a magazine or in a window 


Pawtucket, Rhede Island 


Can we as a magazine help you to reach 
SINCE 1836 


this career girl in your store We think 





that we can be of help in planning fashion 
windows that sell. We, all of us, think in 
the retailers’ terms. All of us have worked 








in retail stores. My second retail job in 
cluded a laborious nine month period in B 
\ltman’s display department as general 
handy girl in the office, where I hope some 
of Mr. Villela’s know-how rubbed off on 
mi At least I learned to order flags from 
ae > . i. od Comes in 100 foot rolls. 
\nn 1 and not Bliss ERO Nay: Ae Heavy, graceful festooning for the exterior and interior of your store. 
We think that this is certainly a mutual Evergreen Rop:ng decorations are suitable for streets, stores, public 
aid society a two way street of informa y 4 =~ = and private buildings. BALSAM ROPING is bushy and well rounded. 
, ‘ Ny. ant eer 4 10” to 12” diameter, per 100 feet $5.85 
tion channeled to us from the retailer — ay w= 14” to 16” diameter, per 109 feet 6.45 
Heavier grade, diameter, quality, per 100 feet 7.70 
H P Sala? Welt. 1 , “I BALSAM WREATHS—30” each, $2.60 36"° each, $3.20 
ow ao we 1eip ell, can ye very . ; 48” each, $5.25 
specific there. We start planning a maga ae oaaanee Game pA ER Woods 
zine six months in advance, and our first Pr an Don’t Delay — Place Your Orde AT ONCE 
step is a very specific one —we think first 
of the fabric. To that end we cover the 
fabric market (we have a fabrics editor 
whose time is completely devoted to that) 


from us to a display retailer 


(Formerly Semsch Display Service) 
628 SO. 3rd STREET LA CROSSE, WISCONSIN 
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When your dolls are dolled up on display 
you “guys with dolls" can always count on 
more action. Here's top buys in DOLL 
STANDS. 


Stands are made entirely of 
steel. New ice blue enamel 
finish on base and upright 
Adjustable height wire clamps 
finished in rust resisting ‘‘sil- 
vertex’’ plate. Round bases 


CHOICE 3 SIZES Packed 
ho. 100 Adjustable 7°’ to 13 $ 95 12 
*'9. 1°S Adjustable 12°" to 23 To A 
No. 150 Adjustable 18'' to 36" doz Carton 
Member NADI 


“x" (RT _R. CODED CU) ts, 


810 PENN AVE., PITTSBURGH 22, PA. 














Functional Four 


Shelf Displayer 


... Shelves and 
Unit Adjustable 
from Horizontal 


to Vertical 


rr ¥ AE : 

oo FF 
\ ry + a = 

Constructed of Limed Oak 

V4'’ Glass Shelves each 8” x 36” Unit as 


shown— 28)" high, 412" wide, 27” deep 
FS-55 F.0.B. Philadelphia $45.95 


of 


FIXTURE DISTRIBUTOR 


Or inquire—ARROW DISPLAY ASSOCIAT PHILADELPHIA 40, PA. 
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and formulate the fabric stories into several 
very tangible forms. One is a swatched 
report on trends in ready-to-wear and 


accessories for the next season which goes 
| out to a list of retail stores among other 
| groups For example, this goes out in 


April to tell the fall and winter story. 
Another form is a semi-annual exhibit of 
fabrics telling the complete story of the 


| coming season. This goes on exhibit in 


May for the fall and winter season, in 
September for the resort and spring season. 
This exhibit is perhaps one of the greatest 
aids to the tired displayman that we have. 
Here he can see the entire market picture 
of fabrics and leathers pulled down into 
color and texture and fibre stories, told with 
a promotional angle, always! One display- 
man sank down on our couch and_ said, 
“This could have taken me two months.” 
Some display people have translated it di- 
rectly into their windows, others have used 
it as a key to the coming season, making 
their plans against our ideas. <A_ third 
specific fabric form would be our constant 
fabric reference library which is an exhibit 
by individual boards of each of the big 
fabric mills or converter’s open lines. This 
is fed, as the fabric house wishes, by the 
addition or subtraction of swatches so that 
it is a constant coverage of “the works.” 

What other specific forms or helps do 
we have? On each planned promotion in 
Glamour such as a cover, a “Best Buy” 
or a group of pages—we send out a pro 
motion package with all of the point-of 
sale aids we can devise, which includes, of 
course, window display suggestions. We 
relate these always to the page and to the 
idea behind it. We list here display aids 


| that vou are sent free of charge and those 


you can order at nominal costs —blow-ups, 
counter cards, magazine quotes, glossaries 
— any material you may wish. We make 
our display ideas general, and geared to 


| the large or the small store, for we know 


we are often of great help to the small re 


| tailer. Sometimes if we have an idea that’s 


very exciting we do get away from the gen 
eral and send out specific directions for 
repeating a display that retailers tell us 1s 
a good one, such as the blueprints and di 
rections for construction 

Still another specific service is our ad 
vance preview of Glamour. This is sent out 
to retailers six weeks in advance of an 
issue with fashion stories, merchandise in 
formation and ideas for sales training, copy, 
and, of course, display! You can order 
display material at that time Chen, too, 
our advance retail trade edition goes out 
to the retailer a week in advance, tor a 
last-minute look at the issue before it hits 
the newsstands 

Sometimes, too, we serve as a clearing 
house of information and ideas. We might 
hear of a display idea like the one J. L 
Hudson recently passed on to us. They told 
us that they have had great success in 
choosing an actual career girl in one of the 
problem size ranges tall, brief, women’s 
or half. size and in theming a window 
around her with a special wardrobe for her 
figure needs. An idea like this we would 
pass on to other retailers who can use ot 
adopt it. We also serve as a discussion 
center Retail stores come in to discuss 


DISPLAY WORtTSD 





coming issues, going over pages and ideas 
with actual photographs. We recently gave 
the entire idea of our July beauty issue to 
Gimbels here in New York City, as well 
as other stores throughout the country 
This week the store display, interior and 
windows, was devoted entirely to Glamour's 
primer for beauty, from A is for Attitude 
to Z for Zodiac —12 coiffures designed for 
the 12 signs of the zodiac. 

How do you help us? Need I say more 
than we can pick your brains to discover 
what you want — and by that we know what 
the Glamour reader wants 

We, you and I, act as the silent sales 
person — talking only to the eye — but say 
ing more than you can often say in pages 
of copy, in hours of a salesperson’s sell 
ing talk. 

But I say that there is more than meets 
the eye in both our businesses. There's 
the planning the discarded ideas the 
polishing of the plans the disappoint 
ments and excitements of planning pages 
that sell of planning fashion windows 
that sell. We feel that as a magazine we 
can often help you sell your customer as 
she passes by, and as a retailer you can 
help us to get to know that reader-customer 
better and better We're both in the en 
tertainment business and if we keep the 
customer entertained, her pocket book ts in 
a relaxed state of mind. We must both be 
creative and we must both be merchants 
This can sometimes lead only to schizo 
phrenia! We must both have good taste 
and translate that to our visual target 
We're both feather merchants but we pay 
off in dollars in the till or we should! 
We know that we can both have the success 
of “South Pacific” or the Failure of, shall 
we say, “Of Thee I Sing.” Every week is 
opening night with you every month 
with us 


Brazilian Displayman 
Visits United States 

Joseph Koppel is making his headquarters 
at the Hotel McAlpin, New York City, 
while in this country on a trip to study 
display methods and to buy display ma- 
terials He is head of display for A 
Exposicao Modas, Rio de Janiero 


St. Louis Guild 
Resumes Meetings 

The St. Louis Display Guild's first meet 
ing of the new season was held September 
10 at the Forest Park hotel Following 
dinner, club business was transacted and 
members enjoyed a_ presentation by the 
Savage Marionettes, well known for their 
appearances on television. 


Christmas Wrap Ribbons 
Announced By Taffel 


Distinctive combinations of poinsettias, 
holly wreaths and holly leaves character- 
ize two rayon satin ribbons introduced by 
Taffel Brothers, Inc., 95 Madison avenue, 
New York City 16, for the Christmas sea 
son. They come in red, royal, emerald, and 
white, in 234 inch and 4% inch sizes. 
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VUE-MO.R 


s 
aecrme © 


variety of 
electric 
turn-tables 


N 
yMaTiO 
AN PECIAL 


viet 
Opanges 





e Cuts designs to any size 
@ No holes to bore 
e Simple to operate 
@ Portable 


MODEL 
K-10 
CUTAWL 


SAVE TIME — LOWER COSTS 
Write for FREE Catalog! 


International Register Co. 


2622 W. WASHINGTON BLVD 
DEPT. 92-W, CHICAGO 12, ILL 





MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 











| Local Contest Won 
By Tony Markus 

The White House, San Francisco, received 

a cash award for an outstanding display at 

the 25th Western Gift 


, Stationery, Jewelry, 
Toy and 


Housewares Show 
1 that city at the civic 
‘rancis hotel 


recently held 
auditorium and St 
Tony Markus, display di 
The White House, 


said entering 
how with other 


representative stores 
ity Was a joint projection of local 
activity tor visiting 


dealers, manu 
1 th 
ind el 


representatives 
display featured a midnight 


iiicative of a hotel roof-top, with 


accoutrements bearing 


its evi 
a couple enjoying a testive 
\ midnight blue 


occa = 

S10 background panel ine -B s . 

h twinkling stars was matched with a Say it with Flowers y-Wire 
rble pattern paper across the front ot 


é the jatform on which the table was set \ 
FIT ANY ‘y 


conch shell which served as a champagne 


bucket was illuminated from the inside, and 
MANNEQUIN : 


fragments of rock crystal placed around the association's entire advertising and mer 
: champagne bottle took on coloration from chantisine afore dak cea aaiasion’ aati 
TO PERFECTION : the lighting effects, 


as did the glassware be to provide more 


positive identification 
; between FTDA’s national magazine and 

New Symbol Adopted newspaper advertising and each individual 

To Tie-In Advertising member's shop 

oe \ new trade character has been created “Speedy” 

—— fesioacmghisemapes B | for the Florists’ 


was introduced in_ the 
Telegraph Delivery 
\ssociation to help sell 


25th issue of Quick, 
: flowers-by-wire and = September Ist Life, plus 380 papers in 227 
: . _ | is now being introduced to the nation. cities. Total circulation of the newspapers 
MULTLATT WiG wiG Eee FTDA’s newest salesman is a beaming little and magazines is 41,000,000. At the same 
. diaper-clad youngster with winged heels time he appears in 9,500 flower shop win 

: and a winged hat. His name is “Speedy.” 


dows throughout the United States and 
From now on he will play a vital role in the Canada 


\ugust 
September True and 





... and, they can doa 
“letter-perfect" job for you! 


t Available i ange of 
Write today 


for samples and your copy of new catalog 


No. 236-] 


ial Ba 


STYRENE LETTERS 


> ca 


re 


etal ; —It takes two photographs to show all of this display for " 
J. E. rpg 8 Assocats train 34 feet long by 5 feet 6 inches high built by C. B. Fisher, Rutland, V+ 
¢ ; ee the cab in the upper photograph. 


Pequot'’ sheets. It consisted of a 


, who is seen inside 
The train and merchandise required a total space of 44 feet. 
This is the display that won first prize of $1,000 in the display contest sponsored by Pequot— 


D“SaPb ACY WeOaRsE-D 





GIANT CAROLERS 
SYMBOLIZE THE SEASON 


[Continued from page 46] 


cially treated to protect them from the ele 
ments 
“Formerly, an undertaking of this size 
would have had to be done elsewhere,” accord 
ing to a spokesman for the firm, “but the 
display industry has expanded in Kansas City 
within the last year or two to a point where 
the entire project was handled locally It 
was also done in good time, about four weeks 
being required for the designing, construct 
and installing of the figures. In all, about 
n people, artists, craftsme 
nd others, had a hand in th 
Some idea of the size can be had from 
fact that the center figure was 
the faces of the figures wert 


the eves were I8 it 


of several Kansas firms 
Display Company; Harold Gale 
Display; Donaldson Radio & Electric Com 
pany ; ckie Electric Company, and Acme 
Sign Hanger Before the work could b 
completed the figures, in sections, had to be 
moved to the exhibition hall of the Municipal 
auditorium in order to have the necessary 
space 
Some of the materials needed to mak 
these figures included: 1,000 feet of lumber ; 
150 yards of “Celastic” (the material cover 
ing the armature or frames); 400 feet of 
pine roping 24 inches wide (for the garlands 
around the building); 600  non-breakable 
Christmas tree balls (4 inches in diameter, 
also for the garlanding) ; 400 outdoor Christ 
mas tree lights (for the garlanding) ; assorted 
steel beams and supports; plushes, horsehair, 
lace, velvet, paint and mop strands (hair for 
the figures). 

The children actually seemed to sing carols 
through a loud speaker, the music being 
especially recorded for this display and played 
out from the store front 


Fedway Appoints 
Orville Newell 


Orville Newell has been named display 
manager of Fedway, Wichita Falls, Texas, 
by John Price, Fedway general manager 
The store will open on October 2. In the 
meantime, Newell is spending his time at 
headquarters in New York City, learning 
and developing the new display techniques 
that will be used for Fedway. Previously 
he was display director at Bond Colthes, 
and has been associated with Jas. K 
Wilson, Sanger Brothers, and A. Harris 
& Co., all of Dallas 


Freunds Vacation 
In Maritimes 

Sylvan Freund, Decorative Plant Cor- 
poration, New York City, and Mrs. Freund 
have returned from a vacation spent in the 
Maritimes, Canada. 
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oar CARD AND POSTER MACHINE 


Used for over eighteen years by leading national chains. 


MORE PROFIT Many have from 50 to 500 or more in use. 
3 
: PE pores | 
¥ S G | Pon a | Pir cos ||] Harting Suits |} “a 
| | | | . i} o * 


| Lounging Rabe | 
j #2 


The "SIGNPRESS" en- 
ables store managers to 
do a better job of mzr- 
chandising. It provide 
a simple, convenient 

ans for producing 
COOD LOO! ING Cards 
& Posters QUICKLY and 


ct SMALL COST 





MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX 1-144 ADRIAN, MICH. 








always make 


a BEELINE 


for 


CARDBOARDS 


In poster board. . . art 
poster board .. . pro- 
cess board . . . veneer finish board 
j . display blanks . . . depend on 
a CRESCENT for durability and finest 
names appearance. 
\. BOARDS . - 














50th 


ANNIVERSARY 


1902-1952 








How the heart of Tekwood” 
makes it a 
hardy display material 


It’s Tekwood’s unique construction that 
makes it rugged and tough. . . to give you 
more durable displays. 

Tekwood doesn’t splinter, shatter or 
peel. Cuts easily to any size or shape. 
Forms even to small radii. And its cyl- 
inder Kraft Paper and hardwood core 
plywood-type construction gives it an ex- 
ceptionally high strength—low weight ratio 
... $0 important in making easy-to-handle 
displays. 

Tekwood displays can be printed, 
painted, die-cut, lithographed and em- 
bossed easily, too. Tekwood requires no 
pre-finishing. Exact color match is avail- 
able on orders of 10,000 square feet or 
more. 

Available in 4%” thickness, 4’x4’ and 
4’x8’ in size...special thicknesses and 
sizes manufactured to specification. 

Send for samples and prices (you'll be 
amazed at Tekwood’s remarkably low 
cost). Mail the coupon today. 


UNITED STATES PLYWOOD 
CORPORATION 


New York 36, N. Y. 


World's Largest 
Plywood Organization 


Manufacturers of Tekwood and 
Weldwood®) Ply wood 


Tekwood is a patented product 
U. S. Pat. No. 1997344 


= 


United States Plywood Corporation 
55 West 44th Street, New York 36, N.Y. pws 


Please send me Tekwood information, samples, prices 
Name 
Address 


City 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
* 


$4.00 Per Column Inch— CASH WITH ORDER 
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STONESTOWN UNIT 
SELLING-ENGINEERED 
[Continued from page 35] 
of a tunnel beneath the mall level. 
Heating and ventilating is provided through- 


out the store by packaged units above the | 


ceilings a device, pioneered by Welton 
Becket and Associates, which not only pro- 
vides individual area temperature control but 
saves hundreds of square feet of precious sell- 
ing space; a complete change of air is effected 
once every eight minutes. In the kitchen, 
beauty shop, and other areas where the heat 
load is appreciably higher than normal, sepa- 
rate ventilating systems are employed. A com- 
bination of fluorescent and incandescent light- 
ing, precisely engineered for exact color cor- 
rections, insures balanced illumination, with 


provision for additional accent lighting. The | 


Emporium is also one of the first stores to be 
completely wired for radio and television, with 


a built-in multiple antenna installation that | 
permits TV reception almost anywhere in the | 


The store also has its own wired 
music and public-address system, divided into 
areas, so that special sales announcements can 


building. 


be piped directly to the department concerned. 
Accommodation for 2,500 automobiles is 


provided in the elaborately landscaped parking 


| areas immediately adjacent to the store, with 


public transportation available by streetcar 


or municipal bus, which stops at the carriage 


entrance on the mall level. Other major 
buildings of the Stonestown shopping center, 
all designed by Welton Becket and Associates, 
include a five-story medical building, another 
department store, several smaller specialty 
stores, an enormous supermarket and drug 
store, a new Rickey’s restaurant, two banks, 
an office building, and more than a score of 
shops along the mall. 
Michaelis Heads Display 
For Ayres, Indianapolis 

L. S. Ayres & Co. has named Joseph 
Michaelis as display director, succeeding 
Mrs. Gertrude Kelly, who retired several 
months ago. Michaelis has been with the 
firm for than 30 
capacities 


more years in various 


Ellis Resigns Post 
At San Francisco Store 


The resignation of William P. Ellis as 


assistant display director of Macy’s, San | 


Francisco, has been made known. His fu- 
ture plans have 
time 


not been announced at this 


Macmullen Associates Names 
Wasserman Vice-President 

Sidney R. Wasserman, widely known for 
his work in the creation and development 
of electronic and other technical exhibits, 
has been named vice-president and sales 
promotion manager of Macmullen Asso- 
ciates, Inc., 360 West 11th street, New York 
City, according to an 


Harold A 


announcement by 
Lightman, president. Wasser- 


man’s activities will include development of | 


both educational and advertising exhibits, 
showrooms, training aids, mock-ups, scale 


models and other display material for trade | 


shows, conventions or demonstration pur- 


poses 











FOR YOUR 
CHRISTMAS 


We have again filled our show- 
rooms to overflowing with the 
finest, newest and most beau- 
tiful items you can imagine to 
help you get real selling win- 
dows "for your Christmas" 
season. 


Be sure to see this terrific line 
before you buy or make your 
Christmas commitments. 


And, if you have any prob- 
lems, let our experience help 
you to solve them. 


Remember . . . you are always 
welcome at our showrooms 
and we'll be looking for you. 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3lst ST., NEW YORK CITY | 











Oe Pe ¥ 


An Interesting and 
Profitable Profession 

CURRICULUM 

Cloth, Paper and Painted Backgrounds; Man- 

nequin Draping; Papier Mache; Interior Display; 

Small Wares; Men's, Women's and Children's 

Wear; Lighting. 

FACULTY 


Outstanding leaders in window display. Ex- 
perienced, modern, practical. 


Courses in Silk Screen Printing and 
Sign Painting Offered 


VETERAN APPROVED 
"The Nation's Center for Display Education” 


NATIONAL DISPLAY INSTITUTE 
617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 


DISPLAY WORLD 








First I want to tell you that I am in 
possession of the gold medal and that I was 
very glad at this award. On this occasion 
the winning window was re-done and the 
public was informed that this window had 
been awarded the gold medal by DISPLAY 


WORLD. Now the window attracted the | 


attention of the public even more; many 
newspapers wrote about it and brought pic- 
tures of it. In this way DISPLAY WORLD 
has become a familiar concept for display- 
men and merchants in Germany. On this 
fact I may congratulate you!—Hermann 
Schlipphacke, Cologne, Germany. 


I am pleased to tell you that my copies 
of DISPLAY WORLD obtained through 
our local news agent are now coming 
along regularly each month, and I need 


hardly mention how we look forward to | 


their arrival, and what a brilliant collec- 
tion of display wealth they contain. 

It is indeed the foremost magazine of 
its kind in the world—V. A. N. Tonkin, 
Chamberlin’s, Ltd., Norwich, England. 


I am delighted to confirm the safe arrival 
of the DISPLAY WORLD gold medal 
award. 

This has been received with enthusiasm 
by the management and staff, and has done 
much to inspire our display team as a 
whole. 

Many thanks to DISPLAY WORLD for 
the opportunity and pleasure derived from 
active participation in this International 
Display Contest—Norman Jopson, Wallis 
& Co., Ltd., London, England 


I am enclosing a set of photographs of 
some of our latest windows, which I hope 
you will enter in the DISPLAY WORLD 
International Display Contest. I have given 


the names of the men in charge of the | 
various sections, and also the names of | 


some of the actual displaymen, who, inci- 
dentally, have their own original ideas. 

I want to do this with the individual 
names as an incentive to the displaymen 
and have arranged with the staff that if 
any of them are lucky enough to win a 
medal, they shall get the honor and also 
a prize and bonus from our store. I should 


like if possible to send you a collection of | 


photographs each month this year—F. B. 


Asmussen, The Myer Emporium, Melbourne, 


Australia. 


I used to subscribe to the Merchants 
Record and Show Window, which I think 
you later incorporated in your journal, 
about 50 years ago. I also at that time 
won various awards and sent you photo- 
graphs which you illustrated in that paper. 
I find DISPLAY WORLD very interesting, 
and after perusing same pass it on to 
my display staff -— often adopting ideas 
from same.—Maitland Keddie, Southend-On- 
Sea, England. 
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New! Unique! DECO-ROPE Metallic Roping 


New import! A glistening, metallic trimming for unusual decorative and display effects. Pictured links 
and belli made from this roping; available in silver and gold at your local jobber or write direct to: 


“The House of Service” 


NEW YORK: 130 West 46th Street 
CHICAGO: 115 S. Wabash (Wurlitzer 
Bidg.) 


ST. LOUIS: Century Bidg., 313 S. 
9th Street 

LOS ANGELES: 1113 S. Los Angeles 
Street 




















NEW MAGIC BOX FLASHER 


Yours for FREE 10-DAY Trial 


1,001 Flashers in One 


Instantly Variable Speed — 
instantly Variable Sequence 


@ Up to 9 Lights as a Chaser (I light at a time) 
@ Up to 8 Lights as a Speller (built-up action) 

@ Simply dial number you wish to control 

@ Simply plug in and get flasher action you want 
@ Famous Gale Dorothea precision construction 


Fully querentesd—61 50 F.O.B. N.Y.C. 
With Harness, $170 


Sent without obligation for FREE TRIAL if 
request is on your company /eftterhead. 


GALE DOROTHEA MECHANISMS 


Modern Mechanisms for Displays 
81-01 Broadway Elmhurst, L. 1., N. Y. 











THREE SMART WAYS TO 
MAKE _— SALES...! 


smart, interchangeable 

solid chrome price markers 

make your merchandise “look the orice!” 
%"-5/16"-42”-1" high. 160 pcs. per set 
handsome compartment box. 


specially 

prepared solid 

chrome sales promotion words.. 

can be used in combination with numerals. 


rich, ebony-background, 
bevelled edge glass signs 
for extra smart sales appeal. 


ALL THREE manufactured by 


COMBINATION PRODUCTS CO. 
64-74 West 23rd St. New York 10, N. Y. 
ORegon 5-3240 
ORDER TODAY...OR CALL OR 
WRITE FOR PRICE LIST! 


Siena eee niceties eee pcieias anaes ins anal a ne ae ee 











STYROFOAM 


Canes — Snow Men — 
Reindeer 
ATALOGUE NOW READY! 


@ 


PRODUCTS 
6415 N. California Ave., CHICAGO 45, ILL. 





GENERAL DISPLAY CORPORATION e 


For the finest in 
Artificial Joliages 
Artificial Flowers 
Artificial Plants 
Display Accessories 


for department stores 
shops and chain sores. 
to see or call: 


specialty 
Be sure 


NERAL DISPLAY CORPORATION e 


NOILVYOdIOD AVIdSIG 1VYINIO 


G 


Maruspacltors. 
Flowers: Foliage 


GEN€AAL 
DISPLAY 


CORPORATION 
160 WEST FOURTH ST. 


Cincinnati 2. Ohio 


HOME OFFICE - FACTORY 








Our salesmen will call on you soon 
with our new and better than ever 
Fall and Christmas line. 


@ GENERAL DISPLAY CORPORATION 
@® NOILVYOd’OD AVIdSIG 1VUINIO 


GENERAL DISPLAY CORPORATION 


Cc 
eo 


"Stained Glass Windows" 
Available In Plastic 

Biblical full 
plastic and simulating stained glass windows 
realistically 


scenes done in color on 


most are now from 
Clin- 

the 
the leading in a real 
further the 


indoor or 


available 
168 N 


Sections ot 


Bishop Publishing Company, 


ton street, Chicago 6 


plastic representing 
window are in 


effect 


bas-relief to 


Designed for either out 
from 20 by 28 


hold 


door use, the range 


panels 
inches to 28 by 38 inches; easy-to-use 
l available 


e likewise 


lv, Bishop has other plastic 


howing colorful Santa heads, rein 
Christmas stockings, snowmen and the 

| installation equipment 
company’s products on 
brackets, et Othet 
size, full-round Na 
ete Nativity 


} t 
De sent on re 


5 n 
cenes 


Third Son Born 
fo Schnitzlers 


Arthur Schnitzler, displ 


iv manager ol 
Mrs 


born 


Schnitz- 
\ugust 
named 


int, Pittsburgh, and 
the parents of a 
ir third 
\llan; his 
) 


son 


boy, he has been 


brothers are Karl, 6, and 


''Mirro-Brite"’ Makes Debut 
In Display Field 

An array of figures, utilizing 
and sparkle of “Mirro-Brite” 


ingenious 
brilliance 
introduced for 
Products, New 

According to Mark Muster, 
Benel Products, a comparative 
newcomer in the display field, used “Mirro 
Brite” in 


llic acetates, has been 


displays by Benel 


City 


liday 
York 


president, 


ornaments for several years be 


iore embarking into creative display activi 


ties Company designers are developing 


new approaches in the use of the attention 


attracting finish by with 


experimenting 


man in the Hathaway shirt and eye- 

paich have become a by-word by now through 

Honal advertising and word-of-mouth publicity. 

liere "Mick" Ca'bort, Oppenheim's, !ackson, 

Mich., carries the idea into ithe window. Free 

eye-patches were given with ithe f 
every Hathaway shirt— 


purcnase < 


and forms, con 
trasting metallic colors against chalk tones 
Harry Berkoff, head of Benel’s sales depart- 
these 
which are 


binations of materials 


con 


ment, reports considerable interest in 


unusual display pieces, several of 
shown in the photograph 

“Mirro-Brite” metallized 
polystyrenes are 
Products, 136 
City 11 


acetates and 
manufactured by Coating 


West 2lst street, New York 


Landram Succeeds Nardini 

At Broadway-Crenshaw 
Ward Landram, 

Broadway, Los 


I he 
has 


who has been with 


Angeles, for six years, 
been named display director of The Broad- 
unit He 


resigned a 


succeeds Ernest 
time ago. 


way-Crenshaw 


Nardini, who short 


DISPLAY WORLD 





NEW YORK DISPLAYS 


(Continued from page 33] 


Empire; Fitted Faille—but not too fitted; 
New Taffeta Bell.” 

Not to be outdone by the 
the small-fry were depicted by 
Villela as running their 
campaign in the Fiith avenue bank of win 
dows at B. Altman’s. 

Speaking from a miniature 
draped with red, white and blue bunting, 
each child carried a banner that very plainly 
stated the demands tor a “Banana-Split 
Ticket.” A poll on the early would 
assure a big swing from theit 
only—on such demands as 
Three Times a Year,” “Longer Recesses,” 
“Later Bedtimes.” However, this back-to 
school campaign did nominate kindergarten 
a “long-time favorite with little 


grown-ups, | 


Display Di- 


rector Louis own 


grandstand 


vote 
generation 
“Christmas 


cottons as 
sisters.” 
A classroom 
by Display Director John 
windows at Henri 


suggested 
Cobb in 


atmosphere was 
Robert 
three Bendel’s with a 
refreshing use of associated props 

The color note of blue in the casual col 
continued in the sun 


and 


fashions 
suspended by 


lege was 
bursts 
composed of balls of blue clay and pencils 
in two blue Phirty-six 
rulers, fashioned in two star-burst designs, 
were also set before the light blue backwall 
The mannequin had 
paused to enjoy a_ bottled 
held a 
pad for her inspection 
For the featured 
“Tomorrow's Talk,” Display Director Henry 
Callahan 
posed of 
Taylor's 
The construction gray 
hung with strings of unshielded electric 
light bulbs. The platforms, which provided 
various eye levels for the posed mannequins 
eight in number 
red, and black. 
Simple wooden orange crates took on a 
were ingeni- 
Director 


invisible wires 


shades of inch 


apparently 
beverage while 
memorandum 


seated 
her classmate yellow 
fashions headlined as 


setting com 
Lord & 


installed a modern 


sectional scaffolding at 


was painted and 


were painted yellow, 


sophisticated look when they 
ously employed by Display 
Moore as background for featuring the box 
Sonwit Teller. 
crates in their natural 
checkerboard 
backwall of the 
six of the eight windows the 
arranged in horizontal fashion in the 
other two windows, on upright lines. The 
floor was covered in French blue duvetyn, 
and the backwall was painted a shade lighter 


Gene 


coat suit at 
The 


arranged in 


finish were 
design flush 
against the displays. In 


boxes were 


blue. The costume was gray. 


Plastic Santa Claus 
Announced By Elliott 

Three-dimensional Santa Claus figures 
done in full color lithography and on durable 
vinyl plastic have been placed on the mar 
ket by Herbert R. Elliott Company, 2241 
South Indiana avenue, Chicago 16. They 
may be had in size 16 by 24 inches, with a 
moulded depth of 4% inches, or are also | 
available in 6-inch and 12-inch sizes. Each 
is equipped with a full cardboard back and 
easel. Descriptive literature will be sent 
on request to the firm. 
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SANTA! You Sure 


Do Look Sharp! 
BUT... 


No hi-style Hollywood 
Santa for us! We 
still prefer your good 
old-fashioned red and 
white plush outfit with 
all the trimmings. Yes 
sir, that “suits” us 
much better! 


Suits, complete with red 
plush santa cap with white 
plush trim and tipped with 
white pom pom; red plush 
coat with white plush 
trim and white plush belt 
with buckle; also shiny 
black leather-like leggings, 
trimmed with white plush 
Entire suit sateen lined 
Made in large size only 
Complete 


$59.50 i. : 


Flanne: 
Santa Suits, 
Plush Trim 

$10.50 


Suits priced complete except for 
hair-wig and beard set. 
White Wool Hair-Wig and 
Beard Set $ 3.75 
100% Nylon Beard and Wig Set. $18.75 


Corduroy __ 
Santa Suits< 
Plush Trim. 
$32.75 
Member NADI 


LORT R. CONE Cl 


810 PENN AVE.. PITTSBURGH 22, PA. 





Medern 
Display 
Equipment 


Mail Orders 
Filled 
Promptly 

















ELASTIC PETAL TOP WIGS 


(TRADEMARK) 
Poodle -Cut 

Bustle Hair-Do 

All Latest 

Coiffures 


All Petal Top wigs are designed 
with rubber or buckram founda- 
tion and adjustable steel band to 
insure permanent fit. Guaranteed 
workmanship, backed by years of 
experience. Efficient service. Send 
for descriptive circular. 


Jobbers: 
still open. 


NU-SHOW DISPLAYS, 


97 SIXTH AVE. BARCLAY 7-8974 


Several good territories 
Write for details. 


INC. 


NEW YORK CITY 13 
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WOLD 


WINDOW DISPLAY | 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 


r 











NOW is the time 
to Order your 
GARMENT RACKS 


al 





No. R303 

HEAVY DUTY S 
DOUBLE RAIL RACK SS 

All chrome plated. 63” “SS 
high, 5’ long. Hanging 








rails and uprights of 1% 
steel tubing. Uprights are 
rigidly welded into 2''x24” 


solid steel bases $4950 
No. R303-4 — Same 
rack 48” high 


$4950 


COVERED BY 
U. S. PATENT 
No. 2,533,324 





No. R302 
HEAVY DUTY 
SINGLE RAIL 

RACK 


63" high, 5’ long, all chrome plated. 
Uprights have taper fit construction 
and all welded base same as Double 


Rail Rack $3950 
No. R302-4—Same rack 48" high $3950 
All Prices F.O. B St. Louis, Mo. 


Write or call us for your copy of 
the new Korrect-Way Garment 
Rack Catalog illustrating every 
type of modern store racks 


KEHOE DISPLAY 


FIXTURE COMPANY 
541 MARKET STREET 
SAN FRANCISCO, CALIF. 


Canadian Wins Medal 


ANY st 


sari with 


observe their anniver 


ores 
and 
“then 


per ] 
H a 


promotions 
the 


j 
1 


displays, and many use 


theme to contrast their earlier 


But 
with the 


present few Carry out 


display meticulous 
was done in the 
Ltd., of Vancouver 


where H. Aiken is dis 


attention to details as 
of W 
British ¢ 
director 

Woodward Stores recently celebrated the 


Cast 
vdward Stores, 
olumbia, 
play 
with a series ol 
promotion, 
talking 
write-ups about 


sixtieth 
displays, as part of the 
that literally had the 
Newspapers carried feature 
them, local 
1 


length, and the publicity 


firm's anniversary 
general 
whole town 
described them at 


value of the 


columnists 
win 
dows simply can not be estimated 

Several of these displays are pictured on 
this and the one illus- 
trated above was selected for the monthly 
gold medal presented by DISPLAY WORLD 
for the best display received during August 
Display 


page 54 of issue 


in the publication’s International 
Contest. 

This particular window is especially note 
worthy for the great care, thought and time 
devoted to authentic as 
in simulating a store interior from the 
Woodward's. The open bar- 
the hand-crank telephone, 
counter and all other 
worked with painstaking 


making it as pos- 
sible 
early days of 
rels and boxes, 


coffee mill, stools, 


details were out 
caf&re 

long, long time 
but when they 


\iken they 


Such displays require a 
are done 


tre- 


to plan and prepare 
is ably as these by have 
mendous value 

his is the that 
DISPLAY WORLD has sponsored the In 


tional Display Contest, and once again 


third successive year 


na 
te a 


come from practically every 


ind from a dozen for- 
contest 


this year, 


will continue 


after which 
judge 
third 

and 


authorities will 

irst, second and 
each of 98 merchandise 
Results of the 


January 


ssifications 


con- 


published in the issue 


For the each of the classi- 


fications a 


top prize in 
gold medal 


there 


will be awarded, for 


silver, and 


bronze 


runner-up will be one of 


third place will be recognized by a 


three classification 
with them three 
point, respectively, and 
the greatest 
number of in the entire contest will 
be presented with a beautiful gold plaque. 
The with the total 
will a silver plaque, and there will 
be one of bronze for the individual placing 
third 


medal. In addition, the 


awards will 


two 


Carry points, 


points and one 


the individual who receives 


points 
highest 


person second 


receive 


It is not necessary to be a subscriber to 
DISPLAY WORLD in to enter the 
contest. Any displayman may do so simply 
by submitting his entry in the form of a 
photograph of the display Photographs 
should be 8 by 10 inches in size, preferably, 
although smaller will be accepted; 
they should be unmounted. On the back of 
each listed the dis- 
address, and the 


order 


ones 
photograph must be 
playman’s store, 
classification in which the entry is made. 
No photographs can be returned, and all 
become the property of DISPLAY WORLD. 


year the 


name, 


following have 
with gold medals for the 
(these do not have any 
results of the contest, 


Thus far this 
been presented 
monthly awards 
bearing on the 


however) : 


final 


Bill Ohrbach’s, Los 
Malloy, Neiman- 
Norman Jopson, 
April, Hermann 


Kaufhof, Co- 


January, Meissner, 
Angeles; February, Guy 

Marcus, Dallas; March, 

Wallis & Co., London; 
Schlipphacke, Westdeutsch 
Germany; May, Charles Merrill, S 
Company, Washington; June, 
McCorkell, Henry Birks & Sons, 
Yoronto; July, E. L. Vollmer, Joseph Horne 
& Co., Pittsburgh, and H. Aiken 
month of August 


logne ’ 
Kann 


Virginia 


Sons 


for the 


year’s contest 
Harold McLaren, The Bon 
Seattle; silver, Tom Comerford, 
Philadelphia; bronze, Clement 
The Kleinhans Company, Buf- 


Plaque winners in last 
were Gold, 
Marche, 
Lit Brothers, 
Kieffer, Jr., 
falo 


DiS PLAY WORLD 
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Charles r Boyd, veteran displayman and 
salesman, jomed the sales staff of Bert A 
Landers, Inc., Los Angeles, to represent the 
firm in the Seattle territory 

Harold J. Huff, formerly display manager for 
the Cunningham Drug Stores, Detroit, estab 
lished a window display company in that city 
under the name of Paramount Display Serv 
ice 

Election of officers at the Vancouver, B. ¢ 
Display Club resulted in the following ap 
pointments: President, Walter Rimes, Henry 
Birk & Sons; vice-president, T. J. Elrick 
Calhoun’s Hat Shop; secretary, Les Osborne, 
Ingledew Shoe Company; treasurer, H. 17 
Shattock, Hudson’s Bay Company; executive 
committee, N. Parkinson, H. Simpson, W. \ 
Smith, H. Close and I. Jones 

W. L. Stensgaard, president of the Inter 
national Associatior f Display Men, and 
Clement Kieffer, Kleinhans Company, Buffalo, 
were guest speakers at a meeting of the 
Toronto, Ont., Display Club 

Paul J. Kennedy resigned as display man 
ager for Kirby's, Inc., Gastonia, N. C., to 
join Torrence-Morris Company of the same 
city 

Earl Hudgins, display and advertising man 
ager for Gilmer’s, Raleigh, N. C., accepted a 
similar position with the Leonard-Fitzpatrick 
Mueller Department Store, Richmond. He 
replaced Al Weisberger, resigned At Gil 
mer’s, Marshall Crane was promoted from 
first assistant to fill the vacancy 
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Bert Zahn, sales manager for the graphic 
arts division of the Sherwin-Williams Com 
pany, Cleveland, was recalled for duty by the 
Air Corps 

Cecil Bolton, Rutland’s, Orlando, Fla., re- 
signed in order to enter the camouflage branch 
of the army. Charles Jackson, his assistant, 
moved into the display manager’s job. 

Display manager of J. N. Adam & Co., 
suffalo, until his enlistment in the Canadian 
army at the outbreak of the war, Don Brown 
was killed in the British raid on Dieppe. 
Other firms he had been with included Mc- 
Curdy’s, Rochester, Gladdings, Providence, 
and Robert Simpson Company, Toronto, 

Reuben Hamberger, formerly a_ traveling 
representative of David Hamberger, New 
York City, was inducted into the army 

Sam and Louis Chernoff, operators of Shur 
Nuff Display Materials, Minneapolis, turned 
over the business to Mrs. Chernoff for the 
duration of the war and enlisted in the 
Marines. 

Val Mikesell resigned as display manager 
of Squire’s Men's Shop, Cincinnati, to take a 
similar position with Dunlap’s, of the same 
city. He replaced Virgil Ochiltree, who had 
entered the army 

J. Roy Stewart, display director of Barker 
Brothers, Los Angeles, entered the army; 
Robert Vogtman took over the department 

Paul L. Wertz became display manager for 


Burger-Phillips, Birmingham, following Henry 


W. Bluttman’s call for military duty 
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THE UPSON CO., 8209 Upson Point, Lockport, New York 


Please send me details on Upson Cut-Out Letter Alphabets 
Name 
Street 


City 











Visit 


“The House of Naturals” 


in New York for 


FALL & XMAS 


Showing of "Nature's Best!" 
IMPORTED AND DOMESTIC 
ORNAMENTS, TINSELS, 


GARLANDS 
IN FOIL and GLASS 


From England, Occupied Germany, Italy 
and Occupied Japan 


FLAMEPROOF 
PRINCESS PINE AND HOLLY 


@ WREATHS @ ROPINGS 
e@ TREES e@ SPRAYS 


ARTS au FLOWERS" 


DISPLAYS, INC. 


Manufacturers @ Importers @ Creators 
43 W. 5éth St., near 5th Ave. 
New York City 19, N. Y. 


“U.S. Reg. Trade Mark 


Now Ready! New 2nd Edition 


NEON SIGNS 
COLD-CATHODE 
LIGHTING 


By SAMUEL C. MILLER 


President, Tube Light 
Engineering Company 


395 pages, 150 illus., $6.00 








H' RE is comprehensive 

manual giving the kind of 

information that will enable you 

to attain efficient, profitable design, manufacture, installa 
tion and maintenance of neon signs. This second editien 
embraces new material on cold-cathede fluorescent lighting 
design and installation. From the fundamentals of lumin- 
ous-tube manufacture, through shop practice, to fluorescent 
lighting principles and methods, you get useful facts and 
data. The book explains what neon signs and cathode 
lamps are, how they work, what materi and equipment 
are necessary for their production. Here is all the essential 
“know-how” needed to start and operate a money-making 
luminous tube department or shop . or to improve 
present operations 


SEE THIS BOOK 10 DAYS FREE 


McGraw-Hill Book Co., Inc., 330 W. 42 St., NYC 36 
Send me Miller's Neon Signs and Cold-Cathode Lighting 
for 10 days’ examination on approval. In 10 days I 
will remit $6.00, plus few cents for delivery, or return 
book postpaid. (We pay for delivery if you remit 
with this coupen; same return privilege.) 
(Print) 

Name 

Address 

City Zone State 
ompany 

osition 


This offer applies to U. 8. only 











FLASHERS ==> 


Since 1900 


Force Attention, Increase Advertising Value 


REZT2ERS Ou pany Lay 


55 RIVER ROAD RIVER GROVE. ILL. 








EXPANDED ALUMINUM FOIL 
Versatile metal mesh decorative 
material, in eight bright colors. 
Offers unlimited opportunities for 
ihe decorator. Flexible, easy to 
fashion, easy to cut. Your jobber 

con supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf- 
fing Foil, . . . also samples of R-P un- 
expanded, and non-expansible aluminum 
Foil patterns. . . . Especially adaptable 
for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 E. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 








Enjoy the Added Beauty of Your 
LIGHTED Tree in MOTION... 


Revoives 
3 Times 
a Minute 


KASSON 
ELECTRIC 
CHRISTMAS 
TREE TURNER 


Adjustabie 
to most 
Tree Sires! 


ideal for holiday windows and Christmas displays 
throughout the store. Sturdy, dependable self- 
starting A.C. motor. Double, built-in outlet for 
tree lights Will revolutionize your trim! 


eee 
The Oldest Name in Turntables 
Available for Every Need! 


Used 

the world for sales- 

to:sh boosting action 

oO displays. 18"' table 

ELECTRIC TURNTABLES evolves 3 times a 

minute; 200 |b. ca 

pacity Model 712 

Ilustrated permits 

novel lighting ef- 

fects while table 

turns Ceiling 

and background 

units available too, 

as well as smart 

build-up fixtures. See your local jobber or write 
us for complete catalog! 


GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 
Dept. O, 262 Mott St. New York 12, N. Y 


throuzhout 











‘A Better Display Approach 


To Retail Selling 


By HAROLD K. MELNICOVE,* 
Vice-President and Director of Merchandise Presentation, 
The Hecht Company, Washington 


ETTER display could mean “How do 
B you make a display better technically to 
stop more people, to sell more” or it 
could mean “How can your display division 
do a better store-wide job which will give 
your store a better display approach to sell- 
”" | want to talk about the latter definition 
To accomplish a better display approach to 
selling there has to be a better understanding 
and then a backed-up, well sup 
ported plan for action. 
Let's take the word display and define it. 
D... tor “Display does Everything.” 
You windows, and you handle 
special events, and you decorate the toy de- 
partment and fix up Santa Claus, and have 
fashion shows, and build booths for personal 
appearance, etc but that is not enough 
Years meant window 
Now wide awake stores are putting their dis- 
play emphasis of up to 90 per cent of talent 
work inside th 


of display 


create the 


ago display display 


and budget on the display 
store 
To do what? 
Does Everything to give your store 
“If” items buried 
in given Classifications are lifted out and are 
highlighted to make them star best sellers 
“If” a famous name brand in the department 
is properly dramatized to build the volume of 
“rg” 

and 


Display 
a better selling approach . . 


th.s product of a good resource. 
properly identified 
with 


your 
departments are item 


departments are 


throughout the store 


highlighted displays 

“If” your retail advertising promotions are 
backed-up in the department so customers can 
find the 
advertising 


items that are on sale and if national 
ideas are displayed prominent]; 
in your departments 
“If” merchandise that lends itself to assort- 
ment displays is properly arranged for cus- 
tomer pre selection 
If” merchandise is arranged by size, color 


or purpose and proper fixtures are developed 
and maintained for exposed selling 

“If” seasonal events of major importance, as 
Father's Day, Mother’s Day, Valentine’s Day, 
etc., are properly dramatized store-wide 
sections are developed 


“Trim 


“If” special selling 
for added 


card shops, ete 


volume a Tree” shops, 


‘If’ you train the buyers and salespeople 


to understand the importance of display and 
how properly to utilize space and if you 
people with fixtures and train 


displays without 


furnish these 


them to create their own 
cost to the display department 

“If” you do everything to 
for the sales person to sell and the customer 
o buy with proper signing, labels, and ideati 


fication. 


make it easy 


*Address delivered before Visual Merchandising 
Group. National Retail Dry Goods Association, New 
York City. 


rhe millions of customers that go through 
your store in a year have their eyes open: 
these customers buy on impulse, and they buy 
what they see. The success of your impulse 
selling is in relation to how well you display 
what the customer sees. 

Go into any department in your store and 
ask yourself the question from a customer's 
viewpoint : “What do I see?” Sometimes it is 
a pretty picture . but not a selling picture 

Look at every table, every counter, every 
Is there a selling approach ? 

Is merchandise arranged for pre-selection, 
best sellers highlighted? Is everything flat or 
is there something of interest in the depart- 
ment to attract the impulse shopper ? 

Displaymen must break out of the shackles 
of traditional thinking. Displaymen must dis- 
card ribbon-tying and make displays with a 
selling approach because at the point-of-sale 
customers and money meet the mer- 
chandise for the first time at the last 3 feet, 
sales are made or lost . depending on how 
well your merchandise and promotional effort 
is backed-up with proper sales people training 
and selling, and better displays help the sales 
person sell more, sell easier, sell faster, and 
sell more effectively and efficiently. 

You must sharpen your part of the sales 
attack and that takes leadership on the dis- 
playman’s part. 

Leadership in building a display organiza- 
tion of sellers, not ribbon-tyers . . . a display 
organization that understands what display 
can do for the store and an organization that 
can follow-through. 

Leadership in selling the rest of the store 


case 


where 


family, from management down to every sales 
person on the importance of a better display 
selling approach 
Leadership in working with the merchandise 
group to develop selling ideas 
Leadership to work with the service group 
in developing selling efficiencies. 
And Leadership to use to blast this stor: 
across 
Do not powerize your displays but atomic 
selling approach in your 
because you know that in the next 
x months of 1952 we must sell, sell, sell . . 
and we must sell, sell, sell efficiently to make 


ize your display 


store 


a profit 


Cabin Crafts Offers 
"Necdletuft" Exhibits 

Educating the public to recent 
in the manufacture of tufted bedspreads 
is the sales-building approach of two new 
display-exhibits created by Cabin Crafts, 
Dalton, Ga., manufacturer of “Needletuft” 
bedspreads and rugs. These exhibits, both 
designed for use right in the bedspread 
department, are, Cabin Crafts believes, the 


strides 


DISPLAY WORLD 





first itinerant exhibits of their kind to be 
offered to stores by a manufacturer of bed 
spreads. It is also felt that their traffic- 
gathering potential will have a_ positive 
effect on sales 

One of the two exhibit pieces is titled 
“Gallery of Needletuft Stitcheries.” It con- 
sists of a handsome, three-dimensional 
proscenium supporting 20 hanging panels, 
each 1 foot square. Mounted on the panels 
are large swatches of outstanding new pat 
terns with captions naming the stitching 
technique that is employed. Interspersed 
with these samples are factory photographs 
demonstrating various phases of “Needle- 
tuft” production. Color transparencies of 
attractive bedroom settings, inserted along 
one side, illustrate the decorative possibili 
ties of “Needletuft” bedspreads in actual 
use 
The smaller unit shows full-length drap 
ings of a variety of bedspreads plus addi 
tional color transparencies of bedroom set 
tings Soth exhibits are constructed « 
collapsible, lightweight materials and 
simple to assemble 


In outlining the objectives of the exhibit, | 
Campbell Petty, advertising manager of | 


Cabin Crafts, stated recently, “We are con 
vinced that the drawing power of really 


informative displays such as these is a sell- | 


ing factor that has been neglected in bed- 
spread merchandising. It is still news to 


the shopper to discover how versatile tufted | 
weaving has become and we feel that this | 


information has genuine interest for Mrs 
Homemaker.” 


New York City Office 
Opened By Reflector 

\ New York City office has been opened 
by Reflector Hardware Corporation, whose 


headquarters are in Chicago, at 225 West 


34th street, New York City. Norman van | 


Brunt is in charge 


COMING UP! 

National Sweater Week September 22-27 
Business Women’s Week Sept. 28-Oct. 4 
National Newspaper Week October 1-8 
National Fire Prevention 

Week October 5-11 
Columbus Day October 12 
National Letter Writing Week October 12-18 
National Posture Week October 13-18 
Sweetest Day October 18 
National Hat Week October 19-25 
National Pharmacy Week 

(tentative) October 19-25 
United Nations Day October 24 
National Radio & TV Week 

(tentative) Oct. 26-Nov. 1 
Girl Scout Week Oct. 26-Nov. 1 
Hallowe’en October 31 
American Art Week November 1-7 
National Flower Week 

(tentative) 
Election Day November 4 
American Education Week November 9-12 
Armistice Day November 11 
Christmas Seal Sale Nov. 24-Dec. 25 
Thanksgiving Day November 27 
International Golden Rule 

Week December 7-14 
World Christmas Festival December 15 
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Convert Any Ordinary Socket into 
an Adjustable Lighting Fixture 


Good old Swivelier “107” has long been 
the display man's luckiest number; with this Other 
handy, inexpensive screw-in adapter socket he knows SWIVELIER 
he can put the light exactly where he wants it—without Display-Lites 
costly electrical work. A twist of the wrist and presto! 
—the light’s right! “STAYS PUT... AT ANY ANGLE” 


Look for the SWIVELIER trademark 
on every SWIVELIER product! 


No. M-107 
Midget Shode 


Ne. 107 Screw.in Socket 6 colors 
. 


olse with 5, 8 , pipes 
Write TODAY for 


swivelier —= 


30 Irving Place, N. Y. 3, N. Y. 











Company, Inc. 
EVERGREEN CHRISTMAS DECORATIONS 


For STREET or STORE Holiday Decorations 


EVERGREEN ROPING: Direct from the North Woods to your door — made 


of double Balsam in 100 foot rolls. 


10-12" over-all $ 7.50 per 100 ft. 


1-16" over-all 8.50 per 100 ft. 
Extra Heavy 10.00 per 100 #t. 


PLAIN WREATHS: Made of double Balsam, single face. 

$0.95 36" over-all $2.45 
24" over-cll 1.15 48" over-all 3.95 
30" over-all 2.00 60" over-all 5.50 


STARS & DECORATED BALSAM WREATHS MADE TO ORDER 


Ask for our Complete Listing of Decorative Christmas Greens 
Shipments made from November | through December 15, 1952, freight or express 


TERMS: Cash or 50% deposit on C.O.D. shipments unless credit is estab- 
lished. Advise method of shipment desired. PRICES QUOTED ARE F.O.B., 


Minong, Wisconsin. 


WATSON DECORATING PRODUCTS, INC. 


(Manufacturer of Specialty Holiday Decor) 
P. O. BOX 116 — MINONG, WISC. 
PLACE ORDERS EARLY 


18" over-all 


AVOID DELAY 











RUSTIC 


November 2-9 | 


Phone: WI 9-6479 





"PARKCRAFT" 


DY-O-RUG 
FOR COLOR MAGIC 


The Perfect Dye for Dispi y 


FURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 


CEDAR 


Poles — Slabs — Bark 


Rustic and Western Displays 
Williamstown, N. 


Purposes. 


a 
Saves Time—Saves Money. asy to Use. 


Get color harmony or renew worn, faded carpets 
without removing from floor: Also wool fabrics, 
draperies, etc 


Easily applied — Ready for use next day — Pint 
covers 108 square feet — 14 colors. 


PRICE — All colors $2.29 pt. — Black $3.00 pt. 


HELMS CHEMICAL CO. 


my BROOK, INDIANA 
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WRAP UP MORE SALES WITH 
TAFFEL’S NEW RIBBON... 


Will-O-Wisp 


ian WUTV ey y yy 
AAS ‘A v 1 Vatet 


Perfect all-occasion ribbon to en- 
hance any gift. Rayon and silk with 
woven edge. Nine sparkling color 
combinations in 50-yard bolts. 
Write for free samples today. 


TAFFEL BROS., inc. 95 Madison Ave. New York, N. Y. 








LIGHTING UNITS 
BEE LIGHTS 


From | to 60 Lights 
With Transformers 


or 


WITHOUT TRANSFORMERS 
Flashing Lights 
Steady burning lights 


Catalogue and Price List on Request 


ART MODE MFG. CO., INC. 


427 Broadway Brooklyn 11, N. Y. 














MADISONTA 


America’s Largest Manikin Refinisher 


FASHION NOTE: Fall hairdo’s are more fluid, slightly longer, soft, 


waved and feminine. They avoid tight curls and the “set” look. 


Manikin Rentals * High Style Wigs 


NEW YORK: 152 W. 25th St. DALLAS: 1209 S. Industrial Blvd. 
CHICAGO: II S. Desplaines LOS ANGELES & SAN FRANCISCO 
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OR a series of fashion windows present- 
F ing white with black accessories, Tom 
Curtis, Foley's, Houston, used “Big 

City” scenes painted on the background of 
each window. A fabric-covered platform 
suspended from the ceiling at the side dis- 
played accessory and cosmetic items. For 
added dimensional effect a painted cut-out 
lamp post was placed in the middle fore 
ground 

Overcoming the usual handicap of not 
showing the table setting in detail for a 
display of tableware, Tom Comerford, Lit 
Brothers, Philadelphia, mounted a_ large 
mirror on the backwall of a bride’s gifts 
display so that the place settings were 
shown clearly by reflection 

For a display of back-to-college apparel, 
Winston Jones, Franklin Simon & Co., 
New York City, showed the merchandise 
on faceless mannequins against a_ back- 
ground consisting of an enclosure covered 
with chicken wire 

The bull-in-the-china-shop idea was re- 
vised by Hermann Schlipphacke, Kauthof 
\. G., Cologne, Germany, in a humorous 
display of china; the merchandise covered 
the background and was heaped on the floor 
around the feet of a_ three-dimensional 
elephant which was animated to move his 
tail, head, ears and one foot which stamped 
up and down 

Another display by Schlipphacke featured 
apparel for all the family and used a dozen 


| mannequins arranged in family groups be- 


fore the entrances to two nearly full-size 
railroad cars 

Slanting tubes of crepe paper covered 
the walls and background of a display for 
Parker pens by Luis Gonzalez de Haro, 
Carvajal & Cia, Cali, Colombia. In the 
rear of the window above a map of Colombia 
was an enormous quill pen cut from wall- 
board, while in the foreground was an 
equally large reproduction of the modern 
Parker .... 

\ large window area at Myer Emporium, 
Melbourne, Australia, was converted into 
a setting for a complete wedding reception, 
including bride, groom, attendants, and 
guests ... 

Typical of the display service a savings 
institution can render the public is an 
excellent window used by Samuel C. For- 
sythe, Franklin Savings Bank, New York 
City, devoted to 12 Civilian Defense helmets 
and their insignia; purpose of the display 
was to stimulate public interest in the need 
for training prior to any emergency which 
might develop . 

Peter A. Hunt, of Sydney, Australia, 
has a knack for coming up with unusual 
ideas for the display of paints, wallpapers, 
and similar prosaic subjects. His latest for 
wallpapers consists of several cards similar 
to those on which buttons are affixed, but 
many feet in size instead of inches. To 
each card were affixed “buttons” made of 
cut-out circles of different wallpaper pat- 
terns. Twenty-four different papers were 
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thus shown without crowding. Still another 
simulated button leaned against the right 
side wall carried the sales message. The 
store involved was that of W. D. Querpel... 

Painted stables formed the background 
for windows in which Tom Curtis, Foley’s, 
Houston, tied in with the local charity horse 
show. The windows opened into each other, 
so that the painted stable motif was con 
tinuous throughout the entire bank of win- 
dows ... For the big open front section 
of Foley’s during the Mother’s Day promo 
tion, Curtis employed 14 mannequins to 
display gift lingerie. Each figure wore an 
especially designed white spun glass wig, 
and all the lingerie shown was white. Col 
umns, center panel, and floor were painted 
pale blue, spattered with white. Three 
mannequins seated before “mirrors” seemed 
to be reflected therein; actually, three other 
figures faced them from the rear of the 
mirror frame ; 

In the men’s wear department of Jelmoli, 
Zurich, Switzerland, Hans Erhardt has the 
figures of men painted in various casual 
poses on the walls 

Rainwear was dramatized by Ted Lees, 
William Gilmore & Sons, Oak Park, IIL, 
without the use of figures by stuffing and 
wiring the apparel so that it stood in natural 
poses — actually suspended above the ground 
by concealed wires. Large plastic raindrops 
were similarly suspended. Props were a 
small birch tree and dog . . 

Display To Be Featured 
In GE Promotion 

Twenty top radio and television person- 
alities will join General Electric’s “On-the- 
\ir Bandwagon” this year in the third an- 
nual receiver fall sales promotion now be- 
ing sent to distributors. Tied directly to 
the November election, radio and TV win- 
dow display material, merchandising kit, 
and magazine and newspaper advértising 
will feature these personalities The kit 
contains a display digest showing new per- 
manent displays and sales aids 
United Air Lines 
Has New Display 

\ new Hawaiian window display teatur- 
ing a return to dimensional treatments has 
been released by United Air Lines, accord- 
ing to E. A. Raven, director of advertising 
The window piece will be used extensively 
in United’s promotion of its new excursion 
fare from California to Hawaii, which will 
be in effect October 1 through December 10 


Excellent Response 
To Benrus Display 

The Benrus Watch Company reports an 
especially fine response to its display in 
which the qualities of the Benrus “Water 
proof” are dramatized by means of a stream 
of water. Harvey Bond, advertising man 
ager, calls this unit “the most beautiful 
waterproof watch display ever offered to 
the jewelry trade.” 

Aside from its basic beauty, the eye- 
arresting feature of the display is a con- 
tinuous jet ot water spouting trom a sea- 
horse onto a Benrus “Waterproof” held up- 
right by a mermaid. The arm of the mer- 
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AMERICA'S BETTER STORES 
USE MITTEN’S LETTERS 


The big names in retailing, stores with nation-wide reputations, employ Mitten’s 
Letters to carry store character into their sign and display work. At stores such as 
Bullock’s, Robinson’s, Gump’s, Macy's, Stern Brothers, Rich’s—where outstanding dis- 
plays are commonplace, you'll find Mitten’s Letters playing a feature role. Along Fifth 
Avenue—B. Altman, Franklin Simon, Russek’s, Peck & Peck, Wallach’s, Broadstreet’s, 
Scribner’s, Spalding’s constantly use Mitten’s Display Letters. You'll see them with 
all kinds of displays, with every type of merchandise and in almost all store depart- 
ments. It’s with good reason that America’s better stores choose Mitten’s Letters, above 
all others, for their sign and display work. 

Mitten’s Letters are designed for flexibility. Angles, curves, straight lines and 
unusual, interesting effects can be achieved at will. The fourteen letter styles are 
designed to work together in countless combinations, serving two purposes at all times: 
First, to decorate through their modern yet classic beauty of line and form. Second, 
to emphasize a sales message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a wide variety of backgrounds from 
shimmering satin to the roughest concrete, depending on the effect you wish to achieve. 
Their depth of relief gives beauty and readability to the message and through the use 
of side, direct or background illumination, dramatic effects limited only by your im- 
agination are easily obtainable. Each style letter can be used with other styles—Mitten’s 
Letters blend perfectly and harmoniously. 

They are less expensive than wood or plastic cut-outs, are much more attractive and 
are ready for instant use. 

For complete information and prices write for broadside No. 27D 


Manufactured by 
Mitten Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 
Distributed by 
GARRISON-WAGNER COMPANY 
2018 WASHINGTON AVE. ST. LOUIS 3, MO. 














maid is adjustable to position the watch Prices Decontrolled 
properly into the center of the stream of In Display Industry 
water Space is also provided to show John F. Bowman, Jr., managing director 
eight other Benrus models The display of the National Association of Display In 
is created in a ceramic-like plastic and  dustries, has written members of the group 


finished in waterproof paint and varnish. It as follows 


highlights a lighted acetate Benrus name “The entire display industry has been de 
1] 
il 


controlled in all respects under Amendment 
No. 4 to General Overriding Regulation 
No. 5, Revision No, 1, Paragraph No. 5 


Chis supplants the original decontrol order 


plate. Elaborate in design, the display is 
simple in operation; the container is merely 
filled with water, the plug connected, and 


the unit works continuously thereafter Pre , 
: j : : which covered special display products and 
According to Bond, jewelers who already 1 | 
“tig Mt : : includes all items under all display classi 
have the display are most enthusiastic, tee , : 
lave ¢ play ar Oo Ista . fications Resale merchandise is not cov 
go that ot onlv adds beau and pres j | , 
ing that it not only adds beauty and jf ere } ord Basically, the order 
lr 


ige r t is dramat ld 
tige to their windows, but is a dramatic ¢oyers ; display items which are used in 


demonstration of the qualities of the Ben the ore or on the premises of the pur 
rus “Waterproof” watch haser for promotion of sales.” 


95 














YOU CAN MASTER DISPLAY SPACE, 
TIME and 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Doca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 


In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Lithographed Displays . . . Individual Displays . . . Exhibits 
Itinerant Units ... Motion Displays . . . Point of Purchase Units 


cll products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


Central 3170 


2028-32 Washington Ave. 


DESIGN 


h 


St. Louis 3, Mo. 














GLASS MIRRORS 


Also Covers Squares 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. F 
34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 











AMERICA’S BEST “ONE STOP" SOURCE 
FOR DISPLAY MATERIALS & EQUIPMENT 
FOR DISPLAY JOBBERS, CHAIN STORES, 
EXPORTERS AND MANUFACTURERS. 

100 PAGE CATALOG ON REQUEST 


J.P. DENTON, ine. 


TUFTS & LINCOLN STS 
BOSTON 11, MASS 


| & Rubber 
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— Vernon H. Jones — 


Jones And LaBoyteaux 
Promoted By Goodyear 
Two men have been promoted and a third 
retired in the and home 
department of the Goodyear Tire 
Company, Akron, 
made by C. L. 


will be car mer- 
chandis¢ 
according to 
Metzger, 
merchandise — for 


an announcement 
manager of associated 
Goodyear 
Vernon H 
ager of car and home merchandise, succeed- 
Jenkins, who is retiring 
Jones as manager of the 
display department is Fred 


Jones has been named man- 


ing Charles R. 
Replacing store 
planning and 
C. LaBoyteaux, who has been serving as 
display laboratory supervisor since 1945 
The changes became effective September 1. 

Jones’ new duties will include all buying 
and selling of all associated lines handled 


| by Goodyear, such as refrigerators, bicycles, 


—Fred C. 


LaBoyteaux — 


hardware 
articles, wheel goods, guns and ammunition, 
and major appliances and the like. 
He will continue to work closely with store 
planning and display. 


radios, automobile accessories, 


small 


1940. As ex- 
plained in “The House of Goodyear”: “The 
sales department concluded in 1940 that it 
was time to take a fresh look at the whole 
business of merchandising, brought 
in Vernon H. Jones from Chicago, who had 
had broad experience in that field, to direct 
the Department handling 
thousands of different items, had long since 
found it necessary to give scientific study to 
arrangement and display. But a tire deal- 
a town of 5,000 people had no such 


Jones joined Goodyear in 


mass 


study. stores, 


er in 
experience to draw on, nor could he afford 
to hire specialists who did have it. 

“Could a manufacturer work 
gram, applicable to large, small and me- 
dium-sized dealers which would give them 
found in mass merchandis- 


out a pro- 


the advantages 
ing? 
“The 


dealers 


went into the practices of 
long marketed tires 
cessfully, and also into those of department 
what prin- 
situation. 
interrupt 


study 
who had suc- 
and chain stores, to see 
adapted to this 
came 


stores 
ciples might be 
The World War 
the program, but made the need even more 
well worked 


along to 


The study was pretty 
1943. Store planning and advertis- 
ing were tied in to enable dealers to cash 
and con- 
immediate 


urgent 
out by 


in on post-war demands for tires 
sequent readjustments after 
needs had been met 

he end of the war released some 20,000 
feet of space on the top floor of 
Goodyear Hall and the Visual Merchandis 
ing Laboratory, as it was called, was opened 
there. Model stores were laid out, a large 
store, a small one, a gasoline filling station, 
and a modern repair shop. 

“The Merchandising Laboratory 
opened in October 1945, and brought in 
marketing experts, men from the university 
schools of business administration, business 
writers, and after that a steady stream of 
dealers and college students. An innova- 


square 


was 


DISPLAY WORLD 








COMPLETE, PROFESSIONAL 
17 Weeks Course in 


WINDOW DISPLAY 


AT THE 


WHITMAN SCHOOL 


Leads to ht sib positions with good salary 
ron5es. FREE Placement Bureau. State Licensed 
Request Catalog 7 


CLASSES NOW FORMING 
170 RIVERSIDE DRIVE, at 89th St. 
New York City TRafalgar 3-1206 








Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 
We Procure Our Own Materials 
Russel Morris of California 
Live Oak Fontana, Calif. 


SNOW PAPER 


New and different beautiful high-relief texture 
Oricinated exclusive n tlacturec by us 48" 


wide iple upon request 


990 S. 








with 
and 
per 


BARTH'S DECORATIVE STUDIOS 


1515 No. Chestnut St., 


Colorado Springs, Colo 


Miers. art Wt Flowers & Deco / 
an r bi play 

Crom Facter: Dircet 

Write for Chrisim- 


vtives for show windou 


to You 
s Catalog. 








EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORK 18. N. Y 


AUTOMATIC WOOD TURNINGS 
All Types of Finishing 
Dowels and Balls in Stock 
H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














CAN WE HELP YOU? 


We have ideas and props for 
every display use. 
REINERMANN FIXTURE COMPANY 
343-345 W. 4th Street, Cincinnati 2, Ohio 














XMAS DISPLAY ACCESSORIES 


end for catalog wing our ortment of FOI! 
BOWS, ‘STARS CHATN LINKS, "SPRAYS, GEMS 
ANDLES and FANS ve XMAS (¢ ANDLE 
PLAQUES & PIPE ORG ‘nN PLAQUES Full line 
of Plain and Embossed Foils, Papers and Borders 


THE MULDNER COMPANY, INC. 


397 Bridge Street Brooklyn |, N. Y. 








USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$4.00 Per Column Inch— CASH WITH ORDER 
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the laboratory 


attract widespread attention over 


tion in tire distribution, 
tinued to 
the 

1948 


\merican 


con- 
country, got important 
award made to 
Marketing Association 
to the 
merchandising 


recognition in 
Jone s the 
for his 
of the 


setting a pat 


by an by 


‘contribution advancement 
cirence ot 
coordinated merchandising eft 


and dealers 


tern tor 


rts 
of manutacturers 


“Goodyear dealers throughout 


vere quick to the met 


and to 
stores é 


recognize 
value of the program, 


effect in their own 


Goodvear, Jones 


Associates 


Prior to joining 


th W. I Stensgaard & 


1s writte 
AY WORLD 


LaBo 
m Montgomery, 
vorked in field, 
is well as in the 
responsibility at 


laboratory 


PI 
teaux came to Goodyear in 194] 
Ward & Co., 


han 


where 
the lling store openings, 


His first 


was to set up a 


Chicago office 
Goodyear 
the 
created 
the 
Merchandising L 


success of this 


the 


model store 


operation eventually basis for 


the pattern followed by complete Store 


Planning and aboratorv 
launched in 


He 
planning 


which officially 


1945, 
appointed senior 


program Was 


October, as described above was 
staffman in store 
ind display in 1944 and _ the 


lisplay laboratory 


following year 
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CAME manager 


Toy Firm's Displayer 
Simulates Road Barrier 
\ new point-of-sale 
stop traffic 
Charles Wm 
Ohio, 


displayer 


sure 


has been prepared by the 


Mig 


firm’s scale 


Doepke Ross 
for the 
reproducing famous construction equipment 
The unit 


it is similar 


Company, 


movne, model toys 


has unusual value since 


stopping 


in design to road barriers used 
and is a 


product 


jobs, 
Doe pke 


18 inches deep 


] } 
on ngnway 
natural dis 


construction 
player the 
high, 
wide, displayer 
floor Four 
for showing the complete 
With a striped black 
displaver has 


for 


Six feet and 3 


the 


teet 
requires a minimum of 
afford ar 


line 


space racks ple room 
of model toys 
and white frame, the 
a bright yellow sign with the 
“Little Men Working” on it, 
lantern to make it look as 
like a real road barrier 
display racks visible 
unit 
enough 


to place 


words and a 


red much as 
Toys on 
from all 
assembled quickly 
to be 


possible 
the 
Che 
light 
place 

The display 
company. Dealers 


are sides 
and is 


irom 


can be 
carried easily 
Doepke 


receive 


is available from the 


and wholesalers 
it for one-half factory cost when they place 
an order of 


for a number 


Doepke toys 


representative 


| 





sold all over the world! 


The 
“HULQUIP” 


pin punch! 


An essential 
accessory for 
Displaymen 


@ Diives in any size houschold pin 
at any angle and to any desired 
extent. 

@ Only single-handed action re- 
quired. 


@ Fountain Pen size. 


ALLIED DISPLAY MATERIALS, 


65 MADISON AVE., NEW YORK, 16, N.Y. 








SNOW—GLASS GEMS 


Wood Fickes — Chips — Stones — 

Tinsels — Diamond Dust — Mice 

Flameproof Compound and Cotton — 

Snow Branches — Snow In Cans — 
Glass Blocks. 


Latest Xmas window flooring and back- 
ground displays for exterior and in- 
terior uses. Always something new. Ask 
your jobber for our KEW BEE KUT 


line or write direct if neces:ary. 





National Sawdust Co., Inc. (Display Div.) 
65 N. 6th St., Brooklyn 11, N.Y 


P P r new Free Xmas Catalogu 
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CHROME METAL 
MOLDINGS and FRAMES 


for every disp. cy and 
decorative need 
199 popular designs — durable, 
contains, 
Write for style folder. 
Jobber inquiries invited. 


IRVING BERLIN & CO. 
719 Eighth Avenue @ New York 19, N. Y. 











WHEN WRITING ADVERTISERS e 
PLEASE MENTION DISPLAY WORLD e 


97 








DISPLAY WORKING 
FOREMAN 


Experienced to make velvet 
platforms and trays 


Must be able to 


displays, 
lor jewe lers 


do the work himself 


Address Box 9AB 


Care of DISPLAY WORLD 


BIG OPPORTUNITY for DISPLAY SALESMEN 


Supplement your present sales with an outstanding line of floral 


display units for medium and small retail stores. 
is known the country over, has 


This company 


been in business over 49 years. 


We offer you sparkling new designs at truly popular prices, with 


the best percentages available 
we will furnish complete 
that sell merchandise on sight 
complete details to 


If your territory is now open, 
sales kit, 
(No jobbers, please.) 


samples, 3-dimensional slides 
Write for 


Address BOX SEF 
Care of DISPLAY WORLD 


WANTED 


Jobbers or Salesmen wanted. 
Well known West Coast manu- 
facturer of Christmas Decora- 
tions desires jobbers to sell 
their exterior Christmas Street 
Decorations to cities, Cham- 
bers of Commerce and Mer- 
chants Associations. Please 
write giving qualifications and 
territories you desire to rep- 
resent. 


Address Box 9BC 


Care of DISPLAY WORLD 








MAKE YOUR ADS IMPRESSIVE 
Unusual eye-catching headlines 
phrases and slogans . all dif 
ferent Suitable for any business 
0 of ’em only $1.00 
DURCHESTER CO., P. O. Box 114 
leasant Ridge Branch 
Cincinnati 13, Ohio 


DISPLAY SALESMEN WANTED 


EARN ADDITIONAL INCOME 


selling mannequins, display fixtures, hangers, plastic boxes, etc., 


to your accounts 


Address BOX 6BC, Care 


Old established Chicago display firm. 
of DISPLAY WORLD 





CANADIAN DISTRIBUTION 


Aggressive Canadian display house 
covering all department stores, re- 
quires quality lines of foliage, 
novelties, etc. Volume prospects. 


Address BOX 9CD 
Care of DISPLAY WORLD 











Display & Advertising 
Director 


desires position with Better Wom 
en's Specialty or unior Depart 
ment store shy rege employer 
married with fami College gr ad 
tate with art and adver sing back 
ground Experience ncludes ad 
layout, copywriting, et designing 
production and installation of cre 
ative window and interior displays 
Complete resume will be forwarded 
ipon request 


‘Address Box 9DE 


of DISPLAY WORLD 


POSITION WANTED 
A competent 17 year old SWEDISH 
trimmer desires position 
with future in this country. Good 
recommendations. Write to 


SOREN PELLBRING 
Haligatan 16, Linkoping, Sweden 


window 


STRAIGHT PIN SIDE LINE 
for salesmen calling regularly 
on trade. Some territories 
available. Liberal commission. 
Address BOX 8EF 
Care of DISPLAY WORLD 














BALTIMORE, MARYLAND 
SALESMEN WANTED for Spring 
line We have a toy ne f Reed 
and Rattar displays, fine artificial 
flow and foliage, also novelties 
I n commission arrangement 

Address BOX F 
f DISPLAY WORLD 


SALESMEN : 
Well-known manufacturer of 
most outstandingingly differ- 
ent line on the market today, 
recognized and with a large 
following throughout the 
country, desires exclusive rep- 
resentation of the South, 
Southwest and Middle At- 
lantic territories. For depart- 
ment stores and better stores 
only No objection to non- 
conflicting lines now being 
carried 

\ddress BOX 9IJ 
Care of DISPLAY WORLD 


HELP WANTED 
Window Trimmer 


Showcard and Sign Writer 
Promotionally minded. 
Interior & Window Displays. 
State age, qualifications, sal- 

ary expected. 


Greenberg Brothers 
Children’s Stores 


589 Eighth Ave., New York City 


SANTA SUIT 
SURPLUS 


Luxurious red velvet, cotton backed 
for longer wear, generously trim 
med in deep white pile. Suit com- 
plete with jacket, trousers, 
boot tops and belt $34.50. 

one season only, dry cleaned 

in excellent condition. Satisfac 
tion guaranteed. 


HOLIDAY’S 
SANTA’S PERSONAL TAILOR 
5940 Queen Ave., S. 
Minneapolis 10, Minn. 








WANTED — Used Xmas Displays 
Have clients interested in purchas- 
ing used mechanical, non-mechan 
ical, big, small Xmas displays 
Send photos, descriptions, dimen 
sions, prices to Publicidad Jennings, 
Calle P, No. 106, Vedado, Havana, 
Cuba. 














FOR YOUR 75th 
ANNIVERSARY 


length 

wooder 

with 
attraction 


each—Phote 


Julius Gutman & Co. 


BALTIMORE, MD. 


SALESMAN WANTED 
For New York territory to sell new 
Patented Lettering Display Sign 
Write: 


CLARA PLASTIC MFG. CO. 
895 Annadale Road 
Staten Island 12, N. Y. 


CORRESPONDENCE INSTRUC- 
TION—In Window Display. In op- 
eration for over 40 years with over 
20,000 graduates in nearly every 
country in the world. Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bldg., 3710-12 N. Cicero 
Ave., Chicago 40, Ill. 














Position Wanted—Display Manager 
available Capable of producing 
hard hitting, sales-making window 
interior and counter displays and 
newspaper ads. College background, 
considerable experience, g 1 ref 
erences Available for interview 
Address BOX 9FG, Care of DIS 
PLAY WORLD 











WANTED 


Experienced window trimmer 
for high grade shoe store and 
ladies high grade ready to 
wear Splendid salary and 


\pply : 


steady employment 


PESKIN’S 


Cumberland, Maryland 





Display Man Wanted 


Junior department store with 
12 windows desires qualified 
man for window trims, in- 
terior displays and  show- 
cards. Permanent job for a 
steady, reliable, energetic man. 
Salary $75 per week. State 
qualifications and list names 
and addresses of references in 
first letter. 


Mendelson’s 
Tallahassee, Florida 


Window and Store 
Display Man Wanted! 


City’s leading “quality” store for 
men. Opportunity to show off ori- 
ginal ideas in modern windews and 
store interior. Permanent, full 
> position for experienced man 
workshop, good equipment, 
friendly atmosphere. You'll like 
this city. 


Golden’s Men’s Wear 


1024-28 Calhoun Street 
Fort Wayne, Indiana 








MANUFACTURERS OF 
SPECIALTY ITEMS 
are invited to send detailed in- 
formation to DISTRIBUTOR 

covering Western States. 


Box 9GH, Display World 
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Dis PLAY 








ORLD 











LINE WANTED for WEST COAST 


WELL ESTABLISHED MANU 
FACTURERS AGENT WITH 
EXCELLENT FOLLOWING OF 
FERS HIS SERVICES. PLEASE 
WRITE DETAILS 
YOUR PRODUCTS 


CARE OF DISPLAY WORLD 








POSITION WANTED 
Display manager now em- 
ployed in high grade depart- 
ment store desires position in 
South or Central U.S.A. I am 
35 years old, married and have 
been in display work for 16 
years. I design and build my 
own backgrounds and_ will 
consider store who desires 
high style and creative selling 
windows. Excellent reference 
Can furnish photos of win- 
dows. 

Address BOX 9JK 
of DISPLAY WORLD 


Care 








USE THE 


Opportunity Exchange 
For any WANT AD 
purpose: 

e POSITION WANTED 
@e POSITION VACANT 

e USED DISPLAY 
EQUIPMENT 
FOR SALE 

e REPRESENTATIVES 
WANTED 

$4.00 Per Column Inch 

CASH WITH ORDER 











JONVHIXI ALINNLYOddO 











CAROLINA FOLIAGE CO. 


LAUREL ROPING 
Per yard 


250 yards, per yard 
500 yards or over, per yard 
1000 yards or over, per yard 


WHITE PINE ROPIN 


Per yard 
250 yards or over, per yard 


HEMLOCK ROPING 


Per yard 
250 yards or over, per yard 


EVERGREEN ROPING 


For STREET or STORE Holiday Decorations 


$ .16 
15 
14 
ota 


G 
$ 16 
15 


$ .16 
15 


SOUTHERN WILD SMILAX 


(F. O. B. Packing Plant in Ala.) 
Per 60 Ib. case (Covers 600 sq. ft.} 
5 cases or over, per case 
Per half case 


These are Natural Fresh Cut Evergreens (Not Preserved), ard 
erected soon after arrival. 


$9.00 
8.50 


should be 


EXPRESS SHIPMENTS ONLY. Order from this ad. 


Prompt shipments. 


Guaranteed Stock. 


MOUNT 
NORTH CAROLINA 


AIRY 
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Over 50 different hanging fix- 
tures to display practically 
any kind or size of merchandise. 
All are easily installed or re- 
moved ... without nails, screws 
or tools of any kind. 
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-¢ PEG-BOARD OF NEW YORK 
131 E. 64th Street, New York 21, N. Y. 


¢ PEG-BOARD OF CALIFORNIA | 
4833 Exposition Blvd., Los. Angeles 16, se 
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DISPLAY WOEBRAS 





PEG-BOARD is a “MATCHED 
DESIGN” of the highest quality per- 
forated hardboard and a wide array of 
hanging fixtures. Only genuine 
“MATCHED DESIGN” PEG-BOARD 
enables you to obtain the right results. 
No other display material is so versatile. 


You'll see more 
PEG-BOARD 
used for 
CHRISTMAS 
DISPLAYS 

this year than 
ever before 
because... 


DISPLAY MEN 
HAVE FOUND THAT... 














2. PEG-BOARD is versatile . . . can be 
used for so mony display applications . . . 
and the exclusive “‘push and lock" hang- 
ing fixtures make it so easy to change 
disploys. 

2. PEG-BOARD is decorative . . . giving 
a smart new look to any of your designs. 


3. PEG-BOARD is sturdy . . . can,carry 
it's load when heavy objects must be 
displayed. 

4. There's nothing else like it! PEG- 
BOARD, and ONLY genuine PEG-BOARD 
offers “MATCHED DESIGN"... perforated 
hardboard and hanging fixtures. 


WRITE TODAY FOR COMPLETE INFORMATION 
Peg-Board is the exclusive T.M. of B. B. Butler 
Mfg. Co., Inc., used to designate its products. 

















A. H. RAMSEY AND SONS, INC. «¢ THE DAVIS PLYWOOD CORP. 


71 ~N. W. Ith Terrace, Miami 14, Florida 12555 Berea Road, Cleveland II, Ohio 


THE GARRISON-WAGNER CO. e L.E.HIER DISPLAY EQUIP.CO.,INC. 
2018 Washington Ave., St. Louis 3, Mo. 23 N. Sixth St., Minneapolis 3, Minn. 





3150 RANDOLPH STREET e BELLWOOD, ILLINOIS 








ENCOURAGE 
SEtCF SELECTION 


INCREASE SALES 





R28 RAINWEAR RACK 


SALES PRODUCING RAINWEAR MERCHANDISERS 


tests have proved these racks will increase rainwear sales as much as 100%. Show a com 


Amazing store 


plete selection of umbrellas and raincoats in a limited space on these compact, functional merchandisers. 


Being mobile. they are easily moved to top trafhe locations in bad weather to create impulse sales. 
1 i | | 


Write for new Catalog No. 280 (IT’S FREE) showing these and many other racks and special 
designed to increase sales. DISTRIBUTORS IN: MOST PRINCIPAL CITIES. 


4 ) L. A. DARLING CO., BRONSON, MICH. 
NEW YORK CHICAGO LOS ANGELES 


merchandisers 





